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That means making work that matters—work that is meaningful to your

/f’*?
customers, built together—candidly and honestly, and work that not only
makes you look good, but more importantly, is good for business.
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By leveraging strategic insights, our expertise, and your industry knowledge,
we create extraordinary experiences that empower your everyday world.



We create extraordinary
experiences—built with
purpose and intention.

By forging candid
relationships that
benefit from both our
expertise and yours.

To ignite transformative
results for you and your
customers.
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OUR VALUES

INTEGRITY

We do things right.
Our reputation demands it,
and so does your success.

Achieving excellence isn’t easy,
but it's worth it. That's why we
always strive for better.

We make meaningful work,
with the goal that it makes life
better, easier and brighter for
those who experience it.

PARTNERSHIP

Together we'll do great things.
It starts with a base of trust,
empathy, and commitment.
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OUR SERVICES

End-To-End Strategy

Integrated Marketing & Branding
User Experience Design

Visual, Interactive & Content Design

Full-Stack Development
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Jim Maggie Gian

Account Lead Executive Director of Strategy Account Lead
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Kayla Jeremy Tyler Moyo

Senior Visual Designer Director of Project Management Creative Technologist Junior Project Manager
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Beth

Account Lead

Kyle

Visual Designer

Shawn Corey Irene Heather
User Experience Contractor Technical Project Manager Creative Technologist Strategist - Contractor
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Aayush Lisa Mike
Senior Backend Developer HR - Contractor COO
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ENTRAORDINARY
EXPERIENGES ARE

Purposeful

Is it making it better? We ask
ourselves that question at every
step. If there’s not a reason for
being—a purpose that supports
your business and its customers
—it's not worth pursuing.

Best-in-Class

We don’t do average.

And neither do you. Let's make
something that makes your
customers say “wow!” and your
competitors say “dang!”

Relevant

Is this experience resonating
with your customers? Relevant
to them at this very moment?
If so, we've done our job.

Seamless

It takes a lot of work to make
experiences feel effortless.
But that’s when you'll know
we got it right.
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Inspire

Inspire is a revolutionary treatment
for sleep apnea patients who have
struggled to find success using
traditional CPAP treatment.

Over the past several years, Inspire has been on a path toward accelerating
growth. Through previous and current engagements with media and
creative agencies, its awareness levels have continued to grow and many
early adopters have converted to Inspire therapy. As the company moves
from startup mentality to a more mature business, its marketing and lead
generation efforts need to take a step up, which is one of the many reasons
Inspire engaged with Folklore in the summer of 2024 to optimize its website
experience and begin planning for global centralization.
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Inspire

Our approach to this relatively new but ongoing
partnership includes the following elements:

Planning

We're actively working to set a website vision and roadmap to deliver business results.
To get there, we're working toward marketing and website user journeys to ensure
every decision is driven equally by user needs and business goals.

UX/UI

Many small changes over time added up to an ineffective user experience, and the
mobile experience was deprioritized despite the vast majority of traffic coming from
mobile users. We hit the ground running to resolve many issues and continue work

toward optimizing lead generation.

Development

Our senior developers have quickly become expert consultants to the Inspire
marketing and IT teams for the frontend CMS (Contentful) and backend CRM and data
integrations. We'll continue to partner with the US team and are in conversations to

extend our partnership globally.

Testing

The website serves as Inspire’'s main lead generation platform. Folklore's strategy and
testing team is developing an ongoing testing approach and plan to identify core
opportunities to increase high value lead generation throughout the website

experience.
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How Inspire Therapy Works Cost & Insurance The Process

& Inspire.

No mask.
No hose.

Inspire® therapy is a mask-free' solution for people -
with obstructive sleep apnea who have tried and
struggled with CPAP.

Do | qualify?

P

TTrR s

90 91 79

% of bed partners report no % of people are satisfied with % reduction in sleep apnea

Qualification Requirements

94

% of patients say Inspire

Do | Qualify

all ¥ @8

Find a Doctor

& Inspire

Just sleep.”

Inspire® therapy is a mask-

free' solution for people with
obstructive sleep apnea who have
tried and struggled with CPAP.

Do | Qualify?




Find a Doctor Inspire Patients  Free Events  For Healthcare Professionals ==
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‘Sleep better’ insights
from real patients

Inspire Patient Ambassadors are here and
ready to talk with you about their decision to
pursue better sleep’ through Inspire® therapy.

Don't just take it from us. Connect with a real
Inspire patient.

Inspire Patient Ambassadors volunteer to help others one-on-one through the
Inspire therapy process by helping to answer questions based on their own
experience. Click on an ambassador card below to learn more about their
personal journeys to sleep better.

California b ( Language Vv ) ( Morefilters W Sort by: Newly added ‘v

Penney B. Anne W.

Age Range: 45-60 Age Range: 50-60 Age Range: 45-60
Location: California Location: Texas Location: South Carolina
Inspire Patient Since: June 1, 2020 Inspire Patient Since: March 2, 2020 Inspire Patient Since: June 1, 2020

BMI: 28.4 BMI: 25
Digital Scheduling Available

== Military Veteran Digital Scheduling Available

Digital Scheduling Available

‘Sleep better’
insights from
real patients.

Inspire Patient Ambassadors are
here and ready to talk with you
about their decision to pursue
better sleep' through Inspire®
therapy.

Don‘t just take it from
us. Connect with a real
Inspire patient.

Inspire Patient Ambassadors
volunteer to help others one-
on-one through the Inspire
therapy process. Click on an
ambassador card below to
learn more about their
personal journeys to sleep
better.

Here to help

If you're unsure how best to
connect with an ambassador,
or having any issues trying to

connect, please contact our

Inspire team to assist.

Email us
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Interested in becoming an
Inspire Patient
Ambassador?

One of the more meaningful ways for those
considering Inspire therapy to learn more
is to talk one-on-one with someone who
has firsthand experience. If you're an
Inspire therapy patient who is interested in
helping other people find their way to
better sleep, we'd love to hear from you.

Learn More




Q 9300 Campus Point Drive
San Diego, CA 92103

Inspire Trained Providers

@ View all

. Call an Inspire Advisor
[ Request a call ]

Request by email

XX miles away

Clinic Name could be up
to 4 lines in height.

Line 3

Line4

9 Address Line
Could be up to 3 lines in height per
current addresses in system

Tag One ©

Tag Two ©

Inspire Trained Providers

§

Inspire trained doctors

Dr. Ketan Patel
Chief of Oral and Maxillofacial
Surgery and Hospital Dentistry

Q Excellence Program Member

Dr. Todd Miller

R RRR - .. )
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Inspire therapy puts
you in control

Through a simple-to-use
system including the Inspire
implant, remote and app,
Inspire therapy enables you to
control your therapy from the
palm of your hand.

Don‘t just take it from
us. Connect with a real

Inspire patient.

Inspire Patient Ambassadors
volunteer to help others one-
on-one through the Inspire
therapy process. Click on an
ambassador card below to
learn more about their
personal journeys to sleep
better.

40 Ambassadors Sort by: Newly added 4

&lInspire. =

How Inspire®
therapy works

Inspire is designed to fit your
lifestyle - not the other way around.

When you're breathing
better, you're sleeping
better

Inspire therapy is the only FDA-
approved obstructive sleep

99 Inspire-trained provider locations

( Excellence Program Care Team ) C Location Types

Sort by: Location Name: (A-Z)

7 miles away

United ENT

9 44605 Avenida De Missiones, Suite 205

Temecula, CA 92592

Center of Excellence @

Inspire Trained Providers

S|
=

&Y Inspire

The Inspire remote

The Inspire remote simply
turns on your therapy when
you're ready to sleep. No
mask or hose required.

©

Here to help

If you're unsure how best to
connect with an ambassador,
or having any issues trying to

connect, please contact our

Inspire team to assist.

Email us
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with local Inspire-trained
providers in your areaq.

& Inspire.

& Inspire & Inspire & Inspire

< Back

Lastly,

Understanding your CPAP experience. Please tell us more.

Have you been
diagnosed with
obstructive sleep
apnea (OSA)?

To help us
personalize your
results, please tell
us a bit about

You may qualify for

Do you struggle
Inspire® therapy!

with CPP?

When was your
last sleep study?

Based on your responses, Inspire®

If s e o
you rseit. and your insurance provider will
: , likely offer coverage.
NG. CPAP.Worke well for e S0 To learn if you may qualify for
Inspire® therapy, submit your
Find a doctor

information below and see your

3 results immediately.
| have not tried CPAP therapy Y

Unsure

This questionnaire will ask for personal
and health-related information. View
our privacy po]icy. ‘ 'ADHERE Registry: Data on file

'ADHERE Registry: Data on file

'ADHERE Registry: Data on file

COMPANY

COMPANY

Questions? | COMPANY

| About Us .
Connect with an Inspire therapy / ; | ‘ ' | ! About Us
gdvisor: 844-756-9744 About Us Investors '
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Inspire

Contentful
Environment

Mapping

CONTENTFUL
ENVIRONMENTS
CAN HAVE UPTO 6
THESE CAN BE DUPLICATED DELETED ETC.

MASTE! RRENT RELEASE
ENVIRONMENT

NEXT RELEASE OR OTHER ENV

STAGING

ENVIRONMENT

NEXT RELEASE OR OTHER ENV

®
«

CONTENTFUL
WEBSITE - CONSUMER

CONTENTFUL
ENVIRONMENTS
ALIAS CAN CHANGE ON FLY
BASICALLY HOTSWAP
WHAT ENVIRONMENT [T IS POINTING TO

PUBLISHED CONTENT

MASTER

ALIAS

DRAFT CONTENT

PUBLISHED CONTENT
STAGING

ALIAS

DRAFT CONTENT

PUBLISHED CONTENT

DEV
O&
ENVIRONMENT A ::‘:/(
THESE WOULD CHANGE e
DRAFT CONTENT
@
CONTENTFUL

CONTENTFUL
ENVIRONMENTS
CAN HAVE UPTO 6
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MASTER RELEASE

ENVIRONMENT

STAGING
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Dev

ENVIRONMENT
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WEBSITE - CONSUMER

CONTENTFUL
ENVIRONMENTS
ALIAS CAN CHANGE ON FLY
BASICALLY HOTSWAP
WHAT ENVIRONMENT IT IS POINTING TO
PUBLISHED CONTENT

MASTER

ALIAS

DRAFT CONTENT

DRAFT CONTENT

PUBLISHED CONTENT

DEV

ALIAS

DRAFT CONTENT

PUBLISHED CONTENT

CODE REPOSITORY/HEROKU
NOTE THROUGH CONFIG VARS THESE COULD BE ADJUSTED
FOR CERTAIN NEEDS (BESIDES MASTER)

MAIN BRANCH
“LIVE CODE"

DEV BRANCH
DEV CODE™

HEROKU-DEV
BRANCH
“DEV CODE™

ANY BRANCH
BRANCH
“DEV CODE"

CODE REPOSITORY/HEROKU
NOTE THROUGH CONFIG VARS THESE COULD BE ADJUSTED
FOR CERTAIN NEEDS (BESIDES MASTER)

MAIN BRANCH

LIVE CODE"

EEE—

DEV BRANCH
“DEV CODE"

e,

HEROKU-DEV
BRANCH
"DEV CODE™

o

ANY BRANCH
BRANCH

"DEV CODE™

HTTRS. WWWANSPIRESLEEP COMEN US

HTTRS.ANSARE. REFRESH.V/ VY W-PREVIEW/- 708232390695 HEROKLAPP.LCOM!

BT BN SO < 0 T 51036 VDL AVGNEIUN- JUIC IS ECUB L RORLARY LN
DV T TP SPROFESSO0AL S INSERE 51 EEROIM
STAGIN HTTPSWSARE REFRESH MEDPA0 FREVIEW 10150C06CIBEMEROKUAPPCOM!
W

TAG N HTTPS.SINSARE. REFRESH.MEDPRO FREVIEW- 101500 06COBE HERDKUARP.COM

DEVELOPERS LOCAL MACHI
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Land O’'Lakes

As a farmer-owned cooperative, Land O'Lakes was looking to spread
positivity, their story and all the recipes that are made better with
their products.

SIRATEGY

The audience desired more from the food they bought than just good
taste. We gave them the whole story, from who was making it to what
went into it to.

SOLUTION

We created an engaging and educational marketing campaign across
social channels and email to inform, engage, and clarify what Land
O'Lakes’ stands for under the All Together Better campaign position.

OUTGOME

A holistic and well-rounded digital ecosystem that elevated both the
campaign and brand presence to a larger, national level.

SERVIGES

Content Creation Strategy
Copywriting Visual Design
Customer Experience
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Land O'Lakes

LAND O'LAKES / SEASONALITY IMPACTS PRODUCT CONSIDERATION

Paid search campaigns will prioritize spread except for Nov—Dec when budgets will support stick
butter during the peak holiday timing

While there is little seasonality in Cheese, some Masterbrand products align with Land O’Lakes

KP'S FOR BVERALL GRGANIC sncml_ PUBI_ISHING key seasonality (i.e., cocoa and heavy whipping cream spike in Nov—-Dec)

Social and email messaging should align with seasonality to maximize product trial conversions

38

IMPRESSION PROJECTIONS: AUGUST — OCTOBER IMPRESSION PROJECTIONS: NOVEMBER — DECEMBER
300,000 400,000
PRIORITY METRIC SECONDARY METRIC SOURCE 250,000 , gggg‘;g
200,000 A
- Impressions Reach —— 35%888
AWARENESS Platform : s
Views N/A 100,000 e
50,000 '
Post reactions i 50'008
Shares/Re-pins/Saves Brand Spread Stick Brand Spread Stick
B Current Impressions Projected Impressions m Current Impressicns  ®Projected Impressions
CONSIDERATION + Engagement Rate Camments Ciatiom NINAHALE.COM [CONFIDENTIAL & PROPRIETARY]
RELEVANCE Video views
Link clicks
Conversion Lift Website conversions Platform
W 100l | DEEP DIVE: ©7-P MEDIA DETAILS
PRODUCT TRIAL Aamto By toDlUSe A Adobe Analytics .
from social referral traffic

Priority metrics are used to evaluate overall performance and growth; secondary metrics help
provide additional context on top- and bottom-performing content

FACEBOOK INSTAGRAM PINTEREST
Ad type: In-feed carousel
* KPI: Engagement + Ad type: Carousel Pins
* Targeting: Women: 22-37 (testing age breakdowns) Interests: » KPI: Engagement
Baking, Cooking, Recipes, Meal Preparation, Food Network, +  Targeting: Women 25-34
AllRecipes.com, Local Food, Healthy Food, Convenience Food * Keyword: Keyword targeting adds relevancy within the
Parents vs. Nonparents vs. age of children pins vs. audience targeting. Example, when a user
searches for dinner recipes, they don't want fashion
ads

* Interest: Reach those not searching for related

products but show interest in Meg's buying styles and

«  Audience size: 30,500,000
* Reach: 9,150,000
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Happier Holidays
Enjoy this holiday season, whether it's with handed-down tnow the holidays are hectic. With a little planning and Se ason
recipes or brand new traditions. From our farmer-owner families B v coellesman el come. kel v oes reesdh LAND O LAKES
to yours, we hope it's the most delicious time of the year. Y P ' ; y
iake whenever you need them. Check out our tips for
pre-making and freezing! t 0 mal{e c O Ol{i es
]
GET PREP TIPS =
© to share at home Recipes
4 or send afar. MR made for safe

A Spoonful of Sweet travels

HAZELNUT BROWNED BUTTER
SPOON COOKIES
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A Perma-Mint Fave! - art - . =y | Cookies
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GET THE RECIPE > i _ S : P 3 Best Ever
e L N B2 el 4 P Spritz Cookie
5 £ Jiu ISy
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Nosh & Nibble E
CHRISTMAS SHORTBREAD \/
TIDBITS FRERRAERARITN Cranberry Orange 3y Ve
id your loved ones holiday cheer in the form of sweet Cookies ) : &
rats. Choose your favorite recipes, and be sure they ) (
arrive safely with our tips on packaging cookies. » / (‘

E = # GET OUR PACKING TIPS =
s i ® B e o & N ® S )\
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Roundel

Target set out to elevate its in-house media brand, Roundel, to reflect the same level of polish and
purpose-driven design that defines the Target brand. The goal was to visually and strategically
align Roundel with Target’s core belief in being “designed better.” To achieve this, the brand
needed a complete website overhaul—delivered within a tight 60-day timeline. The project also

required an agency partner capable of navigating Target's stringent IT security protocols to
launch a standalone site on a new CMS.

