
Our Capabilities 
–



That means making work that matters—work that is meaningful to your 
customers, built together—candidly and honestly, and work that not only 
makes you look good, but more importantly, is good for business. 

By leveraging strategic insights, our expertise, and your industry knowledge, 
we create extraordinary experiences that empower your everyday world.
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— 
We create extraordinary 
experiences—built with 
purpose and intention.

— 
By forging candid 
relationships that 
benefit from both our 
expertise and yours.

— 
To ignite transformative 
results for you and your 
customers.

https://folklore.digital/
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— 
We do things right.  
Our reputation demands it, 
and so does your success. 

— 
Achieving excellence isn’t easy, 
but it’s worth it. That’s why we 
always strive for better. 

— 
We make meaningful work, 
with the goal that it makes life 
better, easier and brighter for 
those who experience it. 

— 
Together we’ll do great things. 
It starts with a base of trust, 
empathy, and commitment. 

OUR VALUES

https://folklore.digital/
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End-To-End Strategy 

Integrated Marketing & Branding  

User Experience Design 

Visual, Interactive & Content Design 

Full-Stack Development

— 

OUR SERVICES

https://folklore.digital/
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Jeremy 
Director of Project Management 

Tyler 
Creative Technologist 

Moyo 
Junior Project Manager 

Jim 
Account Lead

Maggie 
Executive Director of Strategy

Gian 
Account Lead

Kayla 
Senior Visual Designer 

Lorenz 
CEO

https://folklore.digital/
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Corey 
Technical Project Manager 

Irene 
Creative Technologist 

Heather 
Strategist - Contractor 

Beth 
Account Lead

Robert 
Senior User Experience Designer

Kyle 
Visual Designer

Shawn 
User Experience Contractor 

Mark 
CFO

https://folklore.digital/
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Aayush 
Senior Backend Developer

Lisa 
HR - Contractor

Mike 
COO

Sean 
CTO

https://folklore.digital/
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Purposeful 
Is it making it better? We ask 
ourselves that question at every 
step. If there’s not a reason for 
being—a purpose that supports 
your business and its customers
—it’s not worth pursuing.

Best-in-Class 
We don’t do average.  
And neither do you. Let’s make 
something that makes your 
customers say “wow!” and your 
competitors say “dang!”

Relevant 
Is this experience resonating 
with your customers? Relevant 
to them at this very moment? 
If so, we’ve done our job. 

Seamless 
It takes a lot of work to make 
experiences feel effortless. 
But that’s when you’ll know 
we got it right.  

https://folklore.digital/
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Inspire is a revolutionary treatment 
for sleep apnea patients who have 
struggled to find success using 
traditional CPAP treatment.
Over the past several years, Inspire has been on a path toward accelerating 
growth. Through previous and current engagements with media and 
creative agencies, its awareness levels have continued to grow and many 
early adopters have converted to Inspire therapy. As the company moves 
from startup mentality to a more mature business, its marketing and lead 
generation efforts need to take a step up, which is one of the many reasons 
Inspire engaged with Folklore in the summer of 2024 to optimize its website 
experience and begin planning for global centralization.

Inspire  

— 

https://folklore.digital/
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Our approach to this relatively new but ongoing 
partnership includes the following elements:

Planning

UX/UI

Development

Testing

We’re actively working to set a website vision and roadmap to deliver business results. 
To get there, we’re working toward marketing and website user journeys to ensure 
every decision is driven equally by user needs and business goals.

Many small changes over time added up to an ineffective user experience, and the 
mobile experience was deprioritized despite the vast majority of traffic coming from 
mobile users. We hit the ground running to resolve many issues and continue work 
toward optimizing lead generation. 

Our senior developers have quickly become expert consultants to the Inspire 
marketing and IT teams for the frontend CMS (Contentful) and backend CRM and data 
integrations. We’ll continue to partner with the US team and are in conversations to 
extend our partnership globally. 

The website serves as Inspire’s main lead generation platform. Folklore’s strategy and 
testing team is developing an ongoing testing approach and plan to identify core 
opportunities to increase high value lead generation throughout the website 
experience.

Inspire  

— 

https://folklore.digital/
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Inspire  

— 

Contentful 
Environment 
Mapping

https://folklore.digital/
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As a farmer-owned cooperative, Land O'Lakes was looking to spread 
positivity, their story and all the recipes that are made better with 
their products.

The audience desired more from the food they bought than just good 
taste. We gave them the whole story, from who was making it to what 
went into it to.

We created an engaging and educational marketing campaign across 
social channels and email to inform, engage, and clarify what Land 
O’Lakes’ stands for under the All Together Better campaign position.

