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Research Design

I Methodology

Online survey announced through tactically selected
social media channels including Facebook and Instagram
fan pages of Presslogic Girlstyle, Top Beauty, celebrity
Mandy Lam and Deep Ng.

B Target Respondents

Hong Kong citizens who are aged 18-54 and who
consider purchasing gifts/expect to receive gifts

B sample Achievements
HK - N=1,316 completes

Survey Period

HK - 29 Oct - 1 Nov 2024
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Background and Objectives

For most of us, a new year brings fresh opportunities, yearly goals, and professional and personal aspirations. Stepping
into 2025, an online survey was conducted to understand respondents’ purchase intention and receival expectation of
gifts and jewellery. The objective was to explore the awareness and consideration of natural diamond jewellery in both
purchase and receival, as well as the purchase mode and brand preference.
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multi social media channels for survey recruitment by DBG with a video of Mandy
Lam running into Deep Ng in her office. Their conversation starts with talking about

Mandy’s diamond ring then her suggestion of natural diamonds to Deep who wants to

EOSRME- © https://bit.ly/SNKMSND

buy it as gifts to his wife. The video also features the unique characteristics of natural
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diamonds as being the real diamond, symbol of eternal and unbreakable love, rare

and holding eternal value.
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» Followers were encouraged to complete the survey at the end of the video, with 1 UpmEROf) PEEESNENAG S (ZANSSUENSADE]
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gelato voucher as incentive. In just one week, total views for the videos were 384K+
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and total impression at 533K+. 6,127 people clicked on the survey links with 1,316 L & J =K
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samples completed (target 500 completes).

* NielsenlQ will provide insightful data analyses in this executive summary for De
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https://www.instagram.com/reel/DBtQ4LvyOnt/?igsh=NW9heGJndXBzYXZ5

Notes to reader

Sample Size

Sample size smaller than n=30 will be marked with “*” to denote “small base”. Please
use with caution.

Small Percentage

Small Percentage (i.e., 1% or 5% depending on the question) is sometimes removed
for better readability.

Abbreviation of Labels

Married labels in report denote ‘Engaged/Married’
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Executive Summary About Gifting

Purchase intention of gifts and jewellery

93% intend to purchase any gifts with 80% consider to purchase natural diamond jewellery

Top gifting occasions for purchase are Birthdays (58%), Anniversaries (40%), Valentine's Day (31%) and Christmas (31%)

Myself (55%) and my spouse/partner (50%) are the main targets for gifting

34% claimed jewellery is their TOP 1 most wanted to purchase as gifts, while 67% mentioned it is one of their TOP 3 gifting choices

Natural diamonds attained the highest purchase intention among all jewellery product categories comparing with other stones:

>

>
>
>

Rings - 73% Natural diamonds vs. 13% Lab-grown diamonds
Necklaces - 67% Natural diamonds vs. 17% Lab-grown diamonds
Earrings - 63% Natural diamonds vs. 16% Lab-grown diamonds

Bracelets - 61% Natural diamonds vs. 19% Lab-grown diamonds

Expectation of receiving gifts and jewellery

87% expect to receive any gifts with 77% wish to receive natural diamond jewellery

Top gifting occasions for receival are Birthdays (66%), Anniversaries (43%), Valentine's Day (35%) and Christmas (29%)

44% claimed jewellery is their TOP 1 most wanted to receive as gifts, while 76% mentioned it is in one of their TOP 3 wish list

Natural diamonds are the most wish to receive among all jewellery product categories comparing with other stones:

>
>
>
>

Rings - 76% Natural diamonds vs. 14% Lab-grown diamonds
Necklaces - 73% Natural diamonds vs. 16% Lab-grown diamonds
Earrings - 70% Natural diamonds vs. 15% Lab-grown diamonds

Bracelets - 70% Natural diamonds vs. 16% Lab-grown diamonds
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Executive Summary About Natural Diamonds

Considerations of natural diamonds
During the selection of natural diamonds, the top factors are:

*  72% consider 4Cs (e.g. 54% color, 48% clarity, 48% carat and 43% cut)

*  53% consider the price

*  49% consider the certification

*  46% consider the design

* 31% consider the origin of diamond — Regarding the degree of importance, 61% think knowing the country of origin is important or extremely important
*  31% consider the brand

Main reasons for choosing natural diamonds
* Precious, rare, naturally formed through time and nature (43%)
*  One-of-a-kind (36%)
* Holds value over time (34%)
*  Higher quality (33%)