SIRATEGY

Folklore's strategy focused on integrating closely with the Roundel creative and marketing teams
while partnering with Target's IT department to meet strict security standards. We established
parallel work-streams to advance branding and technical development simultaneously. By
embedding into client workflows, we accelerated approvals and ensured deliverables met
Target's high standards.

SOLUTION

Folklore delivered a redesigned Roundel website that brought the brand in line with Target's
“‘designed better” standard. Built on a new CMS and approved standalone infrastructure, the
site elevated Roundel’s presence while meeting strict IT and compliance requirements. We
translated the refreshed brand into a bold, intuitive digital experience focused on storytelling
and media impact. The site launched on time with the polish and performance expected from
a Target-owned brand.

UTGONE

The site made its debut at Cannes, serving as a high-impact showcase for the newly elevated
brand. The site was well received by both users and Target's internal leadership, affirming the
success of the brand transformation. It effectively captured Roundel’'s renewed purpose and
design excellence, reinforcing its position within the Target ecosystem. Since launch, Folklore
has continued to partner with Roundel to enhance and evolve the site as the brand grows.

SERVIGES

Site Strategy Creative Concepting
Content Architecture Visual Design
User Experience Design Full-Stack Development
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At Roundel, it all starts with relationships. Through our unparalleled
understanding of the Target guest and a commitment to collaboration, we
create media experiences that help everyone discover the joy of everyday life.

it I
.

s
e 0

At Roundel, it all starts
with relationships.
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Designed for engagement.

To seamlessly integrate into the lives of the Target guests, we first must understand them. It is with this
level of intuition we develop solutions that are human, elevated, and unexpected in the best possible way.

( Our solutions )

Target Product Ads

by Roundel™

Sponsored product ad placements on
Target.com and the Target app.

Learn more

Display
by Roundel™

Our managed service offering that runs display
ads across Target.com, the Target app, or
across 150+ premium publishers.

Leam more

Search Ads

by Roundel™

Connect with guests searching on Google, with
access to retail-specific ad formats, like Shopping
Ads, that drive higher product visibility on search
result pages.

Learn more

Social
by Roundel™

Static, animated, and video ads on Facebook,
Instagram, Pinterest, and Snapchat.

Leamn more

Designed for
bigger results.

See our results

Roundelm = N Follow us on Linkedin

Media designed by ®

CTV

by Roundel™

Reach relevant and engaged audiences on their
connected TV.

Learn more

Programmatic
by Roundel™

Activate Roundel's custom audiences with brand-
positive inventory via self-service within your DSP.

Leam more

YouTube Ads

Reach receptive audiences across YouTube with
video ad placements.

Learn more

Influencers
by Roundel™

Co-branded content across Instagram, Pinterest,
and TikTok created by influencers via LTK, a Target-
approved global influencer network.

Learn more

Media designeci by

unoersrano!ng 0)] In.e larget guest ana a comrn.llment 10 Cc_)uaoorauon, we -
create media experiences that help everyone discover the joy of everyday life.

First-party data
from 165M+

Target guests so you can reach unique

Knowing oo iod
our guests.

Qur deep understanding of the Target guest gives us the
ability to bring your brand to our community in curated,
collaborative and highly impactful ways. The result is not
just about stronger sales, but also stronger relationships
with the people who matter most.

Includes audiences
of shoppers

who have made purchases in Target stores
(we see 30M+ weekly Target in-store visits).

( Our difference )

150+ premium
publishing partners

through Bullseye Marketplace for brand-
positive inventory that drives results.

of Target guests say they use
the Target app or Targetcom
while shopping in store.

" banone

2X

higher-than-benchmark engagement

' Chobani.

: 'ﬂi* Y 4 | ) rate using Influencers by Roundel.

@B

>25%

increase in customer retention over
the duration of Clorox's campaigns.

of purchasers who saw the media

were first-time Hanes buyers.

Insights

What the next generation How advertisers and media Searching for a way to reach
can teach us about the partners can close the loop customers this unusual
future of e-commerce. on ROAS, together. shopping season? Here’s
Read article Read article hOW

Read article

31% of Target guests
started shopping
before last year’s
biggest holiday sales

due to worries that items would not
arrive in time or inventory would be
limited. Plan on advertising early and
often to meet guests’ concerns with
fulfillment options and timely orders*.

2022iHoliday * %

Insights Report —
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A can't-skip
opportunity.

(%

of Target guests have learned about a
product from YouTube.'

68%

of Target guests have purchased a
product they learned about on YouTube.'

3X

more time spent by Target guests on
YouTlube per day compared to the US.
population.’

50

average completion rate
on YouTube?

How brands drive
SUCCESS.

"
HONEST

L
. &

f
’
\

Near-real-time programmatic
optimization drove 2x the
return.

View case study

“l've done the math and
Roundel always delivers.”

Youlube Ads

Bite-sized ads. Big
audience.

92% of Target guests watch videos on YouTube—a full 24% higher

han the general US. population

ich the majority of Target guests on o

ne of their

T — AL ~ o . -~
oulube bumper ads (horizontal anc

aged shoppers and drive top-of-the-funnel

Added bonus? Our solution combines the video platform Target

love with our brand safety. So your ads on

y run w

here Tarqget

Vegetables your kids will love.

e Channel 425K

& ok - ~ . .

A can't-skip opportunity.

(%

of Target guests have learned about a

08%

of Target guests have purchased a

3X

more time spent by Target guests on
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Intentional by design.

Each and every solution is backed by insights. Then created
wholly with the Target experience in mind. Across screens, onto
shelves, and into carts. Building love and loyalty along the way.

More solutions. More impact.

We can bring your brand into focus in ways other retailers can't.

With capabilities such as CTV and display to create awareness, social
media and influencers to deepen engagement, search solutions to
generate sales, and more to meet your business objectives.

( View our solutions )

150+

publishing partners help your
brand thrive across the content
that guests love.

Designed for growing
sales. And relationships.

Take a different path. One designed for growth. Where your brand can
thrive and short-term goals turn into long-term trends. Where your
shoppers become your biggest fans.

Insightful by design.

Loyalty doesn't happen by accident. Our first-party data builds
a level of understanding with the Target guest that, when
paired with a curated solution, creates a real connection. So,
your ads don't just gain impressions but leave a lasting one.

50M+ Ox 80%

unique visitors to digital more spend from Target’s multi- of Target guests buy from at least
properties and 30M+ weekly in- channel guests compared to four store categories a year.

person visits every week. online-only shoppers.

Intentional by design.

Each and every solution is backed by insights. Then created
wholly with the Target experience in mind. Across screens, onto
shelves, and into carts. Building love and loyalty along the way.

Discover your
audience.

We start with 165 million guests and zero in with
precision. We identify who, what, where and when.
At this level of focus, we can have a real
conversation.

Craft meaningful Build omni-channel Measure and grow with
messages connections repeatable success.

Solutions Search  Video  Display  Programmatic  Social

Video

Meet millions of streamers alongside
their favorite content.

CTv

by Roundel™

Learn more

Learn more

of Target guests
subscribe to a
streaming service.
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Need to create ways to bring a more human approach to help stand out in the
stodgy financial services industry.

SIRATEGY

Connect with the “everyday millionaire” by offering a modern wealth planning
relationship that starts with your life goals and connects every facet of your
financial picture.

SOLUTION

With a modern Ul design with an eye on simple mobile interactions, we elevated
the site experience and showcased the new brand design. We also helped develop
tools to onboard prospects and discover gaps in their financial portfolio.

OUTGOME

An entirely new Edelman brand and digital experience to set them apart from the
rest of the financial services industry.

SERVIGES

Strategy Copywriting
IA/UX/UI Front-End Development
Visual Design Integrations Planning
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Design Styles

_ PRIMARY COLORS

. SECONDARY COLORS

(L L X ]

. TYPOGRAPHY STYLES

~ | STATS 01~ STATISTICS

BEBAS SEMIEXP REG 160/105%/2% ALL CAPS

STATS 02 - STATISTICS
BEBAS SEMIEXP REG 69/105%/2% ALL CAPS
| HEADING 01- HEROES, FULL WIDTH PAGE HEADS
== BEBAS SEMIEXP BOLD 63/105%/8% ALL CAPS
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See how much further you can
go with a modern wealth planning
relationship.

CONNECT WITH A PLANNER
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MAKE THE POSSIBLE PROBABLE

You’ve worked hard to get where you are.
But you know that there’s more to do. We
can help. We are a modern wealth
planning relationship offering integrated
advice and strategies to help you elevate
your financial potential.
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HERE FOR YOU, NO MATTER WHERE YOU ARE

Our broad reach gives us the ability to service the financial needs of individuals
and employers in all 50 states.
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The Barron’s 2022 Top 100 RIA Firms list, a seven-year annual ranking of independent advisory firms, is qualitative and quantilalive, including assets managed by the firms, technology spending, staff diversity, succession planning and other melrics. Firms
elect to participate but do not pay to be included In the ranking. Compensation is paid for use and distribution of the rating. Investor experience and returns are not considered. The 2018 ranking refers to Edelman Financial Services, LLC, which combined Its
advisory business in its entirety with Financial Engines Advisors L.L.C. (FEA) in November 2018. For the same survey, FEA received a precombination ranking of 12th.

The Financial Times 300 Top Registered Investment Advisers list is an independent listing produced annually by the Financial Times (July 2020). The FT 300 is based on data gathered from RIA firms, regulatory disclosures and the FT's research. The listing
reflecled each praclice’s perfarmance in six primary areas: assefs under managementi, assel growth, compliance record, years in existence, credentials and online accessibility. This award does not evaluate the quality of services provided lo clienis and is
not indicative of the practice’s future performance. Neither the RIA firms nor their employees pay a fee to the Financial Times In exchange for inclusion in the FT 300.

Neither Financial Engines Advisors L.L.C. nor any of its advisors sell insurance products. Edelman Financial Engines affiliates may receive insurance-related compensation for the referral of insurance opportunities to third parties if individuals elect to
purchase insurance through those third parties. You are encouraged to review this information with your insurance agent or broker to determine the best options for your particular circumstances.

All information provided is for educational purposes only and does not constitute investment, legal or tax advice; an offer to buy or sell any security or insurance product; or an endorsement of any third party or such third party's views. The information
contained herein has been obtlained from sources we believe lo be reliable but is nol guaranteed as lo ils accuracy or completeness. Whenever there are hyperlinks lo third-party content, this information is intended to provide additional perspective and
should not be construed as an endorsement of any services, products, guidance, individuals or points of view outside Edelman Financial Engines. All examples are hypothetical and for Illustrative purposes only. Please contact us for more complete
information based on your personal circumstances and to obtain personal individual investment advice.

Neither Edelman Financial Engines nor its affiliates offer tax or legal advice. Interested parties are strongly encouraged to seek advice from qualified tax and/or legal experts regarding the best options for your particular circumstances.
Videos presented on this website are for educalional purposes only and do not constitute investment advice or an offer to buy or sell any security or insurance product.

© 2022 Edelman Financial Engines, LLC. Edelman Financial Engines” is a registered trademark of Edelman Financial Engines, LLC. All advisory services provided by Financial Engines Advisors L.L.C., a federally registered investment advisor. Results are not
guaranteed. See EdelmanFinancialEngines.com/patent-information for patent information.
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DEFINING THE MODERN
WEALTH PLANNING
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THE FUTURE IS WHAT WE PLAN FOR WEALTH PLANNING SERVICES
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EVERYDAY WEALTH IN AMERICA
2022 SURVEY

Inflation, recession fears, and political uncertainty are undermining
confidence across all financial demographic groups
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FIND A FINANCIAL PLANNER NEAR ME
FINANCIAL PLANNERS IN SANTA CLARA, CA

OUR LOCATIONS

We have planners in 145+ locations nationwide who are ready to FINANCIAL POTENTIAL
partner with you to help support the future you desire. Explore our
locations to find one that may suit you and your needs.
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< Wealth Planning Services

<

TAX PLANNING

THAT PRESERVES AND
ELEVATES YOUR WEALTH

Applying smart, tax-efficient strategies to
help you keep more of what you've earned

CONNECT WITH A PLANNER

9

MODERN INVESTMENT
MANAGEMENT IS HERE

A wealth-forward approach driven by
our investment engines and ground-
breaking research

CONNECT WITH A PLANNER
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FUTURE-READY
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INNOVATIVE INVESTMENT STRATEGIES WITH = Fintneial Engines WORKING WITHUS  SERVICES  INSIGHTS  ABOUT US Er:)nixl.:jlﬁmlm o leave a lasting legacy
A NOBLE PRIZE-WINING HERITAGE.

CONNECT WITH A PLANNER
Markets move at light-speed and you need a partner who understands the ever changing investing

landscape. So you get tailored advice based upon your unique circumstances.

¢

FIND WORTH IN
YOUR WEALTH

WITH INTEGRATED
FINANCIAL PLANNING

THIS |S WHAT GU'DES US Personalized financial strategies for all you

want to achieve

1 Modern investment strategies tallored o your goals and
" neads CONNECT WITH A PLANNER

2 Fortfolios that are broadly diversified across asset

classes and seclors
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interests first

Retirement strategies to plan for the life you
< Wealth Planning Services - .
B Waalth managemeni strategies thal seek 1o balance want to lead

maximizing retums, structuring for tax-efficiency and
mitigating risk ‘q CONNECT WITH A PLANNER

INSURANCE GUIDANCE TO

HELP YOU PROTECT ALL
THAT YOU VALUE

Comprehensive insurance strategies
manage risk so you don’t have to

CONNECT WITH A PLANNER

A PROPRIETARY
TECHNOLOGY PLATFORM
WITH A PERSONAL TOUCH

Our patented optimization engine models tens of
thousands of invasiment options to buld a portiolio for
your invastment neads, risk tolarance and overall

financial goals

LEARN MORE
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Polaris Adventures

Polaris, the global leader in power sports,
has been a client partner for more than six
years. Our work across several business
units has spanned everything from B2B
websites for airline tow tractors to white-
knuckle adventures on Indian Motorcycles.

In 2017, Polaris was looking to reach a broader audience and develop a new revenue
source with an experiential offering. Folklore was there from day one to help build this
brand extension, leading all aspects of its branding, marketing and web design, and
development. Since then, we have helped Polaris Adventures grow its footprint from
five outfitters to more than 200 across the U.S., New Zealand, and Canada; creating
meaningful brand connections with countless consumers along the way.
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https://folklore.digital/

rULALURELE

Polaris Adventures

Our integrated approach to this assignment
iIncluded the following elements:

We developed a brand that spoke to the soul of the adventurer and at the same

[ ]
B ra n d I n g time created a halo effect for the Polaris master brand.

W b 't We developed a seamless browsing and booking experience that was flexible
e SI e enough to accommodate vastly different outfitter offerings.

From driving web traffic to building welcome kits for each outfitter, Folklore

o
M a rketl n g ensured the brand was consistently inspiring.