A holistic and well-rounded digital ecosystem that elevated both the 
campaign and brand presence to a larger, national level.

Content Creation 
Copywriting 
Customer Experience

Strategy 
Visual Design

Land O’Lakes

21

https://folklore.digital/
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Land O’Lakes

https://folklore.digital/
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https://folklore.digital/
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https://folklore.digital/
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https://folklore.digital/
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Target set out to elevate its in-house media brand, Roundel, to reflect the same level of polish and 
purpose-driven design that defines the Target brand. The goal was to visually and strategically 
align Roundel with Target’s core belief in being “designed better.” To achieve this, the brand 
needed a complete website overhaul—delivered within a tight 60-day timeline. The project also 
required an agency partner capable of navigating Target’s stringent IT security protocols to 
launch a standalone site on a new CMS.

Folklore’s strategy focused on integrating closely with the Roundel creative and marketing teams 
while partnering with Target’s IT department to meet strict security standards. We established 
parallel work-streams to advance branding and technical development simultaneously. By 
embedding into client workflows, we accelerated approvals and ensured deliverables met 
Target’s high standards.

Folklore delivered a redesigned Roundel website that brought the brand in line with Target’s 
“designed better” standard. Built on a new CMS and approved standalone infrastructure, the 
site elevated Roundel’s presence while meeting strict IT and compliance requirements. We 
translated the refreshed brand into a bold, intuitive digital experience focused on storytelling 
and media impact. The site launched on time with the polish and performance expected from 
a Target-owned brand.

The site made its debut at Cannes, serving as a high-impact showcase for the newly elevated 
brand. The site was well received by both users and Target’s internal leadership, affirming the 
success of the brand transformation. It effectively captured Roundel’s renewed purpose and 
design excellence, reinforcing its position within the Target ecosystem. Since launch, Folklore 
has continued to partner with Roundel to enhance and evolve the site as the brand grows.

Site Strategy 
Content Architecture  
User Experience Design

Creative Concepting 
Visual Design 
Full-Stack Development

Roundel 

https://folklore.digital/
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Need to create ways to bring a more human approach to help stand out in the 
stodgy financial services industry.

Connect with the “everyday millionaire” by offering a modern wealth planning 
relationship that starts with your life goals and connects every facet of your 
financial picture.

With a modern UI design with an eye on simple mobile interactions, we elevated 
the site experience and showcased the new brand design. We also helped develop 
tools to onboard prospects and discover gaps in their financial portfolio. 

An entirely new Edelman brand and digital experience to set them apart from the 
rest of the financial services industry. 

Strategy 
IA/UX/UI 
Visual Design

Copywriting 
Front-End Development 
Integrations Planning

https://folklore.digital/
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Polaris, the global leader in power sports, 
has been a client partner for more than six 
years. Our work across several business 
units has spanned everything from B2B 
websites for airline tow tractors to white-
knuckle adventures on Indian Motorcycles. 
In 2017, Polaris was looking to reach a broader audience and develop a new revenue 
source with an experiential offering. Folklore was there from day one to help build this 
brand extension, leading all aspects of its branding, marketing and web design, and 
development. Since then, we have helped Polaris Adventures grow its footprint from 
five outfitters to more than 200 across the U.S., New Zealand, and Canada; creating 
meaningful brand connections with countless consumers along the way.

Polaris Adventures 

— 

https://folklore.digital/
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Our integrated approach to this assignment 
included the following elements:

Branding

Website

Marketing

Outcomes

We developed a brand that spoke to the soul of the adventurer and at the same 
time created a halo effect for the Polaris master brand. 

We developed a seamless browsing and booking experience that was flexible 
enough to accommodate vastly different outfitter offerings. 

From driving web traffic to building welcome kits for each outfitter, Folklore 
ensured the brand was consistently inspiring. 

Since beginning in 2017, our work and support has directly contributed to 
Polaris Adventures outfitters hosting over 100,000 rides and reach and a whole 
new demographic of younger riders, female riders and family-oriented 
adventurers—90% of whom are new to the Polaris brand.

Polaris Adventures 

— 

https://folklore.digital/
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Polaris 
Adventures 
Brand

https://folklore.digital/
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Polaris 
Adventures 
 
Safe, memorable adventures. 
That is the promise. That is what people can 
expect and what Polaris Adventures as a brand 
delivers first and foremost. This is core to all 
their services.

46
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Polaris 
Adventures 
 
Memorable Moments 
For anyone who wants to experience more, 
Polaris Adventures provides a unique, nation-
wide network of rentals and curated 
experiences on Polaris vehicles because 
everyone deserves safe, memorable adventures.

