
BLOOM FARMS AND RIO VISTA FARMS DONATES 3,000 MEALS 
TO THE RIO VISTA COMMUNITY!!!  

Situated deep in the Sierra Foothills and owned by the Ray family 
for over 50 years, BLOOM FARMS is 200 acres of picturesque 
California trees, open space and farmland once dedicated to 
growing cannabis. With our Calaveras roots in mind, we work with 
responsible farmers who care about sustainable agriculture, their 
neighbors and the environment.

We pledge that for every Bloom Farms product purchased, we will 
donate one healthy meal to a food-insecure family or individual. 
In collaboration with Rio Vista Farms we have donated over 3000 
meals back to the Rio Vista Community. We’ve already donated over 
1.3 million meals to Californians and Nevadans in need, and we’re 
excited to continue this effort toward the next million.  
 
Check in on our progress: getbloomfarms.com/giveback. 

The 100% pure cannabis oil inside each BLOOM FARMS 
HIGHLIGHTER is gently refined and meticulously lab-tested for 
safety and consistency. Our oils are free of petroleum-based solvents, 
exceed state standards for pesticides and are housed in BPA-free 
FDA-cartridges. Each oil’s terpenes (the compounds that form flavor 
and scent) are derived from the same plants the oil is made from.

JOIN US AND RIO VISTA FARMS ON OUR MISSION TO GIVEBACK  
TO THE COMMUNITY BY PURCHASING THE FOLLOWING 
PREMIUM PRODUCTS: 

• ULTRA-PREMIUM FLOWER: We’re going back to our roots. With 
BLOOM FARMS FLOWER, a classic experience feels new again. 
Meticulously tested for quality, safety and consistency, our California-
crafted ultra-premium flower begins with hand-selected plants harvested at 
peak flavor and freshness. Taste the quality.  
Share the love. 

• HIGHLIGHTER Complete Sets: Available in Daytime (Sativa), Anytime 
(Hybrid), Nighttime (Indica) and Rose Gold (CBD) our full-spectrum, all-
natural cannabis oil contain a consistent 65-85% THC content. To maintain 
the plant’s natural flavors, all of our terpenes are derived from the same 
cannabis plants that the oil is made from.  

• SINGLE ORIGIN CARTRIDGES: Available in Create (Sativa), Enjoy 
(Hybrid), Relax (Indica) and Relief (CBD), each strain-specific Single 
Origin is designed for the true cannabis connoisseur. Cultivated and curated 
within California, each Single Origin is only available in extremely limited 
quantity. All Single Origin cartridges are made with 100% full-spectrum 
all-natural cannabis oil.

www.getbloomfarms.com

BLOOM FARMS AND RIO VISTA FARMS DONATES 3,000 MEALS TO THE RIO VISTA COMMUNITY!!!

  

          Bloom Farms CEO Michael Ray              Photo Credit Kelly Ginn

Bloom Farms Giving Back
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Controversial and 
beneficial – the 
ongoing debate 
on the effects of 

marijuana have always 
garnered our attention. This 
has resulted in the plant, 
considered long ago to 
be illegal in many coun-
tries and territories, to be 
studied and discussed in so 
many aspects. 

Modern medicine has 
resorted to many claims, 
with highlights of the plant 
being beneficial to man – 
being able to alleviate pain, 
help with muscle spasms, 
epileptic seizures, or even 
cancer. But what about its 
effects on animals? 
While studies have been 
done for the benefit of 
man, there were just rare 
instances that studies were 
done with aims of deter-
mining the plant’s benefits 
to animals. 

And so to give a chance 
for the good effects of the 
plant to take center-stage, 
here are the eight known 
benefits of CBD for pets.

1.    Reduces Anxiety

Humans are known to 
have a biological system 
called the endocannabinoid 
system. It affects sleep, 
appetite, memory, pain, and 
all kinds of moods. The 
same biological system ex-
ists in other vertebrates like 
cats and dogs.

Cats, dogs, and other ani-
mals also suffer from stress 
and anxiety, just like us 
humans. It may be caused 
by a lot of things, but dur-
ing these times, serotonin 
levels fluctuate in animals 
which may cause such 
moods.

