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Introductions

• Name

• Issue/policy you’re interested in advocating for or 
against

• Why this issue is important to you



Strategic Story Telling

Persuasively elaborating on why this 
issue is important  



Preparing to tell strategic stories

• Who is my audience and what do 
they care about?

• What message do I want to 
communicate with my story?

• What type of story is appropriate 
to communicate my message?
• Personal story
• Organizational story
• Community story
• Data story



Frames

Equal rights or love?



Wide Angle Stories

• Focus on solutions beyond problems
• Avoid “episodic stories” and stories that are too narrow
• Create a thematic story that helps people think about 

broader contexts



Data Stories

• Identify data sources and research

• Timeline

• Impact/outcomes

• Connection to audience

• Establish the frame



About Children’s HealthWatch

• Non-partisan network of pediatric 
& public health researchers → 
research & policy center

• MISSION: Improve health & 
development of young children→ 
public policies → alleviate family 
economic hardships

• Provide policy makers with 
evidence to develop policies that 
protect young children�s health 
and development



Case Example: 
Earned Income Tax Credit

• A state-wide network of advocates, 
researchers, and working families 

• Improve the health and well-being of 
Massachusetts children and families through 
an increase in the state EITC



Earned Income Tax Credit

• Old frame:
• EITC promotes work 

and reduces poverty

• New frame:
• EITC improves health 

and educational 
outcomes for children 
and families



Personal Story

“If the EITC were increased to 50% 
of the federal credit amount, it 
would make a huge difference to 
me, and it would be a game 
changer for my kids.” 

“I would be able to pay off the 
delinquent light bill, credit card 
debt, and student loans — and 
actually put away some money into 
my savings account.”

“Maybe we could even take our first 
family vacation.”

- Quanda Burrell



Community Story



Data Story



Outcomes

• Increase in the state EITC from 15% to 23% of 
the federal credit, meaning more than 400,000 
families received a larger refund at tax time this 
year

• Expanded eligibility for EITC to include survivors 
of domestic violence and abandoned spouses



Thank You!

The mission of Children’s HealthWatch is to improve the 
health and development of young children by informing 
policies that address and alleviate economic hardships.

Contact: 
allison.Bovell-ammon@bmc.org

www.ChildrensHealthWatch.org
@ChildrensHW


