MALAYSIA'S FINTECH LANDSCAPE
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Globalization And Technology Are Changing Us
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MALAYSIA: A NEW DAWN

Source: Malaysia A New Dawn 2018 Conference,? Oct 2018

Accelerate the growth of Digital

OUTCOMES Tech Entrepreneurship
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WHAT IS

FINTECH

Business that aims at providing
financial services by making use of
software and modern technology



Malaysia Digital Landscape
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https://lavaprotocols.com/2016/03/14/mobile-malaysia-usage-infographic/
http://www.themalaymailonline.com/money/article/groupon-malaysia-is-now-fave#sthash.52qQwmfv.dpuf

Fintech Ecosystem
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Malaysia Fintech Companies
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Fintech Initiatives

ACCELERATORS REGULATORS

KEY DIFFERENTIATORS

ORBIT

- Workspace for startups, * Local and foreign IRESITUST « Regulatory bootcamp with « UNCDF Digital Financial
professionals & corporates ];Opg;g]rtriﬁ?ystrgrluoﬁlsc; orate Regulators (BNM, Securities Innovation Hub launched
. . . ) Commission and Industries)
L?;?ég?}"&g?é%g“dmg for with local Industry on Quarterly basis » Islamic Fintech Roadmap
; * Alpha Startups (10 feams), * Fintech Booster fo be launch with key stakeholders by Q4
* Industry Partnership . 2019
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Private Public Partnership investment, Powered by MDEC

In Collaboration with Bank Negara Malaysia, Securities Commission, Financial Institutions




DIGITAL FINANCIAL INCLUSIVITY: Propagating digital
adoption amongst the Malaysian public

Ty eUsahawan-

Digital entrepreneurship
using social media tools

..targeted at micro
entrepreneurs, micro business
& students

2B )GLOBAL

GLOW, ONLINE WORKFORCE

Empowering Malaysian
talent as global online
freelancers

..targeted at M40, degree

holders, retrenched workers,
SL1M etc.

ié.?eﬂezekr

Public using crowdsourcing
model o earn income via
online platforms

..targeted at B40,

blue-collared workers,
retirees, housewives etc.

Sharing Economy:
Logistics

Use of community Resources
& Assets to generate
community income

..targeted at owner-operators
of vehicles and logistics
businesses

eLadang

Farmers adopting IOT, BDA in
agricultural practices &
application of digital
economy business model

..targeted at new and existing
farmers

Sharing Economy:
Tourism

Use of community Assets
and Skills in tourism to
generate income
..targeted at individuals with

tourism products and
premise-owners o .




DIGITAL INCLUSIVITY

'a&égge Rezekr

Allows B40 individuals to register as digital

workers and perform simple digital-based

tasks to generate additional, frustworthy
income.

Jy eUsahawan"

Connects Malaysian youth and micro-entrepreneurs
to public Technical and Vocational Education and
Training (TVET) institutions to develop their digital
entrepreneurship.




aséé'»eRezekr

eREZEKI: Part-Timers

A plumber enabled by mobile app

TOMAS ARUKIASAMY (Plumber, Kajang)

Monthly Income (RM)

16,033

15001 15:281
14,587 14,704
14,302 I I
1 2 3 4 5 6

“As a small-time plumber, it was
difficult for me to look for customers. L
Then | discovered eRezeki and signed

up on ServisHero. Now, | use
ServisHero mobile app to secure ServisHero app helps improve his customer service

more customers and schedule my and quality
appointments with them.” - 1 we

Average monthly income of RM15,000




@ eUsahawan-
Pengedar & Pengilang Produk Makanan

TAN KIM YEN

(Fun Noodles Founder, Tawau, Sabah)

Segala rahsia perniagaan online yang dikongsikan melalui
program sebegini mampu memberi peluang untuk rakyat
menjadikan hobi mereka untuk menjana pendapatan. Dari
makanan kegemaran keluarga ianya mampu menjadi
produk menembusi pasaran

RM12,50
" RM O (per month)
(p@ TSI, After

Before



STARTING YOUR
DIGITAL JOURNEY
WITH EASY STEPS

60— 00—

Digital Presence eCommerce Digital Operations Digital Process Advanced
(Online) (Buy/Sell) (Goods & Services) (Back-End) (Emerging Technologies)

O

INFRASTRUCTURE & CONNECTIVITY

(© Copyright of Malaysia Digital Economy Corporation (MDEC)



Affordable and Validated Digital Tech Solutions for Adoption by
Agriculture Smallholders to Improve Income

Expanding eLadang use cases

Transforming farming into a Pilot on Chili use case in 2018:
high income, scienﬁﬁc qnd (> »  20% reduction of fertilizer

. . » = 50% reduction in manpower
data-driven profession PFx Ml - 90% Grade A chili produced

Agriculture : ‘ eLadang

duat

Graduates » Agtech and ROI validations

- « Training/Knowledge transfer
* Digital supply chain

Existing 6 o Fi .

farmers | | \ Fintech adoption

- () Digital Economy
ﬁ 5) ‘/@ = Farmers
Smart

Smart fertigation Alenabled Cashless  Smart Temp
& pesticide grading & Humidity ~ Aquaculfure




eLadang Labs Participants Criteria

Malaysian Citizen

New grads & qualified
farmers

18 years and above
Basic knowledge in
agriculture / livestock
activities

Own a SSM registered
company (Enterprise/ Sdn
Bhd)

Have initial capital or
willing to borrow

Scale of Operation: 1 acre
and above




MAKING DIGITALTANGIBLE:  _ 5
“100 GO DIGITAL” g

1. Provides easy steps for Malaysian SMEs to start their George Tour'g
PErErg) % S Kuala Terengganu
Kelantan

fl=

CERR

digital journey

Terenggaim

2. A sector / location based digital initiative

3. Forregistered businesses with a premise or doing Pahang

business at an allocated location

4. Helps achieve quick-wins through digital: Kisala Lump
y [eger
I Access New Market Segment S

I Enhance Customer Experience
I Increase Sales

100 Go Digital

“An initiative to enable Malaysian businesses in key sectors/locations move fowards
digitalization, improving efficiency & customer experience.”

18  © Copyright Malaysia Digital Economy Corporation (MDEC)



FINTECH for Co-operatives

Banking and Housing Consumerism Transportation
Finance

CO-OPERATIVE FUNCTION & ACTIVITIES

Farming Industrial Construction Services

k] P2 ©oost XX 7 £ 7H1s billplz EPayHalal @

and many more..

MYFINB.COM



LET US YOU!

O

Visit our website: https://mdec.my/
o 1-800-88-8338 (within Malaysia)



https://mdec.my/

——— THANK YOU

“I'm Championing Malaysia’s
Digital Economy”
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