In relation to this, some 
studies support that the 
use of CBD for pets helps 
in managing symptoms of 
these mental states, includ-
ing anxiety and phobia.

8 REASONS WHY WE LOVE CBD FOR PETS
2.    Boosts a Healthier 
Immune System

The National Cancer Soci-
ety states that cannabinoids 
sort of “trigger” specific 
organs inside the body to 
produce medicinal effects; 
effects that are beneficial 
to the nervous and immune 
systems.

Such a process results in 
a boost to our pet’s fight 
against illnesses and dis-
eases. Cannabidiol or CBD 
is known to lower inflam-
matory cytokines – one of 
the major factors that play 
in autoimmunity to pets.

3.    CBD for a Healthier 
Nervous System

Just like us, humans, dogs, 
and cats are also suscepti-
ble to diseases and illnesses 
that come with age. As 
they age, our pets are also 
vulnerable to degenera-
tive diseases like brain cell 
death or osteoarthritis.

Recent studies show that 
cell death is common in 
dogs as they age. This 
is caused by toxins and 
radicals that are present 
in the environment. CBD 
is known to protect your 
dog’s brain as it ages as it 
stops NMDAr, AMPA, and 
Kainate Receptor-Mediated 
Neurotoxicity.

4.    CBD and Tumor 
Growth

One of the most ground-
breaking discoveries of 
what cannabis can do to 
pets is its amazing effect in 
relation to cancer. 

CBD is known to contain 
anti-tumor effects and 
can stop cancer cells from 
replicating. 

It is also known to destroy 
existing tumor cells.
CBD also can stop can-
cer cells from producing 
energy, leading to the death 

of these cells. For pets that 
are undergoing cancer treat-
ments, CBD can also make 
the effects of conventional 
treatment more effective.

5.    Convulsions No More!

Does your pet suffer from 
seizures? While there are 
already existing medications 
that can control seizures in 
cats and dogs, recent studies 
have shown CBD to have 
the capability to control 
tremors, seizures, spasms, 
and tics. Studies have also 
shown that there is an 
improvement in the overall 
well-being of pets with epi-
lepsy after taking CBD for 
about five months.

6.    Rids Your Pets of Nau-
sea; Improves Appetite

You may never have had 
any problems with your pet 
cat or dog in the past. This 
is so until one day; your pet 
just stopped eating alto-
gether. Not eating could be 
because of a lot of things. 
It may be because your dog 
just got tired of all the usual 
food. Or it could be that 
the appetite loss, which is a 
symptom of cat depression, 
has already paid your cat’s 
life a visit.

Your pets unable to commu-
nicate about how they feel 

would just look you in the 
eyes and not eat or errati-
cally behave. It is up to you 
to realize that something is 
wrong.

You should know that if 
your vet recommends CBD, 
there’s no cause for panic. 
Studies have shown how 
CBD can be beneficial in 
improving the appetite 
of your pet dog or cat. 
Research has supported the 
thought of CBD being the 
main producer of an anti-
emetic and an anti-nausea 
effect.

The same effect has been 
shown when CBD is given 
to those pets that suffer 

from nausea and vomiting 
due to chronic illnesses.
In such a study, a new 
method of ingesting lab 
rats with cannabis vapor 
has found how the drug can 
turn on hunger hormones in 
pets. This rids your pet of 
the nausea feeling. This can 
also alter eating behaviors 
that may seem a problem 
before the ingestion of 
CBD.

7.    Pain Reliever and 
Anti-Inflammatory Ef-
fects for Pets

One of the most popularly 
known benefits of canna-

Is 
CBD Good For Pets?

bis to humans and pets is 
that it alleviates pain. It 
also has anti-inflammatory 
characteristics that could be 
beneficial to those who suf-
fer from osteoarthritis and 
other related illnesses.

Research has it that CBD 
equates to pain relief and 
so results in improved 
mobility in dogs and cats. 
The better news is that there 
are no known side effects 
that go along with ingesting 
CBD to pets.