Since beginning in 2017, our work and support has directly contributed to
Polaris Adventures outfitters hosting over 100,000 rides and reach and a whole

O Utco m es new demographic of younger riders, female riders and family-oriented

adventurers—90% of whom are new to the Polaris brand.
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Polaris
Adventures

Safe, memorable adventures.

That is the promise. That is what people can
expect and what Polaris Adventures as a brand
delivers first and foremost. This is core to all
their services.
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Venturesome

With unique offerings and hard-to-beat” »
destinations, our experiences tap into
“Ill try that.” spirit. l -

-
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PSLARIS ADVENTURES s ———

In rany ways photography & video is the hedrL ol the Poldris
Adventures brand. It is the window in which we can bring ourriders
and future riders into a Polaris Adventures experience. The details of
how Lhese adventures sre depicled dre impuor lant W telling our story

authentically and accurataly.

OUR PROMISE

HELPFUL

Experiences

B safe, bl . " ' \ e g i
" adventures. | INVENTIVE ,

People

1A : / Cmotive and authentic. Nevar posed or cheasy.
Thatis the promise. That is what s &,’f VENTUREBDME

people can expect and what Polaris o - ' ' . \ Places
Adventures as a brand delivers /‘:/,
first and foremost. This is core to ¥ o PStaRS, A ‘D S ENLUBES

. . . . : . - o
all services, including membership. :

-

Scenic and serene. Never ordinary.

Vehicles

Present but not in the spotlight. Asupperting character,
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Polaris
Adventures

Memorable Moments

For anyone who wants to experience more,
Polaris Adventures provides a unigue, nation-
wide network of rentals and curated
experiences on Polaris vehicles because
everyone deserves safe, memorable adventures.
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©2021 POLARIS ADVENTURES. ALL RIGHTS RESERVED
POLARIS INC. 2100 HWY 55 MEDINA, MN 55340 POLARIS.COM
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As the outdoor calls and the trails await,
the teem and | could nol be more excite
to share with you cur featured Adventures
Collections. As you flip through these pages,
catch z glimpse of the beauty and awe
that surround our Qutfitter destinations
nationwide. Qur Qutfitter partners are
central to helping us fulfill our mission of
delivering Safe. Memorable, Adventures,

I he Paleris Adventures team is proud to bring
together the best bucket list adventures,
the best Outfitters and the best vehicles to
produce unforgettable experiences for our
guests. We are grateful for the countless
hours that have gane into making this vision
a reality. But don't take our word for it —
hear what leading influencers heave (o say.
Enjoy exploring!

GRAY RENTI JIRFCTOR, POLARIS ADVFNTLURES

Adventures:

We believe that ADVENTURE is ingrained in the human experience. It is excitement

unleashed. It's at the heart of our most vivid memories. That's why we are dedicated

to delivering Adventure Everywhere. From the top of world-renowned mountain
ranges to the heart of the most remote backcountry. To picturesque beaches and

-
.

snow-covered valleys, we partner with local Outfitters to create experiences that -~
speak to the soul of the adventurer. These are Polaris Adventures. e |

' i”
LFARN MORE ?;t_i@
A& . 3%
SRR | s 2
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rULALURELE

Polaris Adventures

OVERVIEWT

Polaris Adventures (PA) offers Polaris vehicle rentals across the United
States and internationally, providing unique experiences where
customers can explore destinations like Montana's ghost towns through
self-guided or guided tours. As their business grew, they needed a best-
INn-class digital platform to support seamless booking, reservations, and
payments while delivering a cutting-edge user experience that set them
apart in the industry.

With a growing global presence, Polaris Adventures needed a fully
integrated platform that would:

Allow users to easily search and book adventures based on location
and availability.

- Provide a Reservation & Payment (R&P) system that allowed users to:
- See real-time vehicle availability.
- Choose specific models and rental durations.

- Sign walvers, purchase insurance, and complete payment in one
streamlined flow.

- Offer an intuitive and visually compelling user experience to simplify
booking and increase conversions.

- Enable the Polaris Adventures team to manage reservations,
Mmarketing content, and business operations efficiently.



https://folklore.digital/

rULALURELE

Polaris Adventures

SOLUTION

Folklore developed a scalable, high-performance digital ecosystem by
integrating Contentful, WordPress, a custom backend (MPWR), and Stripe for
payments. This solution provided a seamless experience for both users and

administrators.

A Modern, User-Centric Booking & Reservation Experience
- Designed a cutting-edge interface to make searching, booking, and paying
for adventures effortless.
- Created intelligent search filters so users could quickly find adventure
locations, vehicle types, and rental availability.
- Developed an interactive booking flow that walks users through:
- Vehicle selection (customizing with add-ons and features).
- Date & time selection based on real-time availability.
- Waiver signing & insurance selection directly within the checkout process.

A Scalable Headless CMS for Seamless Management

- Implemented Contentful and WordPress to separate content management
from technical infrastructure, allowing the Polaris Adventures team to:

- Easily update and manage adventure listings across all locations.
- Launch new marketing campaigns and pages quickly.
- Customize promotions and special offers dynamically.
A Custom Backend (MPWR) for Business Operations
- Built MPWR, a custom backend, to integrate seamlessly with reservation and
payment processing.
- Ensured scalability so the platform could support international expansion
and new business models.
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rULALURELE

Polaris Adventures

OUTGOME

Internal & External Success: The new system is regarded as one of the top
digital platforms at Polaris.

Explosive Growth: Since launch, Polaris Adventures has expanded from 8
locations to over 500 |locations across 5 countries.

Higher Conversions & Engagement: A frictionless booking experience
has led to higher reservations and more repeat customers.

Operational Efficiency: The PA team now has full control over marketing,
reservations, and payments—all in one unified system.

By developing a seamless, modern adventure booking platform, Folklore
helped Polaris Adventures elevate its digital experience, drive rapid
expansion, and optimize operations. The new platform not only enhanced
user engagement and increased bookings but also provided a scalable
foundation for future growth.
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LOCATIONS PLAN YOUR ADVENTURE v ABOUT US v BECOME A MEMBER

OUTDOOR EXPERIENCES.

Explore our 240+ Adventure Outfitters nationwide.

© Search by destination
Where are you going?

OR SEARCH BY POPULAR CATEGORIES:

NS Wy B> \# — & FIND UNFORGETTABLE -

National National Sand Snow Water B anca

OUTDOOR EXPERIENCES.

Explore our 240+ Adventure
Outfitters nationwide.
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EXPLORE ADVENTURES IN * minnesora

© Search by destination . e

Where are you going?

OR SEARCH
BY POPULAR CATEGORIES:
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Guided National State National
Tours Parks Parks Forests
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1. Locations

11. Search Results

2. Plan Your Adventure

2.1. Guided Tours

2.2. National Parks

2.3. National Forests

2.4. State Parks

2.5. Sand Dunes

2.6. Scenic Drives

2.7. Snow Adventures

2.8. Water Adventures

2.9. State Travel Guides

Home page

Sitemap Builder

3. What is PA?

3.1. Our Outfitters

3.11. Outfitter Pages

3.2. Become an Outfitter

3.3. Vehicles

331 ATV

3.3.2. Side X Sides UTVs

3.3.3. Slingshots

3.3.4. Snowmobiles

3.3.5. Indian Motorcycles

Diagram Maker Content Planner

4. Become a Member

41. Join Now

Design Mockups




ontent Strategy Mapping

Auditing existing MDM

New industry compliance/
obligations

Unaware of Jamf

Learned about Jamf/Jamf marketing

Unaware of MDM

Buyer Needs/
Actions

Annual planning

Discover Apple Business account

Discover MDMs

Researching devices

Aware of MDM but don't currently
have one in place

Awareness/

Buyer Goals Experience

Receive customer complaints

Receive employee complaints

Issues with existing MDM

Experiencing issues with device(s)

Requests from team for changes

Existing security concern

Investing in new devices

New budget in place

Top-down device management
initiative

Setting up new policies

Evolution

Adding phones/tablets

Adding new Apple devices

New IT Director/Consultant

Replacing devices

Staff/Department changes or growth

Adding more devices

Adding more people

Additions

IDENTIFY

Looking to add/manage mobile
devices

Trying to keep up with competition

New tech integrations

Time/Resource issues

Creating an Apple Business account

Tech Changes

Types of solutions/tools

Manage multiple Apple devices

Manage company iPhones

Managing a BYOD program

Controlling company-owned devices

Learn about MDM features

Learn the MDM language

Understand level of responsiveness
with new integrations

Understand integrations available

Understand level of flexibility with
integrations

Understand fit with new integrations

Understand fit with existing
integrations

Increase time efficiencies

Remove tech person dependencies

Balance control and user needs Automate inventory

Device reuse Automate application sharing

Protect tech investments. Control settings Automate device setup

Ensure updates have been made Control restrictions Create tracking

Securing devices Control inventory Automate updates

Loss prevention Control application sharing Centralized deployment

Ensure data security Control device setup Always up to date devices

Evaluate the quality and availability of
resources

Evaluate the size of the community

Evaluate the number of resources

Evaluate the level training available

Evaluate the admin interface

Evaluate the activity of the community

Evaluate the service offering

Compare to similar services/
software

Determine time savings

Get price estimates

Understand pricing structures

Evaluate scalability of pricing options

Determine upfront investment

Determine ongoing costs

Determine cost savings

Determine number of devices

Determine number of users

Evaluate scalability of options

Level of Apple specific expertise and
dedication

Evaluate scalability of options

Review features

Review training and support options

Review success cases

Read reviews

Determine IT responsiveness

Determine end-user responsiveness

Assess company status

Compare to industry standards

Assess current contracts

Evaluate account service relationship

Assess ratings/reviews

Assess company history

Assess UX/UI design

Assess success of trial/demo

Assess the set up investment

Assess the ease of use

Determine level of commitment

Determine level of time investment

Determine fit for company

Compare costs

Determine opportunity cost of choices

Determine ROI - tangibles Determine cons

Review referrals

Determine ROI - intangibles

Determine cost savings

Assess reputation

Determine fit for company Determine pros

Determine vendor approval

Finalize budget paperwork
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Park Rapids, MN
Exploring Minnesota’s Off-Road Triangle
Starting at $293 | 8 credits
v
o (]
Park Rapids, MN
X Filters

Type of adventure

Search guideq, seif-guidea, or just rentals. Prices do
not include upgraded vehicles or number of people in
your party

Any type Guided Self-Guided
Number of seats
@ H:HH()
Vehicle type
— S
W, -‘_\\ R -
Ss
ATV's Side x Sides

NSy CeZlo

Indian Motorcycles

ey

Slingshot

==,

POLARIS

POLARIS RENTAL VEHICLE LINEUP

ATVs

This should be a shoet
description of the vahicle
type, and what 1o expect

( EXPLORE )
. J

PLAN YOUR ADVENTURE ABOUT US

BECOME A MEMBER

Side x Sides

This should be a short
description of the vehicle
type, and what to expect,

M
( EXPLORE )
/

50/50 Showcase about what make
Polaris vehicles a cut above.

Indian Motorcycles

This should be a short
description of the vehicle
tyoe, and what 1o expect
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| EXPLORE )
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\

RIDE OUR VEHICLES IN

v

Brzinend, MN
Exploring Minnesota’s Dff-Road
Triangle

Sl 15293 | S eredits

MINNESOTA

Fraiwed. N
Explaring Minnesota's Off-Road
Triangle

samng v $293 | 8 credits

Bicweed, MN
Exploring Minnesota’s Off-Road
Triangle

G111321 5293 | Scredies

ption of the vebicle
type, and what to expect.

N EXPLORE

LOGIN (1)

Pontoons

This should be a short
description of the venicle
type, and what 10 expect

63 o\
{ expLore )
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Long headline to turn
your visitors into users

ght at the coast.

aerd, M

Exploring Minnesota’s Off-Road
Triangle

Staring 4:$293 | 8 credits

Article Headline Here

A Fun, Fresh Approach to US

National Parks

Da your summer plans Include
scratching a nationa’ park cr two off
your mustisic lisr? Make your trip
unique and unforgettzble by explori...

{ READMORE )
“ 7

A Fun, Fresh Approach to US

National Parks
Do your sume
scratching a n.
your must-

olans incluge
park or two off
Make your trip

unique and unfargertable ay explori..,

( reaomore )

VIEW ALL ADVENTURES —=

Bezins s, M
Exploring Minnesota’s Off-Road
Triangle

Sianling a1 $293 | 8 credits

VIEW ALL ARTICLES ~»

A Fun, Fresh Approach to US
National Parks

00 your summer pans include
scratching a national park or two off
your must-visit list? Make your trip
unicue and unforgettable by explori...

/7\)
H READ MORE
N Py

A Fun, Fresh Approach to US
National Parks

Do your summer p-ans include
serarching a national park or two off

your must-vi

list? Make your trip

unlcue and unforgetrable by explor..

\

( aeaomore )

Functionality Requirements

Section 1

This should include a background image related to Polaris Vehicles, with a short
title and a brief description of how Polaris makes the best choice of outdoor
vehicles to use.

Section 2

Cards that should lead into each individual page talking about the different vehicle
types that people can rent/ride within PA adventures.

ABOUT US BECOME A MEMBER

POGLARIS PLAN YO ENTURE

LOGIN (X}
SREMTURES x

Section 3

A 50/50 component to
choices when it comes
encourage users to wa

Category Name
Section 3.5

Lorem psum dolor sit

endlenit in voluplate

A 50/50 component to

valll ssse zillum dolare e fugiat nulla paratur
function similarly to th
rotation within the con VIEW ALL ADVENTURES —
Off Road, Snow, and Af v v v v b
These should either li
Category Iandlng page, alnerd, AN Frabeed, Franerd, MN Bz, MY Bieined, MN
Exploring Minnesota’s Off-Road Exploring Minnesota's Off-Road Exploring Minnesota’s Off-Road Exploring Minnesota’s 0ff-Road Exploring Minnesota's Off-Road
Triangle Triangle Trangle Triangle Triangle
SLaitr gl $293 | 8 credits Hare 413293 | 8 credits Slavting 3. $293 | 8 credits Gierting 71 $293 | 8 credits 373 215293 | 8 credits
v v v v v
Section 4
Similar to the adventu
Jainced, MN ERTEN L AN Eranerd, MN Erzned, MR Bréinesd, MN
adventures to the use Exploring Minnesota‘s Off-Road Exploring Minnesota's Off-Road Exploring Minnesota's Off-Road Exploring Minnesota’s Off-Road Exploring Minnesata's Off-Road
Triangle Triangle Triangle Triangle Triangle

within the component.

Qartrgal $293 | 8 credits Ay 14293 | Bcredits Stating + $293 | 8 credits Sirling <1 5293 | 8 credits Sl 2215293 | 8 credits

v v v v v

Section 5 - OPTIO|

Aainerd, MN Fraierd, b Eranerd, My ez necd, MK Brzine d, WN

Exploring Minnesota’s Off-Road Exploring Minnesota's Off-Road Exploring Minnesota’s Off-Road Exploring Minnesota’s Off-Road Exploring Minnesota's Off-Road

. Triangle Trlangle Triangle Triangle Triangle
Small headline and a s
X . . . e 2415293 | 8 credits e a1$293 | B credits S1g 5293 | 8 credits Guarling 2 $293 | 8 credits G411 415203 | & credits
ideation jumping off pq
o 2 3 Rl 5 ’

Section 6 - OPTIC

A gathering of up to th

directly related such as VIEW AL ARTICLES —

talked about riding on{ R ——— A fun, Fresh Approsch o Us
National Parks National Parks

articles related to the g

Do your summer pians include
scratching & natianal park or nwo off
your must-visit list? Make your trip
unique and unforgeftanle by explor.,

Do your summer plans include

scratching a n. | park or twa aff
your must-visit list? Make your tri
unique and unfargertable by explorl...