48
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Polaris Adventures 
Memorable Adventures Catalog

https://folklore.digital/
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Polaris 
Adventures 
Website

https://folklore.digital/
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With a growing global presence, Polaris Adventures needed a fully 
integrated platform that would: 

- Allow users to easily search and book adventures based on location 
and availability. 

- Provide a Reservation & Payment (R&P) system that allowed users to: 
- See real-time vehicle availability. 
- Choose specific models and rental durations. 
- Sign waivers, purchase insurance, and complete payment in one 

streamlined flow. 
- Offer an intuitive and visually compelling user experience to simplify 

booking and increase conversions. 
- Enable the Polaris Adventures team to manage reservations, 

marketing content, and business operations efficiently. 

Polaris Adventures

51

Polaris Adventures (PA) offers Polaris vehicle rentals across the United 
States and internationally, providing unique experiences where 
customers can explore destinations like Montana’s ghost towns through 
self-guided or guided tours. As their business grew, they needed a best-
in-class digital platform to support seamless booking, reservations, and 
payments while delivering a cutting-edge user experience that set them 
apart in the industry.

https://folklore.digital/
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Polaris Adventures

52

Folklore developed a scalable, high-performance digital ecosystem by 
integrating Contentful, WordPress, a custom backend (MPWR), and Stripe for 
payments. This solution provided a seamless experience for both users and 
administrators. 

A Modern, User-Centric Booking & Reservation Experience 
- Designed a cutting-edge interface to make searching, booking, and paying 

for adventures effortless. 
- Created intelligent search filters so users could quickly find adventure 

locations, vehicle types, and rental availability. 
- Developed an interactive booking flow that walks users through: 

- Vehicle selection (customizing with add-ons and features). 
- Date & time selection based on real-time availability. 
- Waiver signing & insurance selection directly within the checkout process. 

A Scalable Headless CMS for Seamless Management 
- Implemented Contentful and WordPress to separate content management 

from technical infrastructure, allowing the Polaris Adventures team to: 
- Easily update and manage adventure listings across all locations. 
- Launch new marketing campaigns and pages quickly. 
- Customize promotions and special offers dynamically. 

A Custom Backend (MPWR) for Business Operations 
- Built MPWR, a custom backend, to integrate seamlessly with reservation and 

payment processing. 
- Ensured scalability so the platform could support international expansion 

and new business models. 

https://folklore.digital/
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Polaris Adventures

53

- Internal & External Success: The new system is regarded as one of the top 
digital platforms at Polaris. 

- Explosive Growth: Since launch, Polaris Adventures has expanded from 8 
locations to over 500 locations across 5 countries. 

- Higher Conversions & Engagement: A frictionless booking experience 
has led to higher reservations and more repeat customers. 

- Operational Efficiency: The PA team now has full control over marketing, 
reservations, and payments—all in one unified system. 

By developing a seamless, modern adventure booking platform, Folklore 
helped Polaris Adventures elevate its digital experience, drive rapid 
expansion, and optimize operations. The new platform not only enhanced 
user engagement and increased bookings but also provided a scalable 
foundation for future growth. 

https://folklore.digital/
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Living 
Sitemaps
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Buyer Needs/ 
Actions

Auditing existing MDM Receive customer complaints          

 

                 

New industry compliance/ 
obligations Receive employee complaints    

 

   

 

Increase time efficiencies     Determine number of devices  

 

     

Unaware of Jamf Issues with existing MDM    

 

   

 

Remove tech person dependencies   Compare to similar services/ 
software Determine number of users Determine IT responsiveness

 

     

Learned about Jamf/Jamf marketing Experiencing issues with device(s) Adding phones/tablets   Types of solutions/tools     Balance control and user needs Automate inventory Evaluate the quality and availability of 
resources Determine time savings Evaluate scalability of options Determine end-user responsiveness Assess UX/UI design      

Unaware of MDM Requests from team for changes Adding new Apple devices   Manage multiple Apple devices  

 

Device reuse Automate application sharing Evaluate the size of the community Get price estimates Level of Apple specific expertise and 
dedication Assess company status Assess success of trial/demo Compare costs    

Annual planning Existing security concern New IT Director/Consultant Looking to add/manage mobile 
devices Manage company iPhones Understand level of responsiveness 

with new integrations Protect tech investments Control settings Automate device setup Evaluate the number of resources Understand pricing structures Evaluate scalability of options Compare to industry standards Assess the set up investment Determine opportunity cost of choices    