8.    Improves Overall 
Wellbeing 
Cannabis is not only used 
to rid pets of illnesses. It is 
also ingested for their over-
all well-being. It is more 
like a preventive measure 
and recently has been made 
part of their regular regi-
men. 

As CBD is known to 
improve appetite amongst 
pets, pet owners see fewer 
problems in getting their 
furry friends to eat. This 
results in proper nutrition 
and well-nourished cats 
and dogs. The nourishment 
is needed for their overall 
health.

CBD is also known to pro-
mote bowel motility and so 
toxins are easily flushed out 
of the system.

While vets still do not have 
full liberty in prescribing 
CBD treatment to pets, 
certain studies have already 
backed up so many of these 
claims that cannabis pre-
scriptions are being pushed 
to the forefront of animal 
well-being. 

In California, veterinarians 
will soon have the ability to 
prescribe CBD to their cli-
ents' thanks to the passing 
of senate bill AB 2215. 

Please remember that every 
animal is different, and 
what works for some may 
not work for others. Always 
consult your veterinarian 
before using CBD on your 
pet and use trusted brands 
like Fiori or VetCBD.
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Donating 4.20% Of Sales This 420 To Expunge Old Cannabis Convictions
At Caliva, we’re also well aware that the road to legalization of cannabis — and subsequent normalization of a plant we’re big fans of — has been a tough one. Too many of our 

friends, particularly those in marginalized communities, have been and continue to be impacted by prohibition and the historic War on Drugs. 

As amazing as it is to live, work, and play in a legal state, cannabis is still 
considered a Schedule 1 drug by the feds. Here are some grim numbers: In 
2017, more than 659,000 people were arrested in the U.S. for cannabis-related 
crimes. Among all drug violations, 37 percent were for simple cannabis pos-
session. 

In other words, hundreds of thousands of Americans are punished every year 
for dealing with a product we cultivate and sell legally.

That’s why on the unofficial holiday for cannabis enthusiasts, we’re unveiling 
the Puff Puff Pass It Forward campaign. 

On 420, Caliva is donating 4.20% of all wholesale and retail sales to Clear 
My Record, a Code For America program working hard to clear eligible 
cannabis records in California.

“We believe it’s our duty as a trusted brand in the cannabis industry to pay 
respect to those who’ve been hurt the most by prohibition,” said Dennis 
O’Malley, Caliva CEO. “Clear My Record is a transformative initiative that 
offers people with cannabis records a second chance to get jobs and housing, 
and ultimately thrive. We’re proud to contribute to that work.”

We’re also humbled to announce that Ben & Jerry’s and nearly 60 of our 
dispensary partners are joining in on this effort!

THE IMPACT OF HAVING AN OLD CANNABIS CHARGE
Long after paying their debt to society, people with a history of cannabis-related misdemeanors and felonies often find themselves struggling to move on with their lives. 

Even the smallest offenses, such as possession, have the potential of turning a person’s life upside down. One recent report found that 8 in 10 Californians with a criminal conviction 
say they’ve experienced barriers to finding success in their lives. 

Because of past charges — not to mention the persisting stigma associated with cannabis — a person may have trouble finding and keeping a job, securing affordable housing, main-
taining custody of their children or even obtaining citizenship. They may also find themselves overwhelmed with debt associated with court fees and penalties.

Recognizing how debilitating the criminal justice system can be, California included a provision in Prop 64 — the law that legalized recreational cannabis — to allow the expungement 
of cannabis-related misdemeanors and felonies.

Of course, that’s easier said than done. The process to remove criminal charges is complicated, costly, and time-consuming. 

The Drug Policy Alliance estimates that nearly half a million people were arrested for cannabis-related misdemeanors and felonies between 2006 and 2015. 

Yet by March 2018, fewer than 6,000 people had petitioned the courts to clear those records.

CLEAR MY RECORD IS A POWERFUL, DO-GOODER OF AN ALGORITHM
Because the majority of people who could get their records expunged weren’t investing their valuable time and resources to do so — and who could blame them? — California passed a 
law last year shifting that responsibility from individuals to district attorneys’ offices. 

Enter Clear My Record. Using an algorithm to streamline the record review process, the program automatically determines which convictions can be downgraded or cleared. Technol-
ogy, FTW!