~ N 7 ~
i READ MORE ) 4 READ MORE )
N \—— /

A Fun, Fresh Approach to US
National Parks

Do your summer plans incude
scratching a national park or two off
your must-visit list? Make your trip
unique znd unfargettable by explari..

A Fun, Fresh Approach to US
National Parks

Do your summer pians include
scratching a national park or two off
your must-visit list? Make your trip
unigue and unforgetrahle by explosi.,

(_resomore ) O ReAomoRE )
J \ /

Functionality Requirements

Section 1

This should simply be a beauty image to highlight and demonstrate the category as
a whole. Preferably a good shot from an actual adventure within the category, but
can also be something detached from them as long as it emphasizes the primary
goal of the category.

Section 2

The name of the category, and a small write up of what to expect in a general
fashion from adventure listings within it.

Section 3

Adventure listings, starting with an initial showing of up to either the top 15 most

popular adventures or 15 closest adventures of the category to the user. Anything
beyond the first 15 will then be paginated on page to allow for exploration on the

page itself.

A view all link will be at the top of the listings to allow for users to be taken to a pre
filtered search results page of adventures tagged within the category.

Section 4

Small headline and a short description of how the articles below could serve as an
ideation jumping off point for the user.

Section 5

A gathering of up to the top 4 related articles to the category. These could either be
directly related such as an interview with someone who went on an adventure
listed within the category, or related adjacently such as articles related to the gear
or vehicles that would usually be involved within the adventures for the category.
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COMMITMENT TO SAFETY

Lorem ipsum dolor sit amet, consectetur

adipiscing elit. Vestibulum tempus, ligula

non cursus mollis, nibh nibh congue ex,
quis tempus metus risus.

National Credibilty

Polaris Adventures is recognized by those who
matter most. Be a part of an established and
proven program.
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FIND UNFORGETTABLE
OUTDOOR EXPERIENCES.

Explore our 240+ Adventure
Outfitters nationwide.

© Search by destination . @

Where are you going? °_

OR SEARCH
BY POPULAR CATEGORIES:
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Guided National State Nationa
Tours Parks Parks f

EXPLORE ADVENTURES IN

MINNESOTA

Park Rapids, MN

=

You belong
out here.

Polaris Adventures is a network of 240+
Adventure Outfitters that love getting
people into the great outdoors with fun,
safe, and truly unforgettable riding
experiences. We offer year-round
adventures on our latest vehicles,
including side by sides, snowmobiles,
Slingshots, and boats. Want to play close
to home? Add an adventure to an
upcoming vacation? Go on a guided tour?
Explore on your own? We've got an
Adventure for you!

FIND YOUR ADVENTURE

AS SEEN IN

Travéler
INStyle

Robb Report
thrillist:

4

A Fun, Fresh Approach to US National

Parks

Do your summer plans include scratching ¢
national park or two off your must-visit list
Make your trip unique and unforgettable b
exploring the parks and their surroundings
in ways you never imagined.

READ MORE

Best Places to Snowmobile in the
an West
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Site & Tools

Reservation and Payment System

< Motion Park Adventures

ST g SRR

MOTION PARK
ADVENTURES

Elk River, MN
% 5.0 84 Reviews

ERX Motor Park is the Midwest's premier year-
round motorsports and event facility, featuring
off-road and snowmobile racing, concerts,
charitable events and so much more.

EXPLORE OUR EXPERIENCES
AND RENTALS

OUR ADVENTURES (18)

Park Rapids, MN
Exploring Minnesota’s Off-Road Triangle

Starting at $293

Brainerd, MN
White Bear Lake Pontoon Boat Rental

Starting at $293

< Motion Park Adventures

MOTION PARK
ADVENTURES

Elk River, MN
% 5.0 84 Reviews

CHECK AVAILABILITY

4/18/23

Off-road

Unpaved roads or trails, including sand,
gravel, dirt, grass, mud, rocks and other
natural terrain

Guided tour

providing ri'ding assistance and local
knowledge

Distance

60 miles roundtrip

Duration

4 hours

About this Adventure

Lorem ipsum dolor sit amet, consectetur
adipiscing elit, sed do eiusmod tempor

CHECK AVAILABILITY

/

| 4/18/23

N\

YOUR ADVENTURE DATE

Mon, Apr 18
¢ on, Apr

April 2023 ~

About this Adventure

Lorem ipsum dolor sit amet, consectetur
adipiscing elit, sed do eiusmod tempor
incididunt ut labore et dolore magna aliqua. Ut

exercitation ullamco laboris nisi ut aliquip ex ea
commodo consequat. Duis aute irure dolor in
reprehenderit in voluptate velit esse cillum
dolore eu fugiat nulla pariatur. Excepteur sint
occaecat cupidatat non...

SHOW MORE —*

What's included
Vehicle(s)

Choose the Polaris vehicle(s) you would
like to drive

Helmet(s)

Helmets are include for all guests

Safety goggles and gear
All guests will be fitted with the

appropriate safety gear

GPS navigation

Use the provided equipment
to navigate

X Close

RESERVATION DETAILS

(All fields & selections required)

Adventure date

4/18/23
Choose your timeslot

9:00 am-1:00 pm

Number of riders Including yourself

@ :

Choose your vehicle(s)

Vehicle availability for 04/18/23

RANGER CREW SP 570
PERFORMANCE FOR ANY TERRAIN @

Trail Multi
14 @ Dl;:mlnator @ Tel:'raln

RANGER CREW SP 570 $350

PERFORMANCE FOR ANY TERRAIN (D

Trail Multi
14 Dr:minator Tel:rain

£ Back

Confirm & Pay

DATE, TIME SLOT & RIDERS Edit selections

Adventure date 4/18/23
Time slot 9:00am - 1:00pm
Riders 4

VEHICLES Edit vehicles
GENERAL XP 4 1000 $400
RZR XP4 1000 $500

ADD-ONS Edit add-ons

Premium damage protection: (2) $30

Enter promo code SUBMIT

Promo code discount -$100
Taxes $79

RESERVATION TOTAL

@ Need help with your reservation?
<Qutiftter Business Phone>

Payment d@tails (All fields are required)

BILLING NAME AND ADDRESS

Name
Street
City
Email
Phone
CARD VALIDATION
Card Number

MM/YY

X Close

RESERVATION
CONFIRMED

Confirmation Number: R-BM3-DW6

ERX Group Off-Road Adventure
ERX Motor Park - Elk River, MN

Adventure date 4/18/23
Time slot 9:00am - 1:00pm

Riders

GENERAL XP 4 1000
RZR XP4 1000

Premium damage protection

Total Paid

GET READY TO RIDE!

Complete your waiver

To save time at check-in, please fill out this
online form prior to arriving at the Outfitter.

< COMPLETE YOUR RIDE WAIVER

Send waivers to additional riders

What to bring

What to expect when you arrive

Cancellation policy

MANAGE YOUR RESERVATION




Polaris
Adventures
Marketing
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Polaris
Adventures

You belong out here.

It's inviting, it's accessible and it's timely. We

are connecting with people on a feeling that
everyone is experiencing—fatigue—and we are
giving them a solution. Plus, we are reinforcing the
idea that they have an adventurous spirit inside
them, and with Polaris Adventures they can live it.
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You Belong Out Here - IG Stories - HOH

" You belong where
there is no screen
time.

ceSLARIS ADVENTURES

You belong where

your connection
is always strong.

You belOn
out herg. :

BOOK YOUR EXPERIENCE

: R
T
; 6‘9

PSLARIS ADVENTURES

\ 4




You Belong Out Here - |G Stories - Adventure Seeker -

s S e

[ —

You belon
Prodbelgny

You belong where BOOK YOUR EXPERIENCE
there is no mute e e 2 v A
button. PCLARIS ADVENTURES |

ayay frg,rh your
: “inbox.

e SLARIS ADVENTURES

\ 4



You Belong Out Here - |G Stories Static - CTA -

fou belong
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u belong || You bel
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Premier Pontoons

OVERVIEWT

Premier Pontoons, a leading manufacturer of high-quality pontoons,
operates through an extensive dealer network. However, after
undergoing bankruptcy and acquisition by a private investment group,
the company quickly realized that its outdated technology was hindering
its ability to support dealers effectively.

Premier was relying on printed price sheets and manual phone calls for
pricing updates, making it difficult for dealers to provide timely and
accurate quotes. They needed a modern Dealer Management System
(DMS) to automate key processes such as:

Lead management

Ordering and quoting

Warranty work and boat registration
Parts and service management

To stay competitive and streamline operations, Premier required a
complete digital transformation, including a new website and an
integrated DMS (Dealer Management Solution).
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Premier Pontoons

SOLUTION

Folklore stepped in to revolutionize Premier Pontoons’ technology infrastructure
with a two-pronged approach:

A New Customer-Facing Website

- Folklore built a dynamic marketing site where customers could explore,
customize, and build their dream pontoon. This site not only provided an
engaging experience but also captured valuable leads for dealers.

ONE Source: A Custom Dealer Management System

- Understanding that a seamless connection between sales and manufacturing
was crucial, Folklore started by auditing Premier's manufacturing process.
Since Premier used Epicor ERP, Folklore reverse-engineered the system to

Integrate it into ONE Source, a dealer platform that:

- Allowed dealers to build, quote, and order boats online instead of using
printed materials.

- Integrated with Epicor to ensure real-time pricing and accurate part
selection.

- Synced customer boat builds with Aimbase CRM and ONE Source,
enabling dealers to refine and complete orders efficiently.

- Streamlined orders directly from dealers to the manufacturing floor,
reducing errors and manual steps.
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Premier Pontoons

OUTGOME

The implementation of Folklore's solutions has led to significant
IMmprovements:

- Increase in Sales Leads: The automated lead generation and tracking
system has driven more inquiries.

- Faster, More Accurate Quotes: Dealers can now instantly generate and
adjust quotes without delays.

- Seamless Order Processing: Orders flow directly from dealers to the
factory, improving efficiency.

- Better Customer Experience: Consumers can build their own boats
online, with dealers seamlessly finalizing purchases.

- Improved Warranty & Service Management: The new system supports
warranty claims and parts ordering with ease.

By embracing digital transformation, Premier Pontoons has modernized its
dealer operations, improved sales efficiency, and enhanced the overall
buying experience. Folklore's custom-built solutions have positioned
Premier for long-term success in the competitive marine industry:.

Premier Pontoons continues to collaborate with Folklore, expanding and
refining both the marketing site and ONE Source to drive further innovation.
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PREMIER

More than just a partner, Folklo
extension of the Premier team,
exceeding our expectations thr
step of the project. They made t

process a pleasure with their expertlse and

responsiveness and transformed our vision
iInto a world-class tool that prowdes our o
customers with a truly premium.

Erin Streit
Director of Marketing at Premier Pontoons

FOLKLORE ©2025 FOLKLORE.DIGITAL
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FIND A DEALER BUILD & PRICE
MODDELS WHY PREMIER v ABOUT US /

OWNERS CAREERS REQUEST A BROCHURE

b We pride ourselves in being industry I¢
e innovation and technology, combining

with unparalleled luxury and style.

&
V A E ‘ w F 3 VIEW ALL MODELS

o
\

We pride ourselves inEeing' industry ‘
leadefs in pontoon boat innovation | | \
and technology, comblmng powerful & \
performance with unparalleled | \

luxury@nd style.

| A
>

\ VIEW ALL MODELS = —— )
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MODELS

WHY PREMIER

: ¢ . » : ‘ : ' - ‘ Max Capacity 20| s;s; :
ABOUT US - iy =

LEARN MORE

OWNERS

CAREERS

T q M | péfformance—funed luxury.
M / \ q N il Max Capacity 20 | $555

REQUEST A BROCHURE

T
A

—

LEARN MORE
We pride ourselves in being industry

leaders in pontoon boat innovation
and technology, combining powerful &
performance with unparalleled
luxury@and style.

/2

VIEW ALL MODELS / miil Iifilﬁlz""fifi§||
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""" PREMIER.MARINEMODELS =
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8% SOMETHING —
FOR EVERYONE

=

 PREMIER MARINE MO

3_

PREMIUM SERIES

(7P
e g b
§=/ LS
; A‘/ { = 3
o ot~ — - Uk poagr 2
o 2 We pride ourselves in being industry leaders in ®lves in beingéndlstry leaders in
pontoon boat innovation Boalinnovation-and-technotogy: e

andtechnology.
> Ve ?
ey Max Capacity 11 | Starting at $55,000
sl ’ ”
row” "

LEARN MORE BUILD YOURS LEARN MORE BUILD YOURS

11 | Starting at $55,000

EXCLUSIVE SERIES

=2 - 3

= >
INTRIGUE & I ¢
We pride gurselves in bcingmtg le\i;Ac i

PREMIUM SERIES

SOLARIS - T -

We pride ourselves in being industry leaders in

" LEARN MORE BUILD YOURS LEARN MORE BUILD YOURS

SUNSATION ™exCopatty 1t | Sterting a1 555,000 | OVERVIEW GALLERY FEATURES & DPTIONS FLOORPLANS

210 SUNSATION RE

Features rear entry with an L-shaped rear couch and bow starboard and port side
couches.

LENGTH _
WIOTH
MAX CAPACITY 9414
| BUILD YOURS HORSEPOWER _ __150-200
WEIGHT | ... 2050-2550

Redefining the meaning
of state-of-the-art.

At Premier Maring we are fizhermen, skicrz, samm sunbcthers, storytc % 3nd stargazers, anc we've dezigned our
nnroan hoats to re teveiything we knew and lave akaul be ng on the water We price carselves in heing Incustry

leaders in portocn boat innovatien and techaology, combining powerful performance with unparalisled luxury and style,
Al Premiss Maring we are fishermen, skiers, swimmess, sunbatherss storgtellers and stargazers, and we've designed our

ponrcor 203tz to reficst cvarything we kneo'a ang lave atout be ng on tha water. We price curscivas in Being Incustry

I=aders in pactacn boat inaovation and rechaotagy combini s Tyl perlormancs with anpaalisled luxurny and style
74 Y

: _IIR MARINE SUN

- "". '

>
ey

“See for yo

" PREMIEF

BUILD & PRICE

210 SUNSATION RF '

Features both rear and bow starboard and port side couches.

LENGTH
WIDTH

MAX CAPACITY _ )
HORSEPOWER _ ... 150-200 1
WEIGHT __ 2050-2550

BUILD & PRICE

210 SUNSATION RL

Features convertible rear lounge/bed with bow starboard and port side couches.