Key natural diamonds statement association
* Natural diamonds are very precious (85%)
* Natural diamonds are one-of-a-kind (84%)
* Natural diamonds hold value better because of their rarity and finite supply (80%)
*  Natural diamonds have unique charm and character (79%)
* Natural diamonds bring me joy to wear (74%)
* Natural diamonds give me confidence (72%)

* Natural diamonds have sentimental value (67%)




Executive Summary About the Awareness, Purchase Mode and Brand Preference

Awareness and familiarity of natural diamonds
» Top familiarity with natural diamonds are the Choices of brands (72%), Choices of designs (70%) and Certificate/grading reports (70%)

» Other familiarity are Type of diamonds - natural vs. lab-grown (65%), Knowledge of 4Cs (63%), How diamonds are priced (63%), Origin of diamonds (62%)
* The main sources of awareness are:

>

>
>
>

40% Social media (e.g. 24% Facebook, 23% Instagram, 6% Xiaohongshu and 4% WeChat)
37% Local brand websites
37% Diamond advertisements

31% Friends or coworkers

Purchase mode and brand preference of natural diamond jewellery

81% will purchase from physical stores with 97% of those who plan to purchase from physical stores chose Hong Kong in-store

45% prefer local brand, followed by 23% international brand

Research for natural diamond jewellery before purchase
*  89% will do research through the below channels:

>
>
>
>

46% Search engine

46% Local shop websites

41% Friend/family member/coworker who has purchased diamonds previously or 39% seek opinions from families or friends
39% Social media (e.g. 26% Facebook, 22% Instagram, 7% Xiaohongshu and 6% WeChat)

*  65% agree or highly agree the research information obtained so far are sufficient

* They intend to learn more about How diamonds are priced (50%), Certificate/grading reports (48%), Type of diamonds - natural vs. lab-grown (45%),
Knowledge of 4Cs (42%), Origin of diamonds (39%), Choices of brands (35%), Choices of designs (30%)
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Gift Purchase and
Reception Preferences




Respondent Profiles

» 83% of females intend to purchase natural diamonds in the next 12 months.
* 30% of 30-34 years old intend to purchase lab-grown diamonds in the next 12 months.

All respondents
Base: 1316

Gender

Male I 20

Female | 0
Age

1824 g ¢

25-29 B

30-34 e 2

35-39 I 27

40-54 I 27
Occupation

PMEE I 37

White Collar il »2
Blue Collar g &

Student J 3
Housewives | |
Retired/ Unemployed gl 12

Purchase intention:

Natural diamond Lab-grown diamonds
1177(89%) 416(32%)

__BY% .
[ K I 7o
. 5 - 8
B - .
. 7 I 0
_ 27 _ 26
_ 28 - 19
I 36 . 0
I /3 . 0
B> B s
I 3 l 3
| 1 | 0
Il N

* PMEB: Professionals, Managers,
Executives and Businessmen

Base: Total (n=1316);
N I Q1: What is your gender? (SA); Q2: Which age group do you belong to? (SA)
Q30: What is your current occupation? (SA)

11



Respondent Profiles
* 37% of those engaged/married intend to purchase natural diamonds in the next 12 months.

Purchase intention:

All respondents Natural diamond Lab-grown diamonds

Base: 1316 1177(89%) 416(32%)
Relationship Status
Single [N 37 I 37 I /0
Dating/in a relationship [ 23 I B 8
Engaged/ Married [N 35 I 7 B 2
Education Level
Secondary or below I 16 B s B 18
Tertiary (Associate Degree/High Diploma) [N 23 I 2/ I s
Tertiary (Bachelor Degree) [INNEEGN /7 I I 43
Tertiary (Master Degree or above) [l 14 H 16 Il 16
MPI
Below HK$10,000 M 5 Hs i3
HK$10,001-20,000 M 16 Hl 16 Il 3
HK$20,001-30,000 M 24 N s I s
HK$30,001-40,000 I 22 B - I 0o
HK$40,001-50,000 [l 9 Mo B 10
HK$50,001 or above [l 11 Il 0 [ b
Base: Total (n=1316);
N I Q5: What is your relationship status? (SA); Q29: What is your level of educational attainment ? (SA) 12

Q31: On average, which of the following best describes the range of your monthly personal income ? (SA)



Gift Purchase Intention

* 93% of respondents intend to purchase gifts in the next 12 months, purchasing mainly for themselves (55%) or for their

spouse/partner (50%).