The first county to use Clear My Record to automatically clear cannabis records was San Francisco: More than 8,100 convictions were expunged, District Attorney George Gascón 
announced in February. “Using technology, we have been able to proactively bring greater racial equity and fairness to marijuana legalization in California,” the DA said in a state-
ment. 

Clear My Record’s goal is to remove 250,000 convictions by the end of 2019.

WHY CANNABIS SOCIAL AND CRIMINAL JUSTICE WORK MATTERS TO US
We believe it’s imperative that companies like ours support social justice efforts to clear old cannabis records — not only in legal states like ours but nationwide.

This work ensures people’s lived experiences aren’t out of sync with current laws. More importantly, throwing out old convictions is also a step toward social equity by helping low-
income, and minority communities recover from punishment for crimes that white people often aren’t punished for.

At Caliva, we recognize the unique position we’re in. In the wake of decades of criminalization, the legal cannabis industry is flourishing, and we’re certainly excited to be a 
part of that. 

With our Puff Puff Pass It Forward campaign, we hope to not only draw attention to the communities that have suffered most from prohibition but to also contribute to the work to 
repair those harms.

We Think It’s The Right Thing To Do. And It’s More Reason To Celebrate This 420.
THANK YOU TO OUR PARTNERS!

We’re also passing forward the good vibes this 420 with a partnership with the beloved ice cream company Ben and Jerry’s. They’re donating a special surprise to every Caliva cus-
tomer — in-store and delivery — on 420. They’re also super passionate supporters of cannabis legalization and social justice.

So it’s official in our eyes: There’s no better combo on 420 than Caliva and Ben & Jerry’s. Except for maybe brownie and cookie dough ice cream.

Nearly 60 of our dispensary partners around the state are participating in Puff Puff Pass It Forward, and are also jazzed about the social justice reform element of the campaign. 
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Indoor Grown • In-House Genetics • Organic Practices

Learn more at www.gocaliva.com/caliva-collection

License #CDPH-10002244

Alien OG & Z-Cube featured in image.
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    High taxes and burdensome regulations impact further potential gains, according to a new research report published

                                                                                Lessons from the World’s Largest Cannabis Market 2019 BDS Analytics at bdsanalycs.com

August 22, 2019 
By Chris Churchill

Former California Governor Jerry Brown predicted that legal cannabis 
would earn the state $643M in tax revenue. Actual revenue fell short, 
totaling just over $345M.

Some of the key factors driving growth include the addition of more 
customers moving from illicit sales to the legal market and a rise in adult-
use sales from tourists, says David Abernathy, vice president of data and 
government affairs at Arcview. Wider availability of different forms of 
consumption is also driving growth, Abernathy says. 

Even so, the illicit market will still account for 53 percent of the state’s 
cannabis sales by 2024, according to the report. Cannabis from the illicit 
market can be as much as 77 percent less expensive than legal products in 
California, Abernathy says. He pointed to challenges in obtaining licenses 
from the state and burdensome taxes as reasons for slow growth.

“California has quite a few taxes starting with $9.25 per ounce cultivation 
tax, which gets compounded at every stop along the supply chain,” Aber-
nathy says.

 “A good number of California’s legal cannabis businesses are finding out 
they can compete, with their convenient, modern storefronts and delivery 
services, and branded edibles, concentrates, topicals and other products 
the illicit market largely doesn’t offer,” according to the report.

“Superior customer service, a much greater value, coupled with a safe and fun dispensary experience is the way we compete, said Martin Wesley owner 
of Rio Vista Farms. Meeting California's strict oversite program called METRC is expensive and not easy, but ultimately, ensures the consumer purchase 
flower [Cannabis] which is free of pesticides and other contaminants.”

“Providing a safe and fun retail experience at Rio Vista Farms keeps customers coming back” said Andrew Wesley. “A knowledgeable staff, plus, an array 
exciting new product are the key to luring customers from the illicit market to the legal market, and we will continue that in the future,” Andrew went on 
to say.  

