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Your Brand Guidelines

The purpose of this document
is to clarify design standards
for LIVE F.I.T. GYM. Refer to this
document when questions arise
regarding colors, typeface and
layout design dilemmas.

Brand consistency is something
that many people don’t
consciously notice unless it’s not
there; in which case, they come
away with the impression that
you don’t pay attention to the
details or a feeling that you are
unprofessional.

Use this document internally.
Share this document with any
communications vendors that
you work with. With everyone
working from the same set of
brand guidelines, you can ensure
that brand consistency is
maintained in everything from
brochures to billboards,
websites to TV ads.

Update these guidelines
as needed.
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BRAND STATEMENT

Live F.I.T. Gym aims to provide serious clients with high end,
state-of-the-art workout equipment while maintaining
a family friendly atmosphere.

Tag Line

Fitness, Instruction, Training
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PILLAR WORDS

Fitness
Instruction
Training
High-Tech
High-End
Family Friendly
24 Hour Access
Group Fitness
Classes
Personal Trainer
Low Monthly Fee

No Hidden Fees
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Colors Palette

Remember, black and white are of course part of our color palette as well.

It is permissible to adjust the opacity of these colors when they are over white, to achieve a
muted variant when the situation calls for it.

F.I.T. Red

RGB - 201, O, 51

CMYK - 14.04, 100, 94.29, 4.52
Hex - #c90029

Instructor Black

RGB - 29, 29, 27

CMYK - 71.33, 65.36, 66.95, 76.71
Hex - #1d1d1b

Training Dark Grey
RGB - 99, 100, 102
CMYK-0, 0, 0,75

Hex - #636466

Grey

RGB - 210, 208, 207
CMYK-17, 14, 14, O
Hex - #d2d0cf
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Typographic Guide

Headlines
Fira Sans Medium

Fira Sans is a humanist sans-serif typeface
created for Firefox and later used by
Mozilla. It is closely related to the Meta
Initially Fira Sans was available in four
weights with corresponding italics: light,
regular, medium, and bold, but now the
family has an even larger character set.
Headlines should be used at 60pt, 40pt,
or 20pt with intial-cap in white or black.

Body Copy Chivo Regular

Chivo is a new Omnibus-Type grotesque
Sans Serif typeface family. The strength
of Chivo Black makes it ideal for highlights
and headlines. Chivo Regular’s elegance
makes it ideal for combining with the
strength of Chivo Black for continuous
reading. Its design details make it an
indispensable ally for any designer. Chivo
should be used for body copy at 12pt or
14pt with 1.5 line spacing or 18pt line
spacing. Body copy should be colored
grey or white.
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Logo Don'ts

Sometimes, it can be tempting to alter your logo to fit into a particular space, such as squeezing
it into a small space or rearranging elements of the logo. Please refrain from altering the logo.

Here are some things we recommend you not do:

Do not stretch or squeeze your logo.

LIVEELT.GYM| |LIVE F.I1.T. GYM

-

Do not change the size or position of the
elements in the logo design.

LIVE FL.T. GYM

Do not crowd your logo with text. Text text text text text text

Give the logo space to breathe. text text text text text text
text text text text text text

LIVE FI.T. GYM text text text text text text

—v— text text text text text text

Don’t attempt to recreate the logo or to alter it, such as by adding drop shadows, beveling or oth-
er effects to it. Use the logo files as provided to ensure consistency across all branded materials.
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Logo Variations

Logo versatility is important because as your business grows, your logo will be in more places.
Each of these places will have their own requirements for how they will accept your logo (like
a different color, dimensions, and file sizes). Here are the logo variations which may be used.

LIVEEILT.GYM| |LIVEELT.GYM| JIE\3ARNCA(

B N

LIVE F.I.T. GYM

LIVE F.I.T. GYM

LIVE F.I.T. GYM

Salisbury, MD

LIVE F.I.T. GYM
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Aesthetic Spectrum Placement

It's impossible to be everything to everyone; any choice made means other paths not taken.
That’s no problem, so long as we have a clear understanding of how we want to present the
brand and why. Here’s where LIVE F.IT.GYM falls on several important spectrums:

Professional | i o | Casual

High Tech | | @® | Traditional

We are traditional but we want to be more high tech.

Youthful | i @ | Mature

Our morning crowd is 70% older (50 and up) and our evening group is more 20’s and up, mid
day we get the college crowd and few high school students. We do not have, but would like the
stay at home moms and dads audience. Men 60% and Women 40%

Country | | o | Urban
Bright | | ® | Muted
High-End | ® | Budget

High-End equipment and very budget conscious memberships.

Exclusive | | o | For Everyone

Like Cheers where everyone knows your name. We are family friendly with SMALL TOWN FEEL.

Conservative | i ® | Edgy

Loud | i o | Understated
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Web Site

Created and maintain web

site. This includes updating
memberships, specials, e

classes, photos, content Welcome to Live F.I.T. Gym!
and blog. :
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About Us Contact Us
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NOVEMBER 12,2019 11:07 AM LIVE FIT. GYM

LOGO AND BRAND GUIDELINES




MEMBERSHIPS

No sign-up, annual, or hidden fees! Must have ID and credit card on file.