* Respondents intend to purchase gifts more often during birthdays (58%) and anniversaries (40%).

Purchase occasion (%)

Purchase intention itnoays | [ 58

for gifts (%)

Anniversaries
Valentine's Day

9 3 Christmas

Mother's Day

mYes No White Day
Lunar New Year

Father's Day

New Year

| will buy anytime | want

Purchase target (%)

My spouse/partner _ 50
Parents - 31
My girlfriend/boyfriend - 24

Other family members . 12

Friends/ coworkers

Q6: Do you intend to purchase any gifts in the next 12 months? (SA); Q7: What special or important occasions do you intend to purchase gifts for? (SA) 13

N IQ Base: Those who intend to purchase any gifts (n=1226);

Q8: Whom do you intend to purchase gifts for? (SA)



Gift Purchase Intention

* Those who intend to purchase gifts would choose fashion, accessories and bags and jewellery as gift types more.
* Among those who intend to purchase jewellery, natural diamond products (necklaces, rings, bracelets, earrings) are

considered more often.

Category to purchase (%)

Fashion, accessories and bags 7 20

Jewelry 67 34

I

22

Travel

Electronics

Beauty products

jewellery products to purchase (%)
Necklaces INEEEG— O

Necklaces - Natural diamonds [N 67
Necklaces - Lab-grown diamonds [N 17
Necklaces - Artificial gemstone [l 15
Necklaces - Other gemstone [ 13
Rings NN 89
Rings - Natural diamonds IS 73
Rings - Lab-grown diamonds [ 13
Rings - Artificial gemstone [ 11
Rings - Other gemstone [l 10
Bracelets GGG 39
Bracelets - Natural diamonds [ININEEGEGEGEES 61
Bracelets - Lab-grown diamonds [ 19
Bracelets - Artificial gemstone [N 17
Bracelets - Other gemstone [l 15
Earrings NN 86

ETop3 . .
P Earrings - Natural diamonds | N 63
Topl Earrings - Lab-grown diamonds [l 16
) Earrings - Artificial gemstone [l 15
Collectibles . 13
Earrings - Other gemstone [N
Base: Those who intend to purchase any gifts (n= 1226);
N I Q9: Please rank the following categories of gifts that you intend to purchase. From 1 being the most wanted to 6 being the least wanted 14

Q10: If you were to purchase jewellery as gifts, which of the following types would you buy?



Gift Reception Expectation

+ 87% of respondents expect to receive gifts in the next 12 months, particularly during birthdays, anniversaries or Valentines
day.
* Respondents wish to receive jewellery or fashion, accessories and bags the most.
Occasion to receive (%) Categories (%)

Expecting to sithdays | | 66 Jewelry 7 44
receive giftS (%) Anniversaries _ 43

II

Valentine's Day _ 35 Fashion, accessories and bags 73 16
87 Christmas - 29
White Day . 10 Travel
mYes No Mother's Day . 7
Lunar New Year I 5 Electronics
New Year I 5
Fathers Day [| 4 Beauty products Top

Topl
Singles' Day/Double 11 I 3

Collectibles

Easter I 3

Base: Those who intend to receive any gifts (n=1151);
N I Q11: Do you expect to receive any gifts in the next 12 months? (SA); Q12: What special or important occasions do you wish to receive gifts? (SA) 15
Q13: Please rank the following categories of gifts that you wish to receive. From 1 being the most wanted to 6 being the least wanted



Gift Reception Expectation

* Among those who expect to receive jewellery as gifts, natural diamond products (rings, necklaces, bracelets and earrings)
are the more wished for jewellery type.

Jewellery products wish to receive (%)

Rings NG 90
Rings - Natural diamonds GG 76
Rings - Lab-grown diamonds I 14
Rings - Artificial gemstone [ 11
Rings - Other gemstone [l 10
Necklaces NGNS 00
Necklaces - Natural diamonds IS 73
Necklaces - Lab-grown diamonds [ 16
Necklaces - Artificial gemstone [N 12
Necklaces - Other gemstone [ 12
Bracelets NG 39
Bracelets - Natural diamonds IS 70
Bracelets - Lab-grown diamonds [ 16
Bracelets - Artificial gemstone [l 13
Bracelets - Other gemstone [l 12
Earrings NN 87
Earrings - Natural diamonds IS 70
Earrings - Lab-grown diamonds [l 15
Earrings - Artificial gemstone [l 12
Earrings - Other gemstone [ 11

N IQ Base: Those who intend to receive any gifts (n= 1151);

Q14: If you were to receive jewellery as gifts, which of the following types would you want?