Backing up Wesley’s claim the California legal cannabis market is on track to grow 23 percent in 2019 to $3.1 billion, but consumer spending is still slower 
than expected due to the current regulatory and tax climate in the state, according to research from Arcview Group and BDS Analytics.

California’s legal cannabis market is forecast to surpass its 2017 high-water mark in 2019, generating nearly $3.1B in spending. Arcview forecasts consum-
er spending to reach $7.2 billion in 2024, a 19-percent compound annual growth rate over the next five years.

 “States making a move before–including Colorado, Washington, and Oregon–have typically seen consumer spending double over 12 months,” Arcview 
noted in the release. “But in California, local bans on commercial cannabis activity caused the number of retailers to shrink sharply during the launch of 
the state’s adult-use program in January 2018. Stringent testing regulations that took effect in July 2018 prompted many suppliers to fold as product short-
ages cut consumer spending dramatically.”

Abernathy says he expects California to continue working on regulations and taxes to make the legal market more competitive. Other states considering 
medical or adult-use programs can learn several lessons from California, Abernathy says.

“The biggest lesson is if you want the legal market to displace illicit market you have to have a level of taxes that is reasonable,” he says. “If taxes are too 
high, you’ll see a huge percentage of the market that is illicit. The other thing is ensuring regulations are reasonable enough that businesses can easily com-
ply with them.”
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Rio Vista is a 
small town on 
the California 

Delta that has recently 
opened its doors to the 
newly legal cannabis 
industry. Rio Vista 
Farms is the towns 
first recreational can-
nabis business. Many 
Residents of Rio Vista 
have found their true 
callings later in life 
through Rio Vista 
Farms.

The Great Pot 
Experiment

Rio Vista Farms has 
been open for a little 
over a year now, de-
spite their short time 
in town, they have 
had a powerful impact 
on the community. 
Rio Vista Farms is a 
family-owned busi-
ness. Rio Vista Farms 
was started shortly 
after the City of Rio 
Vista approved the 
Commercial Canna-
bis Operations in the 
Business Park / Indus-
trial zone of Rio Vista, 
CA in 2018. 
The  mission is to 
provide potential cus-
tomers with a safe and 
friendly environment 
to purchase cannabis-
related products. The 
goal of Rio Vista is to 
create jobs, raise tax 
revenues and reduce 
the 23.7% spike in the 

Rio Vista Farms Offers More Than Opportunities 
2017 crime rate (Fed-
eral Bureau of Inves-
tigation - Crime in the 
U.S.). A year and a half 
later, it’s time to take 
stock of how the things 
are panning out, and 
while the offical crime 
rates are not published, 
all indicators are that 
the crime rate dropped 
in 2018. According to 
the City of Rio Vista 
Fiscal Year 2018-19 
Adopted Budget, the 
City received incre-
mental revenues from 
the Business Park 
Land sale, Parcel Tax, 
Property Taxes, and 
from the 2% sales 
tax. When comparing 
2018 to 2019 fiscal 
year reports, it shows a 
24.6% increase in the 
general fund's balance. 
It was $3,097,849 
and is projected to be 
$4,050,353; a healthy 
increase.
Finances and quality 
of life go hand in hand. 
Rio Vista Farms cur-
rently employs over 60 
people and expects to 
double in the next 12 
months. On that note, 
here are some of their 
stories:

A New Green Life

Joette Doner is an 
employee of Rio Vista 
Farms who works in 
their nursery. Before 
working at Rio Vista 

Farms, Joette worked 
as a bartender and her 
herbal medicine as 
well. She was unfamil-
iar with the new canna-
bis industry when she 
started at the facility. 
Joette is a Rio Vista 
Resident and became 
aware of the new dis-
pensary in town when 
her son started working 
on the electrical for the 
facility. She was en-
couraged to apply for 
a job but was hesitant. 
“What would I do in 
the cannabis industry. 
I don’t know anything 
about Cannabis,” She 
recalls thinking to 
herself. After speaking 
with the owners, Joette 
found out that a good 
friend, Kathy, of hers, 
was working with Rio 
Vista Farms to distrib-
ute her whole-plant 
cannabis topicals. Pre-
viously Joette worked 
as a bartender” I would 
say to my customers 
of 8 years that I was 
tired of it, I wanted to 
get out of that industry. 
I just wanted to work 
in a nursery and talk 
to plants all day long,” 
Joette said. “I thought I 
was going to be work-
ing at Lowes or Home 
Depot.” Joette works 
every day to keep Rio 
Vista Farms cultiva-
tion cycles moving. 
She works to plant new 
plants and grow them 