LENGTH _ . 21's"
... 8'6"

. 9-14

HORSEPOWER _ ... 150-200
WEIGHT __ 2050-2550

Take the next step.

gy

BUILD & PRICE

Custom design your dream pontoon now. Choose floorplans,
colors, flooring, furniture, electronic, audio, and more.
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CREATE ORDER
FLOORPLAN  BASE CONFIRM & ORDER

ADJUST PRICING ORDER SUMMARY

EXTERIOR INTERIOR FLOORPLAN

EXTERIOR

PANEL COLOR INCLUDED

Champagne @ Black @

Graphite @ White Pearl ©@

Nautical Blue @ Crimson Red @

RAIL COLOR

Moonstone @

Granite @

Pearl Hammered @
BIMINI FRAME COLOR

Satin Silver @

BIMINI CANVAS (OLOR

Nautical Blue @

BIMINI UPRGRADES
o Power Arm 10°

O Double Bimini @
O Bimini Extension @

GRAPHICS

Midnight @

Black Hammered ©

Lavarock Hammered @

Midnight @

INCLUDED

Harbor Gray @

S0

Included
52,699

$599

VANTAGE TUBE FILM ©

Metallic Charcoal @ Mefallic Brown @

LADDER S0
o Telescoping Ladder @ Included

O Ricochet Ladder @ $1199

GUNNEL MOLDING S0
o Standard Gunnel @ Included

O Rubber Gunnel Molding @ 5665

MID-SHIP EYES
C] Stainless-steel Midship Eyes @

SALT WATER PACKAGE
D Salt Water Anode Package @

INTERIOR

RNITURE BASE COLOR INCLUDED

‘:1\

U s

Driftwood @ Birthwbnd

--

Mahogany Teak @

FURNITURE UPGRADES 50
() Filler Couch @ 51,699
D Double Filler Couch @ 51,499
[:] Fast Charging USB in all Couches @ $399
() Couch Tip Out Trash Can @ 51,499
[:] Fast Charging USB in all Couches @ $399

INTERIOR ACCESSOIRES
[:] Foam Helm Mat @

Color matches selected

D Stainless-steel Cupholders @

LIGHTING
() RGB Toe Kick Strips @

SOUND SYSTEM $0
o Clarion MM20 System @ Included

O 1L Audio® MMS50 System @ 52,199

SOUND SYSTEM
o Clarion MM20 System @

O L Audio® MM50 System @

DISPLAY
o Digital Depth Gauge @

(O simrad@ NSX 7 Display @

TOWERS & TOW BARS

TOWERS

o None

(O Sport Tower @
O Luxe Tower @

TOWER SPEAKERS

o None

O Tower M3 7.7" speakers (2) @

TOWER BIMINI

o None

O Front Tower Bimini @

TOW BARS

o None

(O uniit Ski Tow Bar @

$0

Included

$2,199

50

Included

51,999

0
50

$17,999

51,199

S0
50

PERFORMANCE

Max Rating - 150hp. Upgrade to PTX far higher rating

ENGINE
@ Include Engine

O No Engine

ENGINE BRAND
Honda
(O Honda 90hp - BFIODSXRTA

@ Honda 115hp - BFIISIXRA

(O Honda 150hp - BFISODXRA

Mercury
Susuki

Yamaha

ENGINE DELIVERY METHOD

o Rig Engine

O Drop Ship Engine

PRE-RIG
o Honda Mechanical

O No Pre-Rig

STEERING

Options dependent on Engine HP selection

o Rotary Steering

$14,430

510,800
$14,430

515,640
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< Intrigue

23' PONTOON
Starting at $113,999

25' PONTOON
Starting at $120,999

27' PONTOON
Starting at $127,999

PANEL COLOR Black @  Included

ENE EN

TWO-TONED PANEL Champagne @& +5999

/R N

RAIL COLOR Midnight @ Included

/N B

CANVAS COLOR Carbon @ Included

FIBERGLASS HELM COLOR Stone & Included
FURNITURE COLOR Sand Base With Cream Accent & Included

PN

FLOORING COLORS Sandy Oasis @, Included

Optional
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Mall of America

The Mall of America, the American retail
giant, has been a client partner for more than
five years. Our work has spanned everything
from eCommerce sites for amusement parks
to shoppable Al fashion guides.

In 2019, MOA hired Folklore to serve as a holistic digital partner. From day one we

have been their strategic guide and executional expert for a majority of their digital
marketing and web initiatives.
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Mall of America

Our integrated approach to supporting
their business includes the following:

Website/App

From enabling eCommerce on affiliate websites (like Nickelodeon
Universe) or re-imaging the entire tech stack of their flagship digital
properties, we are MOA's go-to tech partners.

Loyalty
Marketing

From beginning to end, we helped MOA launch the awareness campaign for their
Lovyalty App “Insiders.” The result? Over 100 retailers bought in and over 94,000 app

downloads since the campaign’s launch.

Email
Marketing

To achieve greater efficiency inside of their email marketing campaigns (and
subsequently give more attention to strategic success), we streamlined MOA's

email marketing process via a living design system.

Human-
Powered Al

To pay off their most recent fall fashion campaign of “Up, Out, and Everywhere”,
we reimagined visuals of real models and apparel by compositing them with Al-
generated imagery to take their brand and influence to places that weren't

possible before.

-
iR
-
=
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Nickelodeon Universe

Marketing & Ticket Purchases

25% increase in online ticket sales

oo




SPECIAL OFFERS &
DISCOUNTS

TICKETS OPTIONS

Order tickets ahead of time.
@ ANNUAL PASS,
ONLY $149
PAY PER RIDE
Point Passes Lorem ipsum dolor sit amet, consectetur

adipiscing elit, sed do eiusmod tempor
amet incididunt
Reserve your passes online now

View Details ~

Starting at $3.80

EXPLORE
ATTRACTIONS

UNLIMITED RIDES
All-Day Wristbands

Save $2 when you buy online
View Details ~

SHOP WRISTBANDS

[

UNLIMITED RIDES

+ ATTRACTION
Attraction Bundles

Up to 40% savings
View Details

Starting at $46.99

SPECIAL OFFER
DISCOUNT
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LEARN MORE

SEASONAL MUST-HAVES

' Confidently Beautiful,
P 7/ Confidently You

Nullam id dolor id nibh ultricies vehicula ut id elit.
Donec ullamcorper nulla non metus auctor
fringilla. Vivamus sagittis lacus vel augue laoreet
rutrum faucibus dolor auctor. Etiam porta sem
malesuada magna mollis euismod.

LEARN MORE

An Ode to Blues

Duis mollis, est non commodo luctus, nisi erat porttitor ligula,
eget lacinia odio sem nec elit. Morbi leo risus, porta ac
consectetur ac, vestibulum at eros.

LEARN MORE

EFFORTLESS LOOK WITH

Feminine Fabrics & Florals

41 : Donec sed odio dui. Etiam porta sem malesuada
magna mollis euismod. Aenean eu leo quam.
Pellentesque ornare sem lacinia quam venenatis
vestibulum. Cras mattis consectetur purus sit
amet fermentum.
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Mall of America
Email Marketing

MALL OF AMERICA

_)\-’ YOUR GUIDE TO

Wy FASHION & STYLE

MALL OF AMERICA.

~J\_  YOUR GUIDE TO

¢ EVENTS & CELEBRITIES

YOUR GUIDE TO

ATTRACTIONS & FAMILY FUN

5/ﬂw‘{§m

DESTINATION

Maecenas sed diam eget

MARCH.15 - APRIL 8 risus varius blandit sit.

Nullam id dolor id nibh ultricies vehicula ut id elit.
Donec ullamcorper nulla non metus auctor
fringilla. Vivamus sagittis lacus vel augue laoreet.

LOREM IPSUM DOLOR

Maecenas sed diam eget

FEATURED EVENT risus varius blandit sit.

LEARN MORE

.\"laecenas sed diam eget Donec ullamcorper nulla non metus auctor
l‘iGUS varius l)landit Si( fringilla. Vivamus sagittis lacus vel augue laoret.

INUlialm 1 doion i o uitricies verliicuia ut ia e, LEARN MORE
Donec ullamcorper nulla non metus auctor
fringilla. Vivamus sagittis lacus vel augue laoreet
rutrum faucibus dolor auctor. Etiam porta sem
malesuada magna mollis euismod.

LEARN MORE

FEATURED EVENT

Maecenas sed diam eocet
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Mall of America
Email Marketing

MALL OF AMERICA.

EMAIL BUILDING GUIDE

COLOR COORDINATED
HEADERS & BUTTONS

Email headers will be used to differentiate Mall
of America’s various email lists. In addition, the
color in the header will be used throughout all
the buttons within the email.

BUTTON GUIDELINES

Use white (#FFF) text for blue, green and
pink buttons.

Use black text (#000) for yellow and black
outlined buttons.

Button height is 42px with square corners.
Keep button copy simple and actionable

Button copy should be uppercase, no italics,

no punctuation.

PSD TEMPLATE

When new buttons need to be created,
reference the Photoshop template to make new
versions for your email found here:

Mallofamerica.com/brandstandards

MALL OF AMERICA EMAIL GUIDELINES

~J\. YOUR GUIDE TO

& NEW + OPENING SOON

n.Jpg

MALL OF AMERICA.

/\_  YOUR GUIDE TO

- DEALS + SPECIAL OFFERS

-\ YOUR GUIDE TO

Y& EVENTS + ENTERTAINMENT

MALL OF AMERICA

YOUR GUIDE TO

ATTRACTIONS & FAMILY FUN

MALL OF AMERICA.

YOUR GUIDE TO

FOOD + DRINK

)0C & UTINK.JPg

MALL OF AMERICA

J\_  YOUR GUIDE TO

3€ FASHION + STYLE

LEARN MORE

e 1
e prig

LEARN MORE

LEARN MORE

Q1471
t -

LEARN MORE

LEARN MORE

LEARN MORE

tATURED EVENT

nas sed diam eget
varius blandit sit.

ir id nibh ultricies vehicula ut id elit.
mcorper nulla non metus auctor
Ius sagittis lacus vel augue laoreet.

LEARN MORE

Your Trip Today!

ENTERTAINMENT FOOD & DRINK

fi © ¥

10 o IA
1)V V\ll

JOVIAI

&
1

SOV
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MOA Insiders: Personas

KEY PERSONA % g KEY PERSONA KEY PERSONA

.

Funatic

DEAL SEEKING SHOPPERS

They go to MOA on special occasions and pack in as much shopping
as possible. They prioritize where they go based on the best deals
available. They typically focus on the shopping but will also enjoy ex din
some entertainment while at MOA. MOA's goal with Deal Seekers f v f Universe. It is all about having fun and making memories.
is to motivate them to visit one more time a year. don't same 0. -

MALL OF AMERICA - . B MALL OF AMERICA.

EXPERIENCE DRIVEN SHOPPERS
Funatics are looking for MOA to be a place where they go for special
occasions - especially for events and attractions like Nickelodeon

Key Insights: Key Insights: Key Insights:
- Visit MOA on special occasions and pack in a - Very store-loyal - Experience-driven: NickU, Crayola, events
ton of shopping - Value in-person experiences, actually visiting - Go to MOA on special occasions - want it to be
- Deal-motivated - will swap similar stores for the mall fun and memorable
better deal - Primary focus is shopping but interested in - Largest persona
- Primary focus is shopping but interested in other parts of MOA

other parts of MOA .
Program Messaging that Resonates:

Program Messaging that Resonates:

Experience more at MOA
Program Messaging that Resonates:

Get perks on other parts of MOA by shopping
- MOA Insiders is the best way to get the best at your favorite store

deals Smoother shopping experience

Smoother shopping experience

VIP treatment/access

- Tiered program by spend Try new things & get rewarded

Earn by doing what you're already doing
Earn across MOA and its experiences

- Get perks on other parts of MOA by shopping Try new stores/attractions & get rewarded

- Smoother shopping experience

- Instant gratification of in-store deals
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MOA INSIDERS
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MOA INSIDERS

One
Membership,

Endless

Plus, the more you spend using

MOA Insiders, the more

Possibilities.

exclusive rewards you earn.
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Indian Motorcycles and Slingshot

OVERVIEW

Polaris, a leader in the powersports industry, engaged Folklore to support
the digital launch of new models for its Indian Motorcycles FTR and
Slingshot brands. As consumer interest in these high-performance
vehicles continued to grow, Polaris heeded its websites to effectively
showcase the latest releases and drive customer engagement.

Launching new models across Polaris' digital platforms required Folklore
to work within Polaris’ proprietary CMS—a system with significant design
and functionality limitations. Key challenges included:

- CMS Restrictions: Limited flexibility in creating new layouts and
Interactive elements.

- Tight Timelines: Fast turnaround required for product releases.
- Complex Approval Processes: Lengthy legal and client sign-offs.

- Technical Onboarding: Folklore's development team needed to quickly
learn the Polaris CMS to implement changes effectively.
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olklore's Design and UX team conducted a thorough audit of the Polaris
CMS components and identified ways to optimize the digital experience
without requiring a complete system overhaul. The approach included:

UX & Desigh Enhancements
- Leveraged existing CMS components while introducing subtle yet

effective Ul improvements for better user interactions.

- Created new customer flows, enhancing navigation and lead-
generation opportunities for test drives and dealer inquiries.

- Designed engaging content layouts featuring high-quality visuals,
videos, and interactive elements to showcase the new models’ features
dynamically.

Development & CMS Optimization

- Developed custom front-end code within the constraints of the Polaris

CMS to enable new visual and interactive experiences.

- Provided technical support and onboarding for the development
team, ensuring a smooth transition to working with Polaris’ systems.
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Indian Motorcycles and Slingshot

OUTGOME

The collaboration between Polaris and Folklore resulted in successful digital
product launches for both Slingshot and Indian Motorcycles FTR, delivering:

- High engagement and lead generation — Increased test ride requests
and customer interest in the new models.

- Successful on-time launches — Despite tight deadlines, the new pages
went live without delays.

- Client satisfaction — Polaris was highly satisfied with the execution
and results.

- Improved digital experience — A more immersive and user-friendly
product discovery process.

By adapting to the constraints of Polaris’ CMS, Folklore delivered a highly
effective digital launch strategy for Slingshot and Indian Motorcycles FTR.
Through strategic UX improvements, optimized content, and custom front-
end development, Folklore helped Polaris engage more customers and
generate higher leads—proving that innovation is possible even within
system limitations.
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GET THE INSIDE SCOOP

“OUR FOCUS WAS TO CAPTURE THE STYLE
OF THE FTR750 AND FTR1200 CUSTOM
THAT RIDERS FELL IN LOVE WITH.”

:‘Q'V':"""'?'“'Q‘V“{""'C'V“'}V{'W'Q'V‘c':':ﬂ?':‘?x@. @
T, ]

SEPARATE FROM
THE PACK. & Jf . | g <5
P — #i’r -;&, "”'m;

BORN ON
THE DIRT.

e, e et FTR 1200 18 500 000 e sheets
SEL FINVSO INACTEON

RACE-INSPIRED
o

BUILT FOR
THE STREET.

e )

043 Of AVarsan mOdvCy
SEE FTR 200 IN ACTION

R O T —
FTR 1200 v wor = |

HAVE FUN FASTER.

st O

A WINNING LEGACY.

PERFORMANCE AT
YOUR COMMAND.

INDIAN® FTR™ 1200

Gioan Blach

,,,,,

Storting 0t $12,999 .



— . PERFORMANCE AT
e i YOUR COMMAND.

Sporting a powerful new liquid-cooled
1203cc V-Twin engine, the 120 HP and 85
ft.-Ib. of low-end torque makes every rider

Fndiarn

MOTYOoORCYCATE

feel like a pro with a twist of the throttle.

FEgE ¢ B ‘,;A,‘ = e
SRt e T B TR L A
o g, “.;-’*_ - - )
................ . w‘.‘e .... -I, :
. gt R SNCALIE Y

THE FLAT TRACKER FOR FTR™ 1200
THE STREET 's HERE - .l.l.l-I.I-l.l-l.l.l.l.l.l.l.

STARTING AT $12,9899

120 HORSEPOWER
GET THE
.......... INSIDE SCOOP

1203 CC V-TWIN

EXCLUSIVE DUNLOP
FLAT TRACK STREET TIRES

BREMBO BRAKES

EXPLORE




520,999 e
The Ultimate Joyride.™

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do Standard W/ SLINGSHOT  Auocyeles  Customize  Parts & Apparl © Finda Desler () Test v
eiusmod tempor incididunt ut labore et dolore magna aliqua. Ut enim
ad minim veniam, quis nostrud exercitation.