Discover Apple Business account Investing in new devices Replacing devices Trying to keep up with competition Managing a BYOD program Understand integrations available Ensure updates have been made Control restrictions Create tracking Evaluate the level training available Evaluate scalability of pricing options Review features Assess current contracts Assess the ease of use Determine ROI - tangibles Determine cons  

Discover MDMs New budget in place Staff/Department changes or growth New tech integrations Controlling company-owned devices Understand level of flexibility with 
integrations Securing devices Control inventory Automate updates Evaluate the admin interface Determine upfront investment Review training and support options Evaluate account service relationship Determine level of commitment Determine ROI - intangibles Review referrals  

Researching devices Top-down device management 
initiative Adding more devices Time/Resource issues Learn about MDM features Understand fit with new integrations Loss prevention Control application sharing Centralized deployment Evaluate the activity of the community Determine ongoing costs Review success cases Assess ratings/reviews Determine level of time investment Determine cost savings Assess reputation Determine vendor approval

Aware of MDM but don't currently 
have one in place Setting up new policies Adding more people Creating an Apple Business account Learn the MDM language Understand fit with existing 

integrations Ensure data security Control device setup Always up to date devices Evaluate the service offering Determine cost savings Read reviews Assess company history Determine fit for company Determine fit for company Determine pros Finalize budget paperwork

Buyer Goals Awareness/
Experience Evolution Additions Tech Changes General Education Integrations Security Control Remote Management Support Pricing Fit Risk Assessment Test/Trial ROI Management/ 

Leadership Financial

Journey Identify Discover Narrow Evaluate Approve

Content Strategy Mapping



Wireframes



Digital Pattern Libraries 
Components
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Site & Tools 
Reservation and Payment System
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Polaris 
Adventures 
Marketing

https://folklore.digital/
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Polaris 
Adventures 
 
You belong out here. 
It’s inviting, it’s accessible and it’s timely. We 
are connecting with people on a feeling that 
everyone is experiencing—fatigue—and we are 
giving them a solution. Plus, we are reinforcing the 
idea that they have an adventurous spirit inside 
them, and with Polaris Adventures they can live it.

62
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Premier was relying on printed price sheets and manual phone calls for 
pricing updates, making it difficult for dealers to provide timely and 
accurate quotes. They needed a modern Dealer Management System 
(DMS) to automate key processes such as: 

- Lead management 
- Ordering and quoting 
- Warranty work and boat registration 
- Parts and service management 

To stay competitive and streamline operations, Premier required a 
complete digital transformation, including a new website and an 
integrated DMS (Dealer Management Solution). 

Premier Pontoons

67

Premier Pontoons, a leading manufacturer of high-quality pontoons, 
operates through an extensive dealer network. However, after 
undergoing bankruptcy and acquisition by a private investment group, 
the company quickly realized that its outdated technology was hindering 
its ability to support dealers effectively. 

https://folklore.digital/
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Premier Pontoons

68

Folklore stepped in to revolutionize Premier Pontoons’ technology infrastructure 
with a two-pronged approach: 

A New Customer-Facing Website 
- Folklore built a dynamic marketing site where customers could explore, 

customize, and build their dream pontoon. This site not only provided an 
engaging experience but also captured valuable leads for dealers. 

ONE Source: A Custom Dealer Management System 
- Understanding that a seamless connection between sales and manufacturing 

was crucial, Folklore started by auditing Premier’s manufacturing process. 
Since Premier used Epicor ERP, Folklore reverse-engineered the system to 
integrate it into ONE Source, a dealer platform that: 

- Allowed dealers to build, quote, and order boats online instead of using 
printed materials. 

- Integrated with Epicor to ensure real-time pricing and accurate part 
selection. 

- Synced customer boat builds with Aimbase CRM and ONE Source, 
enabling dealers to refine and complete orders efficiently. 

- Streamlined orders directly from dealers to the manufacturing floor, 
reducing errors and manual steps. 

-

https://folklore.digital/
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Premier Pontoons

69

The implementation of Folklore’s solutions has led to significant 
improvements: 

- Increase in Sales Leads: The automated lead generation and tracking 
system has driven more inquiries. 

- Faster, More Accurate Quotes: Dealers can now instantly generate and 
adjust quotes without delays. 

- Seamless Order Processing: Orders flow directly from dealers to the 
factory, improving efficiency. 

- Better Customer Experience: Consumers can build their own boats 
online, with dealers seamlessly finalizing purchases. 

- Improved Warranty & Service Management: The new system supports 
warranty claims and parts ordering with ease. 

By embracing digital transformation, Premier Pontoons has modernized its 
dealer operations, improved sales efficiency, and enhanced the overall 
buying experience. Folklore’s custom-built solutions have positioned 
Premier for long-term success in the competitive marine industry. 