Choose your pricing plan.

Individual Manthly

15

ELUSINESS HOURS OMLY

1 yaar contract

Monthly Family Plan

45

2 Adults + 1 Depandant

510 Extra Fach Additional
Dapandent

BY MIDNIGHT DESIGN & PROMOS LLC

Individual Monthly

25

EVEry month

24HR ACCESS
Fraa Guest

1 yaar cantract

3 Month Membership

100

3 manth indradual membership

1 Month Membership

40

Sinfle maenth mambership

Requires 510 refundable key fob
dapasit

Drop-In Fee

10

Only Staffed Hours

LIVE FIT. GYM
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Classes

Members have free access to all
scheduled group fitness classes.
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Shop

Starting the store with T-shirts, Gym Towels and Head Bands. We can add to the store:
WaterBottles, Gym Bags, Resistor Strip, Yoga Mat And Carrying Case and more.

; i
5h%
|
BE STRONGER |
Than

o faorpmt e

Be Strongar T-5Shirt Do Ate My Homeawork T-Shirt

L”'/Eﬁ:f i

G}Zf

Live FI1T. G yim I -Shird Live FIT. G WiT Towi Levax FLT I'_':'_...-|r'. Hexpdbaand
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Business Cards & Print Collateral

Business cards and other gym membership forms, flyers, trainer and membership kits to come.

LIVE F.I.T. GYM

- -

Buddy Chatham
Owner

307B Civic Avenue
Salisbury, MD 21804

info@thelivefitgym.com
443-235-0836

24 HOUR ACCESS - PERSONAL TRAINING
GROUP FITNESS - LOW MONTHLY FEE - NO HIDDEN FEES

STATE OF THE ART EQUIPMENT
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Social Media and Email Marketing

FB www.facebook.com/thelivefitgymsalisbury/
TW  https://twitter.com/TheLiveFITGym1
IG https://www.instagram.com/thelivefitgym
LI https://www.linkedin.com/in/fulton-chatham-3b11a6196/
YT https://www.youtube.com/channel/UCiaCq_WzUfFyLMgW|C9qJ8A
To create a custom URL for your channel, your account needs to:
e Have 100 or more subscribers
* Be at least 30 days old
e Have an uploaded photo as a channel icon
e Have uploaded channel art

Holiday Social Media

Labor Day 2019

. e . \, |LIVERIT.GYM|

e iz e R : -3_"".'
‘T & “ L !
v I ¥

HADDY
HALLOWEEN

HAPPY LABQR
DAY

www.thelivefitgym.com
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Classes

Social Media campaigns based on Motivation
Mondays, Tuesday Tips, Testimonial Thursday,
MOSSA, Specials and Classes.

LIVE ELT.GYM |
www.thelivefitgym.com
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Just believe in yourdelf.
Ewen if yow den't, pretend that you do
and, at some point, you will

= Wenus Williams

f "
1 i i i LIVE EE‘I’H-
Motivation wwwithelivefitgym.com @

MONDAY

“olfest people never tun Jfat e
e theit first wind to find &
!4&!5.’ Rave @ 4:414.#

l
Motivation HCIHIJIL'I'
= Greg Fline, Fitness Model

[

www.thelivefitgym.com [LIVEEIT.GYM) “Wlrength does nol come from
winning. Goar dfugg&d develep
grear dlrenglhs.”

- Arnold Schwarzenegder
Motivation MONDAY

's—too—eold

It's too-Not
Motivation IS ROININ
MONDAY iFs—Foo- e
We can't wait 1o see you @t L gym? .II_..‘:-!-.S ﬂo

thelivefi
W, Itgym.com w

www.thelivefitgym.com |UVEFLT.GYM|
-ddlll.hﬂ MONDAY
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dfe sfrenger than
rjl'ﬂ#‘l [l T

thalivefi com | "
AW REYTT.COM LV AT G

"Dt going lo be a fourney. Iy
nol @ Sprint te geld in hape.”

- Kerri Walsh Jennings
Motivation MONDAY

www._thelivefitgym.com
Mativatlbon MONDEY

- TESTIMONIAL
Adam Davis

Body
Boot Camp

N _  Sign Up Now
o

www.thelivefitgym.com
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TESTIMONIAL
Steph en

TESTIMONIAL Smith

Jessica Hill

#Re

www.thelivefitgym.com T

pasy

LIVE FLT. GYM |

www.thelivefitgym.com

TESTIMONIAL
Jordan Bradford

TESTIMONIAL
William Clarke

R

e e
www.thelivefitgym.com ey

faty

LIVE F.IT. GYM|

www.thelivefitgym.com

TESTIMONIAL
Samantha Kay

#R%

www. thelivefitgym.com ik
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Email Marketing

Send to 400 Members and growing.

WE'VE GOT A BRAND NEW LOOK

LIVE ELT.GYM
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Direct Mail and Signage

Coming Soon
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