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November 27th, 2019 

 

EMA Marketing adds two new properties — Windermere House and The Laundry Rooms — to 

its exceptional portfolio. EMA Marketing is pleased to offer even more choice in luxury 

accommodation with its addition of two new partners, Windermere House in Muskoka Lakes, 

ON, and The Laundry Rooms in Waterloo, ON. 

 

Getting ready to celebrate 150 years, the historic Windermere House is set amidst the beauty 

and tranquility of prestigious Lake Rosseau in the heart of Muskoka. The iconic boutique hotel 

offers 52 rooms, including a two-bedroom suite with a full kitchen, living room and private 

balcony. For added luxury, guests can stay in the three-bedroom executive cottage. Three 

meeting rooms — the largest at 1,500 sq. ft. — offer a spacious, comfortable work environment. 

When it’s time for a bite, guests can enjoy unparalleled views of the lake at one of the hotel’s two 

restaurants, Rosseau Grill and Terrace, and Windermere Pub.  

 

Activities offered include golf, tennis, yoga, water sports and more. Guests can take a break and 

relax with some pampering at Windermere’s luxury spa Amba , which is complete with four 

treatment rooms and two manicure and pedicure stations. The sounds of a crackling bonfire 

make the perfect end to the day. Windermere is the ideal resort for a “Buyout” with its movie-like 

setting and full array of amenities. 

 

The Laundry Rooms, 181 King St. S. is conveniently located in one of the largest technology 

clusters in North America. Opening in June of 2020, this truly unique property balances the 

space and comfort of a fully-appointed luxury condominium with the style and hospitality of an 

intimate hotel. It’s perfect for meetings or incentive retreats. 

 

The 35 suites at The Laundry Rooms are larger than standard hotel rooms, offering sophisticated 

one- and two-bedroom furnished residences. Each suite has separate living and sleeping areas, 

allowing guests to conduct business or entertain as they would at home. 

 

Kitchens come with everything needed to create a gourmet meal, including high-end appliances 

and, if desired, cupboards fully-stocked with guests’ favourite foods. For a truly unforgettable 

experience, a personal chef can attend to every culinary whim. A seasonally-diverse menu 

awaits discerning diners at The French Bar and Bistro, whether guests are in the mood for a light 

bite or multi-course meal. World-class amenities include a state-of-the-art fitness centre with an 

outdoor pool on the 4th floor and terraces. Private meeting space for 60 people is available, with 

two breakout rooms and shared work spaces. Covered and secure parking provides peace of 

mind. 

 

Each property is the perfect addition to EMA Marketing’s extensive portfolio of luxury hotels, 

resorts and destination management companies.  
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