Premier Pontoons continues to collaborate with Folklore, expanding and 
refining both the marketing site and ONE Source to drive further innovation. 

https://folklore.digital/
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More than just a partner, Folklore was an 
extension of the Premier team, meeting or 
exceeding our expectations through every 
step of the project.  They made the entire 
process a  pleasure with their expertise and 
responsiveness and transformed our vision 
into a world-class tool that provides our 
customers with a truly premium experience.

Erin Streit 
Director of Marketing at Premier Pontoons

70
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The Mall of America, the American retail 
giant, has been a client partner for more than 
five years. Our work has spanned everything 
from eCommerce sites for amusement parks 
to shoppable AI fashion guides. 
In 2019, MOA hired Folklore to serve as a holistic digital partner. From day one we 
have been their strategic guide and executional expert for a majority of their digital 
marketing and web initiatives.

Mall of America 

— 

https://folklore.digital/
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Our integrated approach to supporting 
their business includes the following:

Website/App

Loyalty 
Marketing

Email  
Marketing

Human-
Powered AI

From enabling eCommerce on affiliate websites (like Nickelodeon 
Universe) or re-imaging the entire tech stack of their flagship digital 
properties, we are MOA’s go-to tech partners.

From beginning to end, we helped MOA launch the awareness campaign for their 
Loyalty App “Insiders.” The result? Over 100 retailers bought in and over 94,000 app 
downloads since the campaign’s launch.

To achieve greater efficiency inside of their email marketing campaigns (and 
subsequently give more attention to strategic success), we streamlined MOA’s 
email marketing process via a living design system.

To pay off their most recent fall fashion campaign of “Up, Out, and Everywhere”, 
we reimagined visuals of real models and apparel by compositing them with AI-
generated imagery to take their brand and influence to places that weren’t 
possible before.

Mall of America 

— 

https://folklore.digital/
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Websites  
+ Apps



   Nickelodeon Universe

   Marketing & Ticket Purchases

   25% increase in online ticket sales
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Email 
Marketing

https://folklore.digital/
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Mall of America 
Email Marketing 

— 

https://folklore.digital/
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Mall of America EmailMall of America 
Email Marketing 

— 

https://folklore.digital/
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Mall of America EmailMall of America 
Email Marketing 

— 

https://folklore.digital/
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Mall of America EmailMall of America Email
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Segmentation + 
Loyalty Program
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Key Insights: 

- Visit MOA on special occasions and pack in a 
ton of shopping 

- Deal-motivated - will swap similar stores for 
better deal 

- Primary focus is shopping but interested in 
other parts of MOA 

Program Messaging that Resonates: 

- MOA Insiders is the best way to get the best 
deals 

- Tiered program by spend 

- Get perks on other parts of MOA by shopping 

- Smoother shopping experience 

- Instant gratification of in-store deals

Key Insights: 

- Very store-loyal 

- Value in-person experiences, actually visiting 
the mall 

- Primary focus is shopping but interested in 
other parts of MOA 

Program Messaging that Resonates: 

- Get perks on other parts of MOA by shopping 
at your favorite store 

- Smoother shopping experience  

- Earn by doing what you’re already doing 

- Try new stores/attractions & get rewarded

Key Insights: 

- Experience-driven: NickU, Crayola, events 

- Go to MOA on special occasions - want it to be 
fun and memorable 

- Largest persona 

Program Messaging that Resonates: 

- Experience more at MOA 

- Smoother shopping experience  

- VIP treatment/access 

- Try new things & get rewarded 

- Earn across MOA and its experiences

MOA Insiders: Personas 

— 

https://folklore.digital/
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Spring Fashion Show
Fully AI-Created Campaign
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Launching new models across Polaris' digital platforms required Folklore 
to work within Polaris’ proprietary CMS—a system with significant design 
and functionality limitations. Key challenges included: 

- CMS Restrictions: Limited flexibility in creating new layouts and 
interactive elements. 

- Tight Timelines: Fast turnaround required for product releases. 
- Complex Approval Processes: Lengthy legal and client sign-offs. 
- Technical Onboarding: Folklore’s development team needed to quickly 

learn the Polaris CMS to implement changes effectively. 