16



Purchase Behavior
and Brand Preference




Purchase and Brand Preferences
» Of those who are planning to purchase gifts, 55% would choose to buy completely offline, with 97% planning to buy in HK.

Purchasing Channel (%)

oftiine ||| |G 21 Purchase location (%)
Completely offline _ 55

Mix of online and offline shopping,
followed by offline purchase - 17

Shop online and offline purchase . 8

Online - 19

Shop offline and online purchase . 12

97 mHK © Overseas

Completely online I 5
Base: Those who intend to purchase any gifts offline (n=992)
Mix of online and offline shopping, I 3
followed by online purchase

Base: Those who intend to purchase any gifts (n=1226)

N IQ Q21a: If you were to purchase natural diamond jewellery, how would you plan to shop & purchase it?; Q21b: Where would you consider to purchase your natural diamond jewellery?

18



Research for Natural Diamond Jewellery

* Majority of respondents would conduct research for natural diamond jewellery before purchasing.
* Among those who would conduct research before purchase, local shop websites (46%) and friend/family/coworkers are sources
of information they would consult more often.

Source of Information (%)

Research for natural diamond . .
. Friend/family member/coworker _ 55
jewellery before purchase (%)

Friend/family member/coworker who has _ 41

purchased diamonds previously
Seek opinions from families or friends _ 39
89 mYes
Base: Those who intend to purchase any gifts (n=1226) Local shop websites _ 46
Sufficiency of research

in fO rm atl on (%) International shop websites _ 34
30 17 jewellery advertisements - 27

- Highly agree

5
65 3 - Neutral
2 - Disagree Facebook comments/photos Facebook - 26
m 1 - Highly disagree

48 Instagram comments/photos - 22

. Base: Those who will do research before purchase (n= 1086)
Base: Those who will do research before purchase (n=1086)

N I Q25: Before you purchase natural diamond jewellery, will you do any research?; Q26: What are your source of information for research about natural diamond jewellery? 19
Q27: On a scale of 1 to 5, to what extent do you agree the research information obtained so far about natural diamond jewellery is sufficient?



Familiarity and Type of Information wanted for those who would do Research

before Purchase

* Respondents would like to learn more about how diamonds are priced (50%), certificate/grading reports (48%) and type of

diamonds (45%).

Slightly to very familiar(%)

Type of information wanted (%)

Choices of brands - 34 How diamonds are priced _ 50
Choices of designs - 33 Certificate/grading reports _ 48
Certificate/grading reports - 33 Type of diamonds (natural vs. lab-grown) _ 45
Type of diamonds (natural vs.
Knowledge of 4Cs - 31 Origin of diamonds - 39
How diamonds are priced - 28 Choices of brands - 35
Origin of diamonds - 25 Choices of designs - 30
Base: Those who will do research before purchase (n= 1086);
N I Q15: To what extent are you familiar with any of the below regarding 4Cs, origin (where they are from), certificates/grading reports, natural vs. lab-grown diamonds,etc?. 20

Q28:What other types of information would you want to learn about natural diamond jewellery?



Source of Awareness — Information on Diamonds

* Respondents saw or heard information relating to natural diamonds through social media, local brand websites and diamond
advertisements more often.
» For lab-grown diamonds, Social Media and Facebook were the more key channels through which respondents obtained
information.
Natural diamond (%)

40 Social Media

Lab-grown diamonds (%)

Social Media 46

Local brand websites 37 Facebook comments/photos Facebook

N
©

Diamond advertisements

Friends or coworkers _ 31

37 Diamond advertisements

International brand websites 24 Friends or coworkers

Facebook comments/photos Facebook 24 Local brand websites

Instagram comments/photos - 25

N
N

Search engine 22 International brand websites - 14

Parents or other family members

[ ]
[ ]
Instagram comments/photos - 23 Search engine
]
1]

22 Parents or other family members - 11

Base: Total (n=1316);
N IQ Q24a: Have you seen or heard of natural diamonds related information through the following channels?

21



Familiarity with Natural Diamonds
+ 33% of respondents are more familiar with Choices of brands for natural diamonds, followed by 32% Certificate/grading
reports and choices of designs.