\
»
v

173 HP 2.4 L 4 Cyl Engine
ABS Standard

Electronic Stability Control

Slingshot S

Starting At Slinghot S Models Nearby Minnesota (¢ angs lseaton)

m Requires Standard Drivers License
S 2 0 1 g g 9 2 3 € Does Not Require a Helmet
See Financing Options Test Driva Vigw Minnesota's Autacycle Laws

Styles for MITR

V SLINGSHOT Autocycles Customize  Parts & Apparel © Finda Deater () Test Drive

Lorem ipsum dolor sit amet
adipiscing elit, sed do eiut
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; View Cus

Customiza

Starting At Slinghot SLR Models Nearby
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Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed
Unmatched

do eiusmod tempor incididunt ut labore et dolore magna

aliqua. Ut enim ad minim veniam, quis nostrud exercitation
Pe rfo rm a n C e < ullamco laboris nisi ut aliquip ex ea commodo consequat.
Uncommon Fun.

Y(SLINEE-II:IT Autocycles  Customize  Parts & Apparal © Finaapeater () Test Driv

A Wheel Short of Responsible.

Lorem ipsum dolor sit amet, consectatur adipiscing alit, sed do

Duis aute irure dolor in reprehenderit in voluptate velit esse
cillum dolore eu fugiat nulla pariatur. Excepteur sint occaecat
cupidatat non proident, sunt in culpa qui officia deserunt
mollit. Excepteur sint occaecat cupidatat non proident, sunt
in culpa qui officia deserunt mollit.
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YV SLINGSHOT

Autocycles

Slingshot S

Lorem ipsum dolor sit amet,
consectetur adipiscing elit, sed do
eiusmod tempor incididunt ut labore
et dolore magna aliqua. Ut enim ad

520,989

See Financing Options

Customize

Parts & Apparel

Slinghot S Models Nearby

23

Test Drive

Owner Community Help Account ‘

@ Find a Dealer

Minnesota (change location)
m= Requires Standard Drivers License
© Does Not Require a Helmet

View Minnesata's Autocycle Laws

SCLINGSHO T

Slingshot S

v

1,743lbs

Weight

2 dliter

GM Ecotec 14

173hp

1661b-ft of Torque

\ See All Specs \

True Stopping
Power

Lorem ipsum dolor sit amet,
consectetur adipiscing elit, sed do
eiusmod tempor incididunt ut labore
et dolore magna aliqua. Ut enim ad
minim veniam, quis nostrud
exercitation ullamco laboris nisi ut
aliquip ex ea commodo consequat.

Learn More

Climb Into
Comfort

Lorem ipsum dolor sit amet,
consectetur adipiscing elit, sed do
eiusmod tempor incididunt ut labore
et dolore magna aliqua. Ut enim ad
minim veniam. auis nostrud

Learn More

@ Test Drive

52’ Customize Yours

Heart-pou
Horsepow

Lorem ipsum dolor sit &
consectetur adipiscing

eiusmod tempor incidid
et dolore magna aliqua
minim veniam, quis nos
exercitation ullamco lak

Learn Maore

Slingshot S

Lorem ipsum dolor sit amet, consectetur
adipiscing elit, sed do eiusmod tempor
incididunt ut labore et dolore magna

$
s/

7 \' The Heart of Joy

Loremgpsum dolor sit amet, consectetur

adipiscing elit, '%d do eiusmod tempor incididunt
ut labore=et dofore magna aliqua. Ut enim ad
minim veniam, quis nostrud exercitation ullamco

=

SLINGSHO T

N

Performance is
Our Standard

Stunning performance and standout

style meet in the Slingshot S.




V¥ sSLINGsHOT

Express Yourself

Model 5 Model SL Model SLR

Gloss Black Wheels

Starting at O White Lightning with

$20,999

Standard

173 HP 2.4 L 4 Cyl Engine
ABS Standard

Electronic Stability Control

Autocycles Customize Parts & Apparel

Customize

Sty

Model S

Starting at

520,999

Standard

173 HP 2.4 L 4 Cyl Engine
ABS Standard
Electronic Stability Control

Model SL

Model SLR

White Lightning with
Gloss Black Wheels

Grand Touring

© Findapealer () Test Drive

'

Customize

VYV SLINGSHOT  Autocycl

Cu i Parts & Apparel

Express Yourself.

Model S

Starting at
$30,999

Standard
173 HP 2.4 L 4 Cyl Engino
ABS Siandard
Electronic Stabiity Control

Model SL Model SLR
{ Black Crystal with
White Pearl

Tech

7" Fide Command Display

Bluetooth and USB Connectivity
Wind Deflector

18" Front/ 20" Rear Aluminum wheels
Turn-by-tum navigation

100-Watt Rockiord Fosgate Audio

Backup camera

Grand Touring

Customize

Style & Comfort

Premium metalic paint

Color matched rear fander

Color matched Singshade and doors

Two-tone pramium paint
Quilted comfert seats

Sport buckets seats

@ Find a Dealer @ Test Drive

L OHSSINIFS
SCLINGSHOT

Styles for Miles.

Lorem ipsum dolor sit amet, consectetur

adipiscing elit, sed do eiusmod tempor
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GEM Electric Vehicle

OVERVIEW

After separating from Polaris, Gem Car became a key division within Waev
INnc. This transition required a complete digital transformation to establish
Its independent identity, improve customer engagement, and streamline
the vehicle discovery and purchasing process.

With the shift to Waev Inc., Gem Car needed a brand-new digital presence,
INncluding:
- A new CMS to empower marketing teams to create and manage
content efficiently.

- A custom dealer locator to help customers find local retailers.

- A stronger automotive-style digital experience that highlighted Gem'’s
electric vehicle technology and various model options.

- Additionally, the site needed flexibility for lead generation and landing
pages, ensuring Gem Car could easily launch new marketing
campaigns and promotions.
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rULALURELE

GEM Electric Vehicle

SOLUTION

Folklore developed a custom WordPress website that blended automotive
design principles with seamless functionality, providing a world-class digital
experience for Gem Car’s customers and dealers.

A Flexible & Scalable Digital Platform

- Built a custom WordPress CMS that allows the marketing team to create
landing pages, campaigns, and lead-gen forms effortlessly.

- Designed a new digital design system that alighs with modern
automotive CX & UX, making vehicle discovery and customization
Intuitive.

Enhanced Dealer & Sales Integration

- Designed and developed a custom dealer locator, enabling users to find
both new and used Gem vehicles at local dealerships.

- Integrated the site with Salesforce CRM for optimized lead tracking and
dealer communication.

Build-Your-Own Gem Car Tool

- Created a vehicle configurator that lets customers customize their Gem
Car by selecting features, colors, and accessories before sending
requests to dealers.

- Improved user engagement by providing an interactive experience that
Mmakes purchasing a Gem Car easier and more personalized.
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GEM Electric Vehicle

OUTGOME

The new Gem Car website was an immediate success: and became a
flagship platform for Waev Inc. Additionally;

- Increased Lead Generation: The marketing team can now create new
campaigns and landing pages effortlessly, driving higher conversions.

- Boost in Dealer Engagement: Customers can easily find dealers,
explore new & used models, and customize their vehicles, increasing

dealer inquiries.
- Ongoing Growth: Gem Car continues to partner with Folklore to
expand features and improve the digital customer journey.

Folklore's custom-built digital experience transformed Gem Car into a
leading division within Waev Inc., giving it the tools to thrive as an
Independent brand. Through a modernized CMS, an intuitive dealer
locator, and an interactive vehicle builder, Gem Car is now equipped to
engage more customers, drive sales, and showcase its cutting-edge

electric vehicle technology.
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Local

e2 Transportation

Our most nimble EV and smallest footprint model
with up to 113 miles of range
Seats 1-2 | Starting at $15,240 USD MSRP

ed eb6 eLXD Shopping ~ GEM Go Build Your GEM  Find a Dealer

Our most popular and versatile EV with up to 106
miles of range
Seats 1-4 | Starting at $17,490 USD MSRP

Find Your Local GEM Dealer

LR
2 &

o

< For 25 years, GEM electric vehicles have been leading the low-speed EV
GEM E |ectr|c revolution, Safe, sustainable, stylish, and cost-efficient, GEMs are made to it
° your lifestyle and move your organization into the future. Whether that
V h I means driving your kids to school safely and in style, delivering a
e I c e S microtransit solution for urban cities looking to cut costs & emissions, or
building a quiet maintenance vehicle fleet to keep your properties looking
pristine, GEM small electric cars wil get you there and provide an

unforgettable ride along the way

or vans with up to 78 miles of range
Seats 1-6 | Starting at $21,240 USD MSRP

Simply
Electrifying

Engineered for

Unlike golf carts, GEM alactric cars are street legal on most
roads 3% mph (50 kmh) or less and travels at a maximum
speed of 26 mph (40 kmh). Additionally, GEMs are
engineered to exceed low-speed vehicle (LSV) federal safety
stondards

Learn More About Low-Speed Vehicles

$0.03/Mile*
Cost of Operation

*Based on average price of electricity in US

Whethear you trovel a few miles or drive all day, our GEM
electric cars offers flexible battery and charging options to
ensure your vehicle is ready to move when you need it Our
chargers plug Into standard 110V outlets—the same you'd
use to charge your smartphone, And, just like a smartphons,
you can bring your charger with you, for easy charging while
away from home. We also olfer two last charger options and
solar panels,

View HQHOI"" and (:hl‘!fglf\g Options



https://folklore.digital/

Small EV With a
Compact Footprint,
Big Range and
Endless Versatility.

With its nimbile performance and compact footprint, the GEM a2
s the perfect small electric car for quick trips, light cargo aond

tight parking

ahicle (LSV), its low speeds

Sport Rims & Tires R et o st

tomlzal:on continues with the oddmn f L XD Soching = Build Your GEM  Find a Dealer

right machined accents and the sport tire
has an aggressive tread pattern for added
style.

113 mi

Range up to between charges*

Our most nimb E

Seats 1-2 | Starting at $15,240 USD MSRP
Build Your GEM Request a Quote

GEM e4 Luxury

Comforts Small EV With a

Compact Footprint,
Big Range and
Endless Versatility.

Premier Upholstery

With its nimble performance and compact footprint, the GEM e2

» seat The seats are offered in three new is the perfect small electric car for quick trips, light cargo and

|
> ol - oo f— { . R 4
— e - -4 —— -
!} i - 11
% . e et
9 3 T ™

103 in 55.51In

Length width

Safe

« OEM vehicles are street-legal on roads up to 35 mph in most states

¢ Ensure street-legal security on the road with three-point seat belts.

* Travel roads conflidently with street tires and an automotive glass
windshield that offers protection from the elements

¢ Alert other drivers of your next move with LED brake lights and turn
signals

* Regenerative braking, back-up warning signals and an integraoted
back-up camera all come standard

» GEM vehicles feature an Occupant Protection System (OPS) that is
roof crush certified to SAE J2353 Standards

¢ GEM vehicles have safety features that are approved by the US

Department of Transportation
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Common Usage
& Property management
& Campus tours

& Shuttling

Your Partner

GEM strives to be your long-term partner
from the purchase of your first vehicle through
the full life of all future vehicles. We provide
procurement tools, a two-year protection
program, dedicated post-sales support, and
access to our network of knowledgeable
dealers and 24/7 fleet management team.

Find a Dealer Near You

Looking fdr/%@ote?

Reguest g Quote),

asts a 5-Star

trience for guest shuttles,

| security. A comiortable stay ot

8 Whoie @xpenancea, ana our

Stdtéand Local
Governments

The Smart Choice for Your
Community

GEM is engineered for all types of localized operations and

government environments, With tens of thousands of vehicles lielded,

GEM is the leader in optimizing state and local government fleets with

a sale, sustainable, and cost effective low-speed EV

Build & Price View Vehicle Packages

Street Legal

Federally classilied o low-speed vehicle (LSV), GEM electric vehicles are

held to a higher standard than the typlcal golf cart. GEM exceads NHTSA

LSV safety standards through several features including on Occupant
Protection System (OPS) that is roof crush certified. With o max speed of 25
mph, GEM promotes a sater @nvironment for pedastrions and vehicles to

coexist,
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GEM EV Car

Art Direction, Photo & Video
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Dummies “Use Your Head” Campaign

Take an iconic brand found on bookshelves everywhere and create
a completely new and ownable digital presence.

People who value life-long learning are at the center of Dummies—it's
Nnot about the books, it's about the people that use the books to grow
and improve.

We went beyond the initial ask of a social media campaign for just 10 books,
and created an entire design system that was versatile enough to be
replicated across all 600+ titles across several platforms—elevating the
brand and empowering our partners.

The For Dummies team was set up for success for years to come with our
comprehensive approach and future-proof solutions.

dummies |
Copywriting Production
Creative Concepts Strategy : et
\\ Transform relationships with
- the magi of validation
Motion Design Visual Design

Gillian Galen, PsyD

DBY therapnt
Puychologat, Marward Medcal School

Blaise Aguirre, MD

Yaner o DT
Poychaatrat, Harvard Medcal Schoot
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Dummies “Use Your Head” Campaign

FORDUMMIES

fordummies

Want to understand the
body from the inside out?

Qv ¢ A
123 likes

fordummies When it comes to Anatomy & Physiology,
expand your body of knowledge with dummies.

Anatomy & Physiology For Dummies
Learn anatomy & physiology is your guide to a fantastic voyage
the easy way with dummies. of the human body.

LEARNING MADE EASY

Anatomy &
Physiology

dummies

Erin Odya
Anatomy and physiology her

ology teache
Maggie Norris
Freelance science writer

LEARNING MADE EASY

v




Dummies “Use Your Head” Campaign

FORDUMMIES
< Posts Follow

@ fordummies

Want to start your music
journey on a high note?

OQv A
123 likes

fordummies Get tuned in to how music really works,
whether you're a student, performer or fan.

View all 23 comments

1 hour ago

FORDUMMIES

@ fordummies

Want to know the nuts
and bolts of your car?

oQyvy ° ' n
123 likes

fordummies Maintain your car like a pro mechanic with
our top-selling auto repair guide.

View all 23 comments

1 hour ago

FORDUMMIES
< Posts Follow

@ fordummies

Want to stuff yourself with
ham radio knowledge?

oQy ° R

123 likes

fordummies It’s fun being a ham. Learn what ham
radio is and how to hit the airwaves.

View all 23 comments

1 hour ago

FORDUMMIES
< Posts Follow

@ fordummies

Want some momentum
behind your learning?

oQv "
123 likes

fordummies Experience the fun and easy way to
understand the basic concepts of physics.

View all 23 comments

1 hour ago



Dummies “Use Your Head” Campaign Creative

FORDUMMIES
< Posts Follow '

@ fordummies

Stifizeln Wnis Wit {he bast
Excelitiplyouavelfolind
Il fgo¥first

Want to start your music
journey on a high note?

g ,-,

© Qv W

123 likes

fordummies Get tuned in to how music really works,
whether you're a student, performer or fan.
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Capri Blue

For over 20 years, Capri Blue have been masters of their craft. But, even with
that legacy behind them, they still saw eCommerce and brand recognition
challenges ahead. That's why they reached out to Folklore help take their
business to hew places outside of brick and motor retailers, and get fashion
and fragrance enthusiast everyone to sing their praises.

SIRATEGY

The start, we knew we have to establish a brand and creative strategy that
would help Capri Blue's online presence to reflect a bold and style-conscious
approach. Also, we knew we had to step into the shoes of the user to not only
Mmake shopping easier, but also to move the.

SOLUTION

Folklore brought the brand to life with bold colors, playful imagery, and unique
design elements, giving each product a distinct identity. We then created two
tailored user paths—one for purchase, one for exploration—solving key
business goals without disrupting the experience. Finally, our developers
collaborated closely with the client’'s engineers to ensure a flawless,
sustainable system.

OUTGOME

The project result in a unified brand representation that resonates with key
audiences in all touch points, and a purchasing experience that led to 132%
Year over year increase in users, 103% Year over year increase in online
transactions, and 22% Year over year increase in unique purchases.

SERVIGES

End-to-end Strategy Front-End Development
IA/UX/UI All Systems Integration
Visual Design Optimizations & Maintenance
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Capri Blue

"We really set out to create a new
and exciting experience that
embodies the essence and
energy of Capri Blue, and the
direction from Folklore and Nina
Hale on the new website has
helped us do exactly that.”