Indian Motorcycles and Slingshot

101

Polaris, a leader in the powersports industry, engaged Folklore to support 
the digital launch of new models for its Indian Motorcycles FTR and 
Slingshot brands. As consumer interest in these high-performance 
vehicles continued to grow, Polaris needed its websites to effectively 
showcase the latest releases and drive customer engagement.

https://folklore.digital/
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Indian Motorcycles and Slingshot

102

Folklore’s Design and UX team conducted a thorough audit of the Polaris 
CMS components and identified ways to optimize the digital experience 
without requiring a complete system overhaul. The approach included: 

UX & Design Enhancements 
- Leveraged existing CMS components while introducing subtle yet 

effective UI improvements for better user interactions. 
- Created new customer flows, enhancing navigation and lead-

generation opportunities for test drives and dealer inquiries. 
- Designed engaging content layouts featuring high-quality visuals, 

videos, and interactive elements to showcase the new models’ features 
dynamically. 

Development & CMS Optimization 
- Developed custom front-end code within the constraints of the Polaris 

CMS to enable new visual and interactive experiences. 
- Provided technical support and onboarding for the development 

team, ensuring a smooth transition to working with Polaris’ systems.

https://folklore.digital/
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Indian Motorcycles and Slingshot
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The collaboration between Polaris and Folklore resulted in successful digital 
product launches for both Slingshot and Indian Motorcycles FTR, delivering: 

- High engagement and lead generation – Increased test ride requests 
and customer interest in the new models. 

- Successful on-time launches – Despite tight deadlines, the new pages 
went live without delays. 

- Client satisfaction – Polaris was highly satisfied with the execution  
and results. 

- Improved digital experience – A more immersive and user-friendly 
product discovery process. 

By adapting to the constraints of Polaris’ CMS, Folklore delivered a highly 
effective digital launch strategy for Slingshot and Indian Motorcycles FTR. 
Through strategic UX improvements, optimized content, and custom front-
end development, Folklore helped Polaris engage more customers and 
generate higher leads—proving that innovation is possible even within 
system limitations. 

https://folklore.digital/
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After separating from Polaris, Gem Car became a key division within Waev 
Inc. This transition required a complete digital transformation to establish 
its independent identity, improve customer engagement, and streamline 
the vehicle discovery and purchasing process.

With the shift to Waev Inc., Gem Car needed a brand-new digital presence, 
including: 

- A new CMS to empower marketing teams to create and manage 
content efficiently. 

- A custom dealer locator to help customers find local retailers. 
- A stronger automotive-style digital experience that highlighted Gem’s 

electric vehicle technology and various model options. 
- Additionally, the site needed flexibility for lead generation and landing 

pages, ensuring Gem Car could easily launch new marketing 
campaigns and promotions.

GEM Electric Vehicle

111
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GEM Electric Vehicle
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Folklore developed a custom WordPress website that blended automotive 
design principles with seamless functionality, providing a world-class digital 
experience for Gem Car’s customers and dealers. 

A Flexible & Scalable Digital Platform 
- Built a custom WordPress CMS that allows the marketing team to create 

landing pages, campaigns, and lead-gen forms effortlessly. 
- Designed a new digital design system that aligns with modern 

automotive CX & UX, making vehicle discovery and customization 
intuitive. 

Enhanced Dealer & Sales Integration 
- Designed and developed a custom dealer locator, enabling users to find 

both new and used Gem vehicles at local dealerships. 
- Integrated the site with Salesforce CRM for optimized lead tracking and 

dealer communication. 

Build-Your-Own Gem Car Tool 
- Created a vehicle configurator that lets customers customize their Gem 

Car by selecting features, colors, and accessories before sending 
requests to dealers. 

- Improved user engagement by providing an interactive experience that 
makes purchasing a Gem Car easier and more personalized.

https://folklore.digital/
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GEM Electric Vehicle

113

The new Gem Car website was an immediate success: and became a 
flagship platform for Waev Inc. Additionally; 

- Increased Lead Generation: The marketing team can now create new 
campaigns and landing pages effortlessly, driving higher conversions. 

- Boost in Dealer Engagement: Customers can easily find dealers, 
explore new & used models, and customize their vehicles, increasing 
dealer inquiries. 

- Ongoing Growth: Gem Car continues to partner with Folklore to 
expand features and improve the digital customer journey. 

Folklore’s custom-built digital experience transformed Gem Car into a 
leading division within Waev Inc., giving it the tools to thrive as an 
independent brand. Through a modernized CMS, an intuitive dealer 
locator, and an interactive vehicle builder, Gem Car is now equipped to 
engage more customers, drive sales, and showcase its cutting-edge 
electric vehicle technology. 

https://folklore.digital/
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Dummies “Use Your Head” Campaign

Take an iconic brand found on bookshelves everywhere and create 
a completely new and ownable digital presence.

People who value life-long learning are at the center of Dummies—it’s 
not about the books, it’s about the people that use the books to grow 
and improve.