until they are ready 
to be moved into the 
larger grow room for 
flowering and cultiva-
tion. 
“I am so glad that I 
took this job,” Joette 
said, “I think I am ten 
years younger now. 
The job is constant 
forward movement, 
always doing new 
things. I love it when I 
come to work”
When asked what her 
favorite part of her 
job is Joette said that 
coming into the build-
ing first thing in the 
morning and seeing the 
plants. She hopes to 
start working to create 
cannabis whole plant 
topical at Rio Vista 
Farms when they open 
a topical manufactur-
ing department. 

Kathy Graham is 
originally from Rio 
Vista and has created 
whole plant medicines 
for over 40 years. 
She has transitioned 
into the legal market 

with the help of Rio 
Vista Farms, who 
distributes & sells 
her product. She first 
started infusing can-
nabis into her topical 
balms for her father, 
who suffered from 
arthritis. “Cannabis is 
a great way for people 
who are still afraid of 
Cannabis to see the 
benefits of it,” Kathy 
said, “Topical Balms 
do not enter the 
bloodstream and will 
not get you high, but 
they still offer great 
relief from pain and 
inflammation.” 
Kathy first got intro-
duced to Rio Vista 
Farms when Martin 
Wesley bought her 
family home in Rio 
Vista. She was pick-
ing up mail one day 
and got to talking to 
him about what it is 
that he does for a liv-
ing. Kathy now has 
two products on the 
market. Eros is a per-
sonal massage oil & 
lubricant, and Daddy 

Bones is a topical balm 
named for her father 
who was a WWII Vet-
eran who suffered from 
severe arthritis. 

After living around 
California, she has 
come full circle, re-
turning to Rio Vista 
to produce and sell 
her Cannabis topical 
products on the Legal 
market. Currently, Rio 
Vista is the only retailer 
that has Daddy Bones 
topical creams in store. 

Building More Than A 
Business

Rio Vista Farms has 
become a pillar of the 
community in Rio Vista 
and continues to grow. 
They hope to continue 
to provide tax revenue 
and jobs.

Joette Doner

Kathy Graham
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BLOOM FARMS CBD’S MIKE COHEN GEARS UP FOR CROSS-COUNTRY CYCLE AFTER HEART TRANSPLANT

  When he was hired in 2017, 
Bloom Farmer Mike Cohen 
brought along the unstoppa-
ble spirit that had previously 
carried him through two 
years of leukemia treat-
ment. He quickly established 
himself as a valuable team 
member known for hard work 
and a positive attitude. Then, 
soon after being promoted, 
Mike received the second 
impossible medical blow of 
his life.

Now armed with an even 
more inspiring story and 
a new heart, Mike Cohen 
continues to embody our 
core values. We’ve been 
blown away by his incredible 
recovery, which has coin-
cided with his important role 
at Bloom Farms CBD and is 
carried out every day with 
calm confidence and pure 
fearlessness. 
Congratulations, Mike!

Celebration is a typical 
response to achieving 
victory over a life-

threatening disease. When he 

beat cancer, Bloom Farmer 
Mike Cohen celebrated in a 
unique way by cycling over 
3,000 miles across the United 
States. 

So what sort of celebration 
should ensue when someone 
not only beats cancer, but 
also then survives a blood 
clot-induced heart attack and 
receives a heart transplant? 
Naturally, a second bike ride 
across the country is only ap-
propriate answer—if you’re 
Mike Cohen, that is.

Mike Cohen
What seems like a lifetime of 
battling happened to Cohen 
all before the age of 35. It 
took many small but vital 
victories, a willing heart (or 
two) and daily support and 
determination to get to where 
he is today. 