Natural Diamond attributes — 4C’s (%) Familiar with Natural
Diamonds

Choices of brands [y 26 33

Certificate/grading reports E“ 32
Choices of designs E“ 32

m\Very familiar

Type of diamonds (natural vs. lab-grown) ¥4 24 mSomewhat Familiar 31

Knowledge of 4Cs En 29
How diamonds are priced Hn 26
Origin of diamonds m 23

Base: Total (n= 1316);
N IQ Q15: To what extent are you familiar with any of the below regarding 4Cs, origin (where they are from), certificates/grading reports, natural vs. lab-grown' diamonds"etc?



Brand Preference
* When purchasing natural diamond jewellery, respondents largely prefer to purchase from local brands.

Brand preference for natural diamond jewellery (%)

Local brand 45

International brand 23

Brands recommended by families/friends

Family jewelers

-
w

KOL recommended brands 4

Brands that are responsibly sourced 3

Base: Those who intend to purchase any gifts (n=1226);
N IQ Q22: Which of the following would be your brand preference for purchasing natural diamond jewellery?

23
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Considerations when Selecting Natural Diamonds

« Slightly more female or married respondents consider color, certification and clarity when selecting natural diamonds.

Considerations of Total Male

Female Single Dating Married
natural diamonds (%)

4Cs

Color

Price
Certification
Carat
Clarity
Design

Cut

53
I—)
52

Origin (where from)
Brand

Financial value
Confidence

Rarity

Sentimental value

Environmental protection and
sustainability

Base(All) 1316 258 1058 251 529 466

N IQ Q16a: What factor(s) would you consider during the selection of natural diamonds? 25



Considerations when Selecting Natural Diamonds

 Slightly more of those aged 40-54 consider color and origin when selecting natural diamonds.

Considerations of Total 18-24 25-29 30-34 35-39 40-54
natural diamonds (%)

4Cs

Color

Price
Certification
Carat
Clarity
Design

Cut

Origin (where from)
Brand

Financial value
Confidence

Rarity

Sentimental value

Environmental protection and
sustainability

Base(All) 1316 75 183 350 353 355

N IQ Q16a: What factor(s) would you consider during the selection of natural diamonds? 26



Reasons for Selecting Natural Diamonds
 Slightly more female or married respondents select natural diamonds due to its higher quality.
* While slightly more of those dating or married respondents choose natural diamonds as it's a symbol of love.

Reasons for choosing  Totg Male Female Single Dating Married
natural diamonds (%)

Precious, rare, naturally formed

One-of-a-kind

Holds financial value over time

Higher quality

Durable and long-lasting

Symbol of love

Makes me feel noble and elegant 23 23
Value for money 19 21
Long history and tradition 16 'T)
Sentimental value 18 14
Symbol of prestige and status 1 14
Suitable to wear on different
occasions 11 14
Fashionable and trendy )
More environmentally friendly
Ethical sourcing
Base(All) 1316 258 1058 251 529 466

N IQ Q17a: Why do you choose natural diamonds?



Reasons for Selecting Natural Diamonds

 Slightly more aged 18-24 selected natural diamonds as it is precious, rare, naturally formed and its sentimental value.
 Slightly more aged 40-54 selected natural diamonds as it holds financial value over time, value for money and suitable for
wearing on different occasions.

Reasons for choosing Total 18-24 25-29 30-34 35-39 40-54
natural diamonds (%) i
| 55]

Precious, rare, naturally formed

One-of-a-kind

Holds financial value over time
Higher quality

Durable and long-lasting

Symbol of love

Makes me feel noble and elegant
Value for money

Long history and tradition
Sentimental value

Symbol of prestige and status

Suitable to wear on different
occasions

Fashionable and trendy 8

More environmentally friendly 5

M!“!M’!!!!

Ethical sourcing 3

Base(All) 1316 75 183 350 353 355

N IQ Q17a: Why do you choose natural diamonds? 28




Reasons for Considering Natural Diamonds but not Lab-grown Diamonds
« Higher quality, durable and long-lasting and wearing more often are reasons why more females consider natural diamonds
over lab-grown diamonds.

 Slightly more engaged/married respondents considered natural diamonds over lab-grown diamonds as it is higher quality.
Reasons for considering

purchasing natural but not

lab-grown diamonds (%) Total Male Female Single Dating Married
Precious, rare, naturally formed 40 38
One-of-a-kind 39 44
Holds financial value over time 35

Higher quality

Durable and long-lasting

Symbol of love

Makes me feel noble and elegant