We went beyond the initial ask of a social media campaign for just 10 books, 
and created an entire design system that was versatile enough to be 
replicated across all 600+ titles across several platforms—elevating the 
brand and empowering our partners.

The For Dummies team was set up for success for years to come with our 
comprehensive approach and future-proof solutions.

Copywriting 

Creative Concepts 

Motion Design

Production 

Strategy 

Visual Design

https://folklore.digital/
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fordummies  When it comes to Anatomy & Physiology, 
expand your body of knowledge with dummies.

View all 23 comments

1 hour ago

Dummies “Use Your Head” Campaign
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fordummies  Experience the fun and easy way to 
understand the basic concepts of physics.
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123 likes

fordummies  It’s fun being a ham. Learn what ham 
radio is and how to hit the airwaves.

View all 23 comments
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123 likes

fordummies  Maintain your car like a pro mechanic with 
our top-selling auto repair guide.

View all 23 comments
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123 likes

fordummies  Get tuned in to how music really works, 
whether you're a student, performer or fan.
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For over 20 years, Capri Blue have been masters of their craft. But, even with 
that legacy behind them, they still saw eCommerce and brand recognition 
challenges ahead. That’s why they reached out to Folklore help take their 
business to new places outside of brick and motor retailers, and get fashion 
and fragrance enthusiast everyone to sing their praises. 

The start, we knew we have to establish a brand and creative strategy that 
would help Capri Blue’s online presence to reflect a bold and style-conscious 
approach. Also, we knew we had to step into the shoes of the user to not only 
make shopping easier, but also to move the .

Folklore brought the brand to life with bold colors, playful imagery, and unique 
design elements, giving each product a distinct identity. We then created two 
tailored user paths—one for purchase, one for exploration—solving key 
business goals without disrupting the experience. Finally, our developers 
collaborated closely with the client’s engineers to ensure a flawless, 
sustainable system.

The project result in a unified brand representation that resonates with key 
audiences in all touch points, and a purchasing experience that led to 132% 
Year over year increase in users, 103% Year over year increase in online 
transactions, and 22% Year over year increase in unique purchases.

End-to-end Strategy 
IA/UX/UI 
Visual Design

Front-End Development 
All Systems Integration 
Optimizations & Maintenance

Capri Blue
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"We really set out to create a new 
and exciting experience that 
embodies the essence and 
energy of Capri Blue, and the 
direction from Folklore and Nina 
Hale on the new website has 
helped us do exactly that.”

Capri Blue 

— 

Casey Wesson 
Capri Blue Brand Director.
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Capri Blue 

— 
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Capri Blue 

— 
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Medicare is anything but simple when you’re enrolling for the first time. We needed to 
educate new-to-Medicare seniors about the various parts of Medicare and eventually 
drive enrollment with UHC Medicare Advantage or Supplement plans.

It is called the “Medicare Maze” for a reason. So Folklore & our partners at Collective 
Measures (media and metrics) set out to help enrollees navigate this major life 
decision with expert guidance designed to demystify the Medicare process. 

Through the Medicare Made Clear (MMC) blog, Facebook page, and Twitter 
channels, we provided simple information and clear answers about Medicare 
insurance plans and the choices for current and future beneficiaries. We created an 
editorial calendar and executed targeted paid social campaigns to meet our 
marketing goals and objectives.

Within the first few months of the partnership, MMC experienced a 754% increase in 
average reach on Facebook, an 840% increase in post engagements on Facebook, and a 
1,020% increase in engaged users on Facebook, a 1,008% increase in Tweet impressions, a 
136% increase in profile visits on Twitter, and 123% increase in mentions. Today our 
partnership continues to bring more humanity, dialogue, and relatable experiences to 
each stage of the decision-making processes— helping instill confidence through 
empathy and clarity.

Editorial Planning 
Content Strategy 
Copywriting

Visual Design 
Motion Graphics  
Video Creation

UHG: Medicare Made Clear
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Slide 
Header 
Title

Medicare Made Clear

When was the last time you talked about your family health history? 
It could help when evaluating what kind of Medicare coverage you 
may need.

Medicare Made Clear

 

Medicare Made Clear

Fill in the blank! I am thankful for my health because _________.

Medicare Made Clear

Ongoing Facebook content 
series engaging seniors as 
they were researching 
Medicare options.

Phase 1: Look & Feel
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Useful education-based content that seniors can save and 
reference as they navigate and understand their options.