 Born and raised between 
Brooklyn and Levittown, 
New York, Cohen grew up in 
a loving family of four. He 
enjoyed a relatively normal 
childhood surrounded by 
encouraging parents and a 
bright future ahead of him. 
However, after turning 18, 
he received news that would 
change the course of his life 
forever; he was diagnosed 
with leukemia. 

“It was mind-blowing. I 
didn’t know how to react. 
I thought it was something 
I could just deal with and 
continue my life as it was 
going. I wasn’t able to. I 
had two-and-a-half years of 
chemotherapy ahead of me,” 
Cohen says.
He may have thought of him-

self as a strong and resilient 
person before his diagnosis, 
but after his health chal-
lenges, Cohen would emerge 
years later even stronger, 
wiser and more unstoppable 
than ever. 
“Chemotherapy really beat 
the life out of me. Mentally, 
physically. I went in to the 
hospital and the diagnosis 
as a kid, and I finished the 
treatments and came out a 
soldier,” Cohen shares.

Cohen was declared cancer-

free in January 2007. Like 
any cancer survivor, Cohen 
believed a celebration was 
in order. 

Starting in California and 
traversing through Arizona, 
Texas, Louisiana, Georgia, 
Tennessee, Pennsylvania 
and eventually landing 
in New York, on his bike 
Cohen could not be stopped. 
Every pedal was moving 
him closer and closer to a 
new life and further from his 
experience with cancer.

“It was very similar to my 
experience with chemother-
apy. Day by day. Pedal by 
pedal. You couldn’t achieve 
the goal without focusing on 
each and every step to get 
there,” Cohen says. “Once 
my body became used to the 
routine, it became easier.”

 When Cohen finished 
cycling 3,168 miles cross-
country, he was very confi-
dent that both his body and 
the current direction of his 
life were good. A few days 
after receiving a promotion 
at his new job, Cohen was 
excitedly cooking dinner 
in his apartment when he 
started feeling an incred-

ibly strong pain in his chest, 
left arm and the left half of 
his jaw. Cohen was quickly 
rushed to the ER for several 
immediate tests. The hospital 
nurses confirmed that this 
young, otherwise healthy 
man was having a heart at-
tack. This fateful trip to the 
ER led doctors to discover a 
golf ball-sized clot in the left 
ventricle of his heart.
The blood clot’s location put 
Cohen at extreme risk of a 
stroke. If a piece of the clot 
was to become dislodged, it 
would be on a one-way track 
to Cohen’s brain. His life had 
shifted outside his control 
once again, and Cohen found 
himself on medication, kept 

in the ICU for the days to 
follow and unable to move 
without supervision. 

After no response to medica-
tions, a failing heart pump 
and a second blood clot 
scare, Cohen felt almost out 
of options. He decided to 
forego a replacement heart 
pump and listed himself on 
the heart transplant list.  

“When I first found out about 
the heart attack, I told my 
brother, ‘Next chapter.’ In my 
opinion, nothing would ever 
hold a candle to the experi-
ence of two years of chemo-
therapy. So lucky for me, I 
was able to use that experi-
ence as a point of reference 
and constantly just take each 
day at a time. There was only 

so much I could control,” 
Cohen shares. “I was able to 
break down the process and 
realize, the only control I had 
was my mind. So I did the 
best I could.”
Hearing this sort of health 
news would most people into 
shock, but not this young, 
cycle-crazed cancer survivor.

 Four days after his 33rd 
birthday—26 days into 
his residency at the USCD 
Sulpizio Cardiovascular 
Floor and the last day of his 
eligibility to be highest status 
on the transplant list—, as 
Cohen was starting to lose 
faith in finding a donor, his 
medical team finally found a 
match. 

On February 25, 2018, the 
hopeful patient underwent a 
12-hour surgery to replace 
his heart. It was donated 
by Lt. James Mazzuchelli, 
a 32-year-old Navy flight 
surgeon. 

Before his transplant, Cohen 
had been wanting to cel-
ebrate his sixth year of being 
cancer-free with a second 

bike ride across the U.S. 
After receiving a successful 
transplant, Cohen knew it 
would be a way to pay proper 
respects to Lt. Mazzuchelli, 
who had literally saved his 
life.