Casey Wesson
Capri Blue Brand Director.
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SHOP  DISCOVER capri BLUE

LOG IN

o
K

Fragrances / Aloha Orchid

Aloha Orchid

Say Hello

kA kk ks

This unmistakably floral fragrance greets you with a smile, fills your home,
and lifts your spirits. This punch of flowers is perfect for strong women with o
soft side,

f v 9

VOLCANO ALOHA ORCHID BLUE JEAN CACTUS FLOWER COCONUT SANTAL
——

GUAVA BLOSSOM

LOLA BLOSSOM

MODERN MINT

MORE«

1T

28 PRODUCTS

Sort by Name




== SHOP  DISCOVER capri BLUE

LOG IN

Q &
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A R
Strike the Perfect Match

— = |
Select the imapiration below that best fits your style, and we'll metch you
with products that ore 50 you,

f v 9

SELECT AT LEAST 3 ITEMS.

S99 SITINSE SILICTID CLEAR ALL

Coffee in one hand,
confidence in the other.

|;I
|

capri BLUE wow O A

25% OFF
EVERYTHING

Just Two Days

. o
o
o
o
OUR FEATURED COLLECTION
Beauty Care l,mg.df;
’
v

$i bock, relox, ond enjoy @ ¥l beouty core: body

wosh, body serub, and more! / F
J

Available in Aloha Orehid, Blue Jean, and Yolkono

SHOR _NOW

EAU DE PARFUM SPRAY PEN
$18.00

Blue Jeos

LI
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== SHOP  DISCOVER capri1 BLUI LOG IN

Discover

Your Newest
Obsession

Get to know our iconic frogrances, and find out which ones you cont
live without.

VOLCANO ALOMA ORCHID BLUE JEAN CACTUS FLOWER COCONUT SANTAL GUAVA BLOSSOM LOLA BLOSSOM MODERN MINT MORE -

Bohemian

roqronce Favorites:




SHOP  DISCOVER capri BLUE wemwn QM

You
Can Have It All :

Listen, we totally get it. You aren’t one-dimensional. That's why we've
got something that's perfect for every scene, style or setting.

CANDLES BEAUTY CARE DIFFUSERS & SPRAYS LOTIONS & SOAPS BODY SCRUBS SALE

Candles

As the staple thot started it all, candles are what
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Capri Blue

sHoP : R capri BLUE wemw QA

¥
X *

MAKE YOUR STYLE SEEN,

SHOP DISCOVER

Expressing yourself starts with some inspiration, That's
why we're helping you dive deeper into the worlds of
fashion and fragrance with these greot ideas and
stories.

SHOP THE PINK SIGNATURE JAR

SHOP ALL PRODUCTS
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Capri Blue
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UHG: Medicare Made Clear

Medicare is anything but simple when you're enrolling for the first time. We needed to
educate new-to-Medicare seniors about the various parts of Medicare and eventually
drive enrollment with UHC Medicare Advantage or Supplement plans.

OUTGOME

't is called the "Medicare Maze" for a reason. So Folklore & our partners at Collective
Measures (media and metrics) set out to help enrollees navigate this major life
decision with expert guidance designed to demystify the Medicare process.

Through the Medicare Made Clear (MMC) blog, Facebook page, and Twitter
channels, we provided simple information and clear answers about Medicare
iInsurance plans and the choices for current and future beneficiaries. We created an
editorial calendar and executed targeted paid social campaigns to meet our
mMarketing goals and objectives.

Within the first few months of the partnership, MMC experienced a 754% increase in
average reach on Facebook, an 840% increase in post engagements on Facebook, and a
1,020% increase in engaged users on Facebook, a 1,008% increase in Tweet impressions, a
136% increase in profile visits on Twitter, and 123% increase in mentions. Today our
partnership continues to bring more humanity, dialogue, and relatable experiences to
each stage of the decision-making processes— helping instill confidence through
empathy and clarity.

Editorial Planning Visual Design
Content Strategy Motion Graphics
Copywriting Video Creation
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Phase 1: Look & Feel

Medicare Made Clear ifs Like Page

Mve Cloar
Sponsored - @

by UnitedHealthcare®

Medicare Made Clear

When was the last time you talked about your family health history?
It could help when evaluating what kind of Medicare coverage you
may need.

124 Reactions 5 Comments 19 Shares

o Like () Comment > Share

Medicare MadeClear®

i

Medicare Made Clear

Sponsored - @

I’m thankful for

- ¥
;
S

Medicare Made Clear

Fill in the blank! | am thankful for my health because

124 Reactions 5 Comments 19 Shares

o5 Like

(J) Comment

&> Share

ifs Like Page

Medicare MadeClear®

by UnitedHealthcare'

Ongoing Facebook content
series engaging seniors as
they were researching
Medicare options.
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Phase 1: Look & Feel

MedicareVS Medicaid

Generally for people who are 65 & older, For individuals, families and children with
or who have a qualifying disability limited income & resources

The federal government sets standard Each state creates its own Medicaid programs,
benefits & costs. Private Medicare plans may following federal guidelines. There are
provide additional coverage, with costs & mandatory benefits & optional benefits.

coverage varying by plan.

4
PART PART ’

A= BY
/

PART PART M
C5 | DE

Medicare MadeClear®

by UnitedHealthcare®

Useful education-based content that seniors can save and
reference as they navigate and understand their options.

The federal government sets standard
benefits & costs. Private Medicare plans may
provide additional coverage, with costs &
coverage varying by plan.

PART PART

A~ BY

PAR PART

C3y Dk

Each state creates its own Medicaid programs,
following federal guidelines. There are
mandatory benefits & optional benefits.

" &
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Current Look & Feel

Carefully review your
Annual Notice of Change (ANOC)

Does your
Medicare

coverage meet
your needs?

IJJJ UnitedHealthcare

We continually evolve our creative executions, including static social assets
that encourage clickthrough to blog content for answers.
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UHG: Medicare and Retirement Insurance Solutions

While most of our experience with United HealthGroup is product-driven, our work with
Medicare & Retirement Insurance Solutions (M&R |S) supports the organizational goal of
oroviding health and wellness content for the Medicare population. In this highly-
competitive market, we needed to break through the noise and create truly useful,
timely and relevant content to help our audience live a happier and healthier life.

SIRATEGY

Together with our partners at Collective Measures (media & metrics), we tested and
learned which categories, topics, and types of content resonate most with our
audience and provide the most value and conversation.

SOLUTION

Through our test and learn strategy we were able to identity six key content
categories to support a mix of short- and long-form content that kept users
engaged, educated, and entertained.

OUTGOME

This work boasts an 840% increase in post engagements; a 1,020% increase in
engaged users on Facebook; a 1,008% increase in Tweet impressions; and a 136%
Increase in profile visits on Twitter. Today, our learnings have held strong for five+ years,
and our content has created a trusted reputation and voice for M&R IS among its core
audience and customer base.

SERVIGES

Editorial Planning Visual Design
Content Strategy Motion Graphics
Copywriting Video Creation
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Totheworldyou - _  All Year Long

Current Look & Feel
may be one person;
but to one person ‘
you may be

the world.

~-DR.SUESS
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Did You Know?

Owning a pet can help reduce stress,
combat loneliness, and even provide a
regular source of exercise.

Our test-and-learn
strategy continues to

help us identify Enjoy a

Nntent ar N r
CO t.e t areas that ou o Green Garden
audience cares about I’'m so grateful All Year Long ‘
most and evolve the for your Yoo
frlendShlp . "2+ 1f's never tO(: late to be who

brand look and feel to \earn BORIAIGrow A
R - herbs indoors |

!

stay relevant.

Find the Right Space
for Your Garden
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Current Look & Feel

Our test-and-learn
strategy continues to
help us identify
content areas that our
audience cares apbout
most and evolve the
brand ook and feel to
stay relevant.

POLL
Pick Just One Farme
Market Favorite

Plan your next
annual wellness
checkup today.

Special
Delivery!

#FRIENDSHIPMONTH

GetIn Touch
With the Outdoor:

™

Get Fit with
Friends!

#FRIENDSHIPMONTH

Looking for
an adventure?

Explore one of America’s
400+ national parks.

CELEBRATE

Internations
Women’s Da

X .4

<1

-58‘\1/413 AHEAD

How can we be
caregivers if we

can’t take care of
ourselves?

-DR. ERICA SCHWARTZ
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When our friends at NovaTell (a T-Mobile company) saw the work we did for C
Track and the MiFi hot spot, they asked us to help them with something they
were working for T Mobile. Specifically, a business-to-business division of T
Mobile called Feeney Wireless.

SIRATEGY

NovaTell asked us to assist in developing a new web portal for Feeney
Wireless. They wanted a portal that goes beyond simply ordering and
cancelling products and plans. So that's what we did, offering consulting, UX,
design and development for a go to market service offering.

SOLUTION

First, we developed a Plan Builder that allows a company administrators to
create their own customizable bundling for employees at each level in their
organization. Next, we helped develop a custom reporting tool where
administrators can access data usage, prices, coverage, minutes used, days
unused and all kinds of other information for management, existing hires, and
new hires.

OUTGOME

Between the plan builder, custom reporting, and new user dashboard,
administrators can saves countless hours and dollars a month usually spent
on ordering, tracking, and reporting.

SERVIGES

UX/UI/IA Front-End Development
Visual Design Optimizations & Maintenance
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@ Safari File Edit View History Bookmarks Window Help 00 O B « = 81%@) Mon557PM Q =

tmobile.com/my-account

T. 3 .Mobile < MYACCOUNT  PLANBUILDER BILLING&USAGE FAQS ¥  SIGNOUT

,‘

Hello, John Smith

Billing Account Number 80423838 - County of Acme

BALANCE DUE DUEDATE # VOICE LINES # MOBILE INTERNET LINES

$0000.00 Sept.00,2016 115 11

No payment is due @ Ij

CURRENT USAGE
TALK TEXT DATA REMAINING DAYS

102 mins 49 msgs 242.11 MB XX in billing cycle ADD LINES

Order History »
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lT. . .Mobile < MYACCOUNT  PLANBUILDER  BILLINGRUSAGE FAQS ¥  SIGNOUT

i - -Mobile- MY ACCOUNT . .

AN BUILDER BILLING & USAGE FAQS ! SIGN OUT

Billing Account Num ,Q

Order Type

He"O, jOhn Smith Family Plan Name

Device Summary PACKAGES

Manage My Device

No packages created yet.

DEVICE USER NAME DEPARTMENT Department of
. Billing Account Number 80423838 - County of Acme UNASSIGNED LINES
Leah Henig N
LINE 1

DEVICE ACCOUNT NAME 951513843-M

Apple iPhone 7 07/21/2016—(
BALANCE DUE DUEDATE #VOICE LINES # MOBILE INTERNET LINES

890125059579

$0000.00 Sept.00,2016 115 11

No payment is due. @ I I

Change Device User N
CHANGE MY DATA ’ CURRENT USAGE
Change Dept/Division

TALK TEXT DATA REMAINING DAYS " g Add More Lines
102 mins 49 msgs 242.11 MB XX in billing cycle ADD LINES

Order History »

Billed Usage

148 2.99 GB 2,8

1,38445 MB
NIGHT NONPEAF 287.44 MB
1,318.91 MB

Current Account Rate Plan @ @

i Manage My Account Manage My Devices Admin Tools

Simple Choice North America Plan: Unlimited Talk + Text
Rate Code: ZNATTUA12

ie Deposit

Billing and Usage Reports Upgrade Equipment Manage Permissions

DATA SERVICE
6GB High-Speed Data with Smart Phone Hot Spot . .
Rate Code: ZNATTUA12 View Statement Manage Plans and Services Department Management

S 3“”;"“,?3 Pay Bill Port Requests My Contract ADD DEVICE
ata Stasl

Report Lost/Stolen Carrier T-Mobile Toolbox

PLAN
Simple Choice North America Plan: Unlimited Talk + Text AAL
Rate Code: ZNATTUA15 And Many More
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Plan Builder
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$0 TOOAY Data Features 5 Chadichad A B Chach/Uncheck Al B Orck Unchack Al
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$20/mo. x 24 mos. =
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Prevent Biometrics

Prevent is a first of it's kind company that's taken a scientifically-driven approach to head impact
monitoring. The Prevent system of connected mouth guards, featuring a patented hardware,
orovides users with meaningful safety and performance data. The challenge with such robust
and detailed data is making the information easy to understand and analyze after a head

trauma has occurred.

SIRATEGY

If this information was going to be useful to players, parents, coaches, and other athletic
orofessionals, we would have to take user-first approach to making the complex data simple and

actionable for everyday people and medical professionals.

SOLUTION

We started with UX and Ul design and development of Prevent's app, portal and website to
serve players, coaches, trainers and medical professionals. Next, we set our sights on optimizing
the bluetooth enabled communication between devices and monitors with a proprietary

format.

OUTGOME

We brought to life a beta program that released 3,000 mouth guards and the iOS app for real-
time testing and user feedback and data collection. Giving Prevent Biometrics invaluable data
for their final release and go-to-market strategy—which lead to partnerships with the U.S.
Military and leading sports organizations around the world, such as World Rugby.

SERVIGE

Development
IA/UX/UI

Visual Design

Hardware Integration

Optimizations & Maintenance
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HARDWARE
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ICON WILL BE IN THE MIDDLE
CIRCLES ARE STATIC AND “AS-1S~
MOVEMENT OF CIRCLES AROUND TO

LAND ON STATIC CIRCLULAR PATTERN.

SEARCHING
NEARBY ...

SEARCH FOR
DEVICE

ANIMATED:

3 CIRCLES SPIN:
OUTSIDE CIRCLE CLOCKWISE
MIDDLE CIRCLE COUNTER
CLOCKWISE
INSIDE CIRCLE CLOCKWISE
SHOULD FEEL LIKE IT IS
SEARCHING:

SPEED TBD:

3 DOTS AT THE END OF
SEARCHING NEARBY SHOULD
ALSO COME AND GO:

20

IMPACTS

IMPACTS

BASED ON LAST HIT (20TH HIT)
NUMBER OF IMPACT HAPPENS AS
HIT IS RECOREDED. ALL DATE
(6G°S AND RAD'S CHANGES FOR
EACH HIT RECOREDED AS WELL)
LEFT SIDE = 6 OF HIT
RIGHT SIDE = RAD OF HIT
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RIGHT SIDE WILL FILL OUT
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LOAD
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RAD'S) OVER A PERIOD OF TIME.
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XXXX HIGHER THE NUMBER THE
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MIDDLE CIRCLE X COLOR
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QUICK MOVEMENT OF CIRCLES
SPINNING TO LAND ON STATIC
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DETAIL PAGE
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RAD’S) OVER A PERIOD OF TIME.
LOAD WOULD HAVE A SCALL. X-
XXXX HIGHER THE NUMBER THE
MORE THE GRAPHIC IS FILLED
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MIDDLE CIRCLE X COLOR

INNER CIRCLE X COLOR
ANIMATION UPON LOAD SCREEN.
QUICK MOVEMENT OF CIRCLES
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MTX ToDaz=a-22

MTX TO922-22
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MTX Audio has been producing car audio products
that are designed to improve the listening
experience in your car.

LEARN
MORE

Upgrading Your
Stock Speakers
Jan O1, 2022

READ ARTICLE
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Il

MTX Audio has been producing car
audio products that are designed to
improve the listening experience in
your car.
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LOCATION
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ABOUT MTX AUDIO

MTX Audio Iz part of the Mitek Consumer Electronics
Group, a family-owned American manufacturer that for
over forty years has been providing high-perfarmance

engineering teams that design and ore:

WEENIST
TOARE v
10U THERE

2| RN QR

cireuitry, and the J mer S¢

car, marine, home, and street audio products to
Al customers in over 80 countries around the world.