Phase 1: Look & Feel

https://folklore.digital/
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Current Look & Feel

We continually evolve our creative executions, including static social assets 
that encourage clickthrough to blog content for answers.

https://folklore.digital/


UHG 

Medicare  
and Retirement 
Insurance Solutions



FOLKLORE  Copyright 2025     FOLKLORE.DIGITAL 139

While most of our experience with United HealthGroup is product-driven, our work with 
Medicare & Retirement Insurance Solutions (M&R IS) supports the organizational goal of 
providing health and wellness content for the Medicare population. In this highly-
competitive market, we needed to break through the noise and create truly useful, 
timely and relevant content to help our audience live a happier and healthier life.

Together with our partners at Collective Measures (media & metrics), we tested and 
learned which categories, topics, and types of content resonate most with our 
audience and provide the most value and conversation.

Through our test and learn strategy we were able to identify six key content 
categories to support a mix of short- and long-form content that kept users 
engaged, educated, and entertained.

This work boasts an 840% increase in post engagements; a 1,020% increase in 
engaged users on Facebook; a 1,008% increase in Tweet impressions; and a 136% 
increase in profile visits on Twitter. Today, our learnings have held strong for five+ years, 
and our content has created a trusted reputation and voice for M&R IS among its core 
audience and customer base.

Editorial Planning 

Content Strategy 

Copywriting

Visual Design 

Motion Graphics  

Video Creation

UHG: Medicare and Retirement Insurance Solutions
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Current Look & Feel

Our test-and-learn 
strategy continues to 
help us identify 
content areas that our 
audience cares about 
most and evolve the 
brand look and feel to 
stay relevant.

https://folklore.digital/
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Current Look & Feel 

Our test-and-learn 
strategy continues to 
help us identify 
content areas that our 
audience cares about 
most and evolve the 
brand look and feel to 
stay relevant.
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When our friends at NovaTell (a T-Mobile company) saw the work we did for C 
Track and the MiFi hot spot, they asked us to help them with something they 
were working for T Mobile. Specifically, a business-to-business division of T 
Mobile called Feeney Wireless. 

NovaTell asked us to assist in developing a new web portal for Feeney 
Wireless. They wanted a portal that goes beyond simply ordering and 
cancelling products and plans. So that’s what we did, offering consulting, UX, 
design and development for a go to market service offering.

First, we developed a Plan Builder that allows a company administrators to 
create their own customizable bundling for employees at each level in their 
organization. Next, we helped develop a custom reporting tool where 
administrators can access data usage, prices, coverage, minutes used, days 
unused and all kinds of other information for management, existing hires, and 
new hires.

Between the plan builder, custom reporting, and new user dashboard, 
administrators can saves countless hours and dollars a month usually spent 
on ordering, tracking, and reporting. 

UX/UI/IA 
Visual Design

Front-End Development 
Optimizations & Maintenance

143

https://folklore.digital/


FOLKLORE  Copyright 2024     FOLKLORE.DIGITAL

https://folklore.digital/


FOLKLORE  Copyright 2024     FOLKLORE.DIGITAL

https://folklore.digital/


FOLKLORE  Copyright 2024     FOLKLORE.DIGITAL

https://folklore.digital/




FOLKLORE  Copyright 2025     FOLKLORE.DIGITAL 148

https://folklore.digital/
























FOLKLORE  Copyright 2025     FOLKLORE.DIGITAL

https://folklore.digital/


FOLKLORE  Copyright 2025     FOLKLORE.DIGITAL 161

Prevent Biometrics

Prevent is a first of it’s kind company that’s taken a scientifically-driven approach to head impact 
monitoring. The Prevent system of connected mouth guards, featuring a patented hardware, 
provides users with meaningful safety and performance data. The challenge with such robust 
and detailed data is making the information easy to understand and analyze after a head 
trauma has occurred.

If this information was going to be useful to players, parents, coaches, and other athletic 
professionals, we would have to take user-first approach to making the complex data simple and 
actionable for everyday people and medical professionals. 

We started with UX and UI design and development of Prevent’s app, portal and website to 
serve players, coaches, trainers and medical professionals. Next, we set our sights on optimizing 
the bluetooth enabled communication between devices and monitors with a proprietary 
format.

IA/UX/UI 

Visual Design

Development 

Hardware Integration 

Optimizations & Maintenance

We brought to life a beta program that released 3,000 mouth guards and the iOS app for real-
time testing and user feedback and data collection. Giving Prevent Biometrics invaluable data 
for their final release and go-to-market strategy—which lead to partnerships with the U.S. 
Military and leading sports organizations around the world, such as World Rugby. 
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Prevent Biometrics
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MTX Website Design and Build
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Lorenz Esguerra 
CEO 

E   lesguerra@folklore.digital 

T   612-801-0257 

–
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