“That confirmed my desire 
to ride my bike from San 
Diego, California to Jackson-
ville, Florida, to meet James’ 
family and pay my respects 
at the Jacksonville National 
Cemetery where he’s laid to 
rest,” Cohen says.

This second cross-country 
ride is not a singular quest. 
Beyond meeting his heart 
donor’s family and paying 
his respects, Cohen wants 
this ride to represent hope for 
anyone who is experiencing 
heart issues, cancer or any 
adversity in their lives.

“I want to inspire those who 
follow me, follow my ride 
or even just hear my story. 
I want to spread the mes-
sage anyone I can reach to 

never give up on your life, 
no matter what your circum-
stances, no matter how many 
times you get knocked down. 
Push harder to achieve what 
you want, and realize that 
anything is possible. Never 
stop dreaming, never stop 
working hard and strive to 
stay positive no matter how 
impossible it may look,” 
Cohen shares. 
Cohen has set up a fundrais-
ing goal to help cover the ex-
penses of the six-week ride. 
Any overage will be donated 
to UNOS (United Network 
for Organ Sharing).

“I chose UNOS for obvious 
reasons, mainly to support 
how easy and important it 
is to become a donor. James 
chose to save as many lives 
as he could by becoming a 
donor. Life is by far the most 
precious gift you can give,” 
Cohen says. “I hope others 
in similar situations as me 
are able to be able to receive 
such an incredible opportu-
nity to continue living and 
make the donor’s family 
proud.” 

Mike is currently training for 
his ride across America and 
will set out on his homage to 
Florida in October 2019. 

“Not everyone has to have a 
story like my own to make 
an impact or recognize that 
we have everything we need 
to create and accomplish any 
achievement or goal. You 
only fail when you give up,” 
Cohen says.

 Follow his ride or donate to 
the cause now at GoFundMe.
com or Patreon.

VALERI SPIWAK
Born and raised by the beach 
in Southern California, Valeri 
Spiwak lives and breathes West 
Coast culture and its surround-
ing artistic charm. Valeri, with 
a Bachelors Degree in Jour-
nalism and a Minor in French, 
continuously seeks to explore 
the beautiful and obscure, and 
shares her adventures through 
captivating wordplay, clever 
writing and skillful copy.
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Bhang is synonymous with safety, quality and consistency. They are passionate pioneers in the industry and are known for their 
high-quality, delicious products offering an exceptional, sensory experience that celebrates life. More than a chocolate company, 
they are a global house of brands with a worldwide reputation for being trustworthy and respectful.  While Bhang's marketing is 

often playful, cheeky and irreverent, they have consistently elevated the industry.

Bhang corporation embodies respect for the female plant. This respect has developed out of a decade-long tradition of striving for 
excellence, for setting standards, and for knowing with a name like “Bhang” it would be easy to take branding to an exploitative and 
sexual level. Bhang does the opposite. They never exploit the female body to advertise their incredible products. Their bold flavors and 
irreverent messages are the backbone of the brand. 

Scott Van Rixel, Bhang’s CEO and Co-Founder, deliberately brings his respect for women into Bhang’s corporate culture. He has 
surrounded himself with powerful, smart women. Jamie Pearson, COO, Samantha Ford Collins, CMO, Heather Vigil, VP of Sales, and 

Nicole Hanratty, Global Director of Marketing lead a female-dominated executive team that is making Bhang the most-recognized 
cannabis brand on the planet.  Van Rixel deliberately gives women in cannabis their due place and the results are a legacy that honors the 
plant.

2020 marks year ten for the company (A DECADE!) and you can expect Bhang to celebrate with … well ... a Bhang! They incorporated 
artwork created by regional artists into a packaging refresh being unveiled this fall. The new look will usher in four new flavors in 
California: Caramel Mocha, Cookies & Cream, Dark Blueberry, & Fire Chocolate. Bhang has also enhanced their single-serve bars with a 
micro-dose component that rounds out their expansive product offerings. They challenge conventions in order to enhance experiences for 
consumers. Bhang didn’t invent cannabis chocolate, they just perfected it. 

Women on Top: Doing it the Bhang Way
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