Qur facilities in Phoenix, AZ, Winslow, IL, and Monroe, Wi house our
s all of cur products and have
been responsible for dozens of patents and Innovations Including

Adaptive Class D amplifier technology, Smart Engage auto turn on

subwoofer in the world.

2
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speakers in any room of your house,

MTX is committed to providing you with an outstanding
product that you will be proud to own and a truly
remarkable listening experience wherever you are. We are
dedicated to ensuring that you “Feel the Thunder” and get
“More Than Xpected®.
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SUBWOOFERS

As the leading company under the MiTek umbrelia;
MTX Audio offers the broadest.selection of

consumer products in the MiTek family.

o il

SUBWOOFER
PACKAGES

As the leading company under the MiTek umbrella,

MTX Audio offe

\
a8been producing car audio
designed to improve
I3 .
| Ce In your car. he broadest selection of

consumer preductsin the Mitek-family.
MTX Te922-22

P

SHOP NOW

As the leading company under the MiTek umbrelia,

MTX Au

io offers the broadest selection of

consumer products in the MiTek family.

EXPERIENCE FIRST -

MTX Audio has been producing car audio

INTERNATIONAL USER-FRIENDLY GEAR
DESIGN

MTX Audio has been producing car audio

MTX Audio has been producing car audio products that are de to improve the products that are ¢ 1ed to improve the

products that are designed to improwve

listening experience in your car listening exy

ience in your car.

listening experience in you

LEARN LEARN LEARN
MORE MORE MORE

MTX Audio has been producing car audio products
that are designed to improve the listening
experience in your car.

~ SPEAKERS

As the |eading company under the MiTek umbrelia,

MTXAudic offers the br t selection of

SUBWOOFERS

consumer products in the MiTek family.
MTX TO922-22 k
As the leading company under the MiTek umbrelia;
i SHOP NOW
MTX Audio offers the broadest.selection of
consumer products in the MiTek family m
SHOP NOW
MTX TO9922-22 Upgrading Your
s * Stock Speakers
= - Jan O1, 2022
LEARN
MORE P—
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COMPLETE THE

HOME P MOBILE P SIGNATURE SERIES SSS

5.265" 126-WATT RMS 2-WAY 5.25" 126-WATT RMS 2-WAY 5.26" 126-WATT RMS 2-WAY
SIG NATU RE COMPONENT SPEAKER PAIR COMPONENT SPEAKER PAIR COMPONENT SPEAKER PAIR
sou D 5.25" Audiophile Grade Component Speakers 6.25" Audiophile Grade Component Speakers 5.25" Audiophile Grade Component Speakers

$399.95 640606 SAVE $100 S$399.95 646906 SAVE $100 S$3I399D.95 §408:86 SAVE $100

5.26" 12656-WATT RMS 2-WAY 5.25" 1265-WATT RMS 2-WAY 5.265" 1265-WATT RMS 2-WAY
COMPONENT SPEAKER PAIR COMPONENT SPEAKER PAIR COMPONENT SPEAKER PAIR

5.25" Audiophile Grade Component Speakers 6.25" Audiophile Grade Component Speakers 5.25" Audiophile Grade Component Speakers

S$399.95 40606 SAVE $100 $399.95 640966 SAVE $100 B$3IO9OD.O95 §408:66 SAVE §100

‘ ; MTX .Aud‘io-h‘as been producing car audio =2
- products that are designed to improve e
-5 thelistening efxpé;ience.in your car. '

BROWSE BY

VIEW MOBILE-AUDIO GQUIDE 0 L

e N

| CAR AUDIO UPGRADING YOUR | ASK AN EXPERT
MTX Audio has been producing car audio STOCK SPEAKERS UTX Audio has been produc

«dOl OL
Novea

% MTX Audio has been producing car audio . 0 ABOUT US SUPPORT INSTAGRAM
- - products that are designed to improve iy
Al Freisianioy SO Sl DI AL L S A e NEWS RETURNS FACEBOOK
T4 VIEW MOBILEAUDIO QUIDE i e o RO
AR R L ¥ SN R T e R CAREERS PRODUCT REGISTRATION TWITTER

CONTACT BECOME A DEALER YOUTUBE

YOUR EMAIL sUBMIT
5.25" 125-WATT RMS 2-WAY 5.25" 125-WATT RMS 2-WAY 5.25" 125-WATT RMS 2-WAY
COMPONENT SPEAKER PAIR COMPONENT SPEAKER PAIR COMPONENT SPEAKER PAIR | CAR AUDIO UPGRADING YOUR I ASK AN EXPERT
- - ‘ » o WITX Budio Fas Been prodicing earaudia STOCK SPEAKERS MITX / SaicinG Gar auidia
5.25" Audiophile Grade Component Speakers 5.25" Audiophile Grade Component Speakers 6.25" Audiophile Grade Component Speakers o G B S PRIVACY | TERMS | IS0 9001:2015 CERTIFICATION | PRODUCT REGISTRATION | CONTACT US | ABOUT US -,

Out of Stock
ADD TO ADD TO
CART CART = LEARN LEARN LEARN
MORE MORE MORE
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RMS POWER
(WATTS)

D Up to 50 Watts
[l 5075 watts

. Over 75 Watts

SIZE (INCHES)
e
on
a»
Up to 50 Watts
5" x7”
5.25”
6” x 9”

6.5

DESIGN TYPE

. Coaxial

. Components

. Midrange

IMPEDANCE
B 4«
B s

(0]

(O]

SPECIAL OFFER OR

PROMOTIONAL AREA

30 AESULTS

5.25" 125-WATT RMS 2-WAY
COMPONENT SPEAKER PAIR

5.25" Audiophile Grade Component Speakers

$399.95

ADD TO
CART

SIGNATURE

THUNDER
SERIES

TERMINATOR
SERIES

ROADTHUNDER
EXTREME

LIMITED
SUPPLY

Sort By Featured \/

5.25" 125-WATT RMS 2-WAY
COMPONENT SPEAKER PAIR

5.25" Audiophile Grade Component Speakers

ADD TO
CART

- SCROLL FORMORE

l OVERVIEW | FEATURES

RESOURCES

Installation Sheet

MTX004751 SSt Install Sheet (1 page)

Installation Sheet

MTX004751 886 Install Sheet (1 page)

Test Tone

1kHzmp3

eck

he bells ar vhistles

DOWN
LoAD

DOWN
LOAD

DOWN
LoaD

ACCOUNT | CART_S Q

IN-HOME OEM AUDIO SEARCH

ADD TO
+ cART

SPECS | SUPPORT

each a pe

COLLAPSE

30-DAY MONEY-BACK
GUARANTEE

At MTX Audio, we are serious about sound®. Therefore, if you
are not "blown away” with your purchase, for any reason, you
can return any items purchased directly from MTX.com that are
complete and like new within 30 days. Products purchased
from authorized MTX retailers must be returned through that
same retailler. Products purchased through non-authorized
MTX retailers may not be returned.

About Returns B

to

MTX004751 SS5 Install Sheet (1 page)

Test Tone

1kHzmp3

RELATED

S5.25" 125-WATT RMS 2-WAY
COMPONENT SPEAKER PAIR

5.25" Audiophile Grade Component Speakers

ADD TO
CART

s LI
DOWN
LoaD

S5.25" 125-WATT RMS 2-WAY
COMPONENT SPEAKER PAIR

5.25" Audiophile Grade Component Speakers

ADD TO
CART

About Returns

from authorized MTX retailers must be returned through that
same retaller. Products purchased through non-authorized
MTX retailers may not be returned.

=

S5.25" 125-WATT RMS 2-WAY
COMPONENT SPEAKER PAIR

5.25" Audiophile Grade Component Speakers

ADD TO
CART

Og
+4p
00
TR
NEWS RETURNS FACEBOOK
P“[ss “[l[ASE CAREERS PRODUCT REGISTRATION TWITTER
CONTACT BECOME A DEALER YOUTUBE
YOUR EMAIL sUBMIT
PRIVACY | TERMS | 1S0O 9001:2015 CERTIFICATION | PRODUCT REGISTRATION | CONTACT US | ABOUT US -/
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FOR

o[ARTERS

MOBILE AUDIO GUIDE

Donec id elit non mi porta gravida at eget
metus. Etiam porta sem malesuada magna
mollis euismod.

Sed posuere consectetur est at lobortis. Fusce dapibus, tellus
ac cursus commodo, tortor mauris condimentum nibh, ut

fermentum massa justo sit amet risus.

5.265" 125-WATT RMS 2-WAY
COMPONENT SPEAKER PAIR

5.25" Audiophile Grade Component Speakers

ADD TO
CART

5.25" 125-WATT RMS 2-WAY
COMPONENT SPEAKER PAIR

5.25" Audiophile Grade Component Speakers

ADD TO
CART

5.25" 125-WATT RMS 2-WAY
COMPONENT SPEAKER PAIR

5.25" Audiophile Grade Component Speakers

ADD TO
CART

FOR

Sed posuere consectetur est at lobortis. Fusce dapibus, tellus
ac cursus commodo, tortor mauris condimentum nibh, ut
fermentum massa justo sit amet risus.

S5.25" 125-WATT RMS 2-WAY
COMPONENT SPEAKER PAIR

5.25" Audiophile Grade Component Speakers

S399.95 $468:96 SAVE $100

ADD TO
CART

FOR

S5.25" 125-WATT RMS 2-WAY
COMPONENT SPEAKER PAIR

6.25" Audiophile Grade Component Speakers

$399.95 $465.:86 SAVE $100

ADD TO
CART

S5.25" 125-WATT RMS 2-WAY
COMPONENT SPEAKER PAIR

5.25" Audiophile Grade Component Speakers

S$399.95 $400.86 SAVE $100

ADD TO
CART

NEAT LEVEL

Sed posuere consectetur est at lobortis. Fusce dapibus, tellus
ac cursus commodo, tortor mauris condimentum nibh, ut

fermentum massa justo sit amet risus.

FOR

NEAT LEVEL

Sed posuere consectetur est at lobortis. Fusce dapibus, tellus
ac cursus commodo, tortor mauris condimentum nibh, ut
fermentum massa justo sit amet risus.

5.25" 125-WATT RMS 2-WAY
COMPONENT SPEAKER PAIR

6.25" Audiophile Grade Component Speakers

MTX Audio has been producing ¢ dio.

products that are designe
the listening experience in your car.

5.25" 125-WATT RMS 2-WAY
COMPONENT SPEAKER PAIR

5.25" Audiophile Grade Component Speakers

e ——RET

’ D A
LOCATION

-

dOLlL OL
Nova

5.25" 125-WATT RMS 2-WAY
COMPONENT SPEAKER PAIR

5.256" Audiophile Grade Component Speakers

=( AL AR
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POPULAR

Acme automates your subscription
revenue and customer reporting. Just
connect your data and Acme will
calculate and visualize your most
important metrics.

ACTION

DONEC ULLAMCORPER NULLA NON METUS AUCTOR FRINGILLA?? A
DONEC ULLAMCORPER NULLA NON METUS AUCTOR FRINGILLA? A
MAECENAS FAUCIBUS MOLLIS INTERDUM? A

SUPPDONEC ULLAMCORPER NULLA NON METUS AUCTOR FRINGILLA? A
MAECENAS FAUCIBUS MOLLIS INTERDUM? A
DONEC ULLAMCORPER NULLA NON METUS AUCTOR FRINGILLA? A
MAECENAS FAUCIBUS MOLLIS INTERDUM? A
DONEC ULLAMCORPER NULLA NON METUS AUCTOR FRINGILLA? A
MAECENAS FAUCIBUS MOLLIS INTERDUM? A
MAECENAS FAUCIBUS MOLLIS INTERDUM? A
SUPPDONEC ULLAMCORPER NULLA NON METUS AUCTOR FRINGILLA? A
DONEC ULLAMCORPER NULLA NON METUS AUCTOR FRINGILLA?? A
DONEC ULLAMCORPER NULLA NON METUS AUCTOR FRINGILLA? A
MAECENAS FAUCIBUS MOLLIS INTERDUM? A

WE’'RE

MTX Audio has been producing car audio
products that are designed to improve
the listening experience in your car.

PRODUCT ASK AN EXPERT
REGISTRATION Harmonious colour themes have built up as the

Harmonious colour themes have built up as the collection has evolved

LEARN FIND A
MORE LOCATION
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and home audio products. MTX Audio has
maintained the vision, leadership, and dedication of
Founder Loyd Ivey and current CEO John lvey all in
the MiTek Corporation family.

DEALER LOCATOR BECOME A DEALER ACCOUNT | CART_S Q
- -

MOBILE POWERSPORTS

YA : I
y . , 1979 Usherad in the MiTek acquisition of Matrecs, a
- grou eaking manufacturer of speakers
: ! d I gt products which became known as M
p‘!/ = — . the founding company under the MiTek umbrella, MTX
£ 3 ‘ { X . y Au offers the broadest selection of umer products

MITEK CORPORATION USA was founded In the 1970's by Loud Ivey and is one of the largest

privately held companies in the USA. Loyd was also a CEA co-founder, this later became
the CTA and still hosts the biggest technology show 'CES’ in Las Vegas every year, Loyds

son John lvey now proudly sits on the board of the CTA along with Elon Musk and others.

MTX History: From the simple beginnings of building

speakers from a rural garage over 50 years ago, to ' FAMOUS

becoming one of the largest U.S. manufacturers of

high performance car, marine, ATV/UTV, personal \ su Bwoo F E Rs

and home audio products. MTX Audio has

MTX a st famousliy kr 1 for thej 0 t
maintained the vision, leadership, and dedication of R Pimes My Ride, &
Founder Loyd Ivey and current CEO John lvey all in ! been the heart of many of the award-winn
the MiTek Corporation family. pegdliced oy MFXand their d

made in Korea using audiophile

»yovsa

0
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A0 ke Fths NITak SaailsisA B Mt s6a7s J"IN “““ ABOUT US SUPPORT INSTAGRAM

Jroducts which became Known MTX Audic NEWS RETURNS FACEBOOK
the founding company under the MiTek umbrella, MTX

Audio offers the broadest selection of sumer products

inthe MiTek Familt CAREERS PRODUCT REGISTRATION TWITTER

CONTACT BECOME A DEALER

YOUTUBE
I YOUR EMAIL susMmIT

PRIVACY | TERMS | 1SO 8001:2015 CERTIFICATION | PRODUCT REGISTRATION | CONTACT US | ABOUT US -,

Copyright @ 2021 MTX Audio. All Rights Reserved \

MITEK CORPORATION USA was founded In the 1870's by Loud Ivey and is one of the largest
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DUAL-MILLED
FACE TECHNOLOGY

The soft feal of deep mill with the consistency
associated with md mill, Deep grooves are milied,
then thelr peaks eveled 1or smooth, éven contact

DUAL PURPOSE

For the player who Iikes 10 align with thar whole
Dody, 1he rais work like akgnment sticks while
@so framing the ball. The topine algnment adds

confirmation that the ball s allanaed with the sweet spot.

ENHANCED
VIBRATION DAMPING

Feal has been further iImproved by repositionng and
optimzing mternal vibration dampening matenal.
Sole plates have been stiffened for less vibration and
MEOSCCably solid feel n a Multi-Oece putter Nead.
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DUAL-MILLED
FACE TECHNOLOGY

The soft feal of deep mill with the consistency associated with mid mill,
Deap greoves are miled, then their peaks leveled for smooth, evan contact.
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Lorenz Esguerra
CEO

E l|lesguerra@folklore.digital

el 28 O @5S7
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https://folklore.digital/
mailto:lesguerra@folklore.digital?subject=Work%20With%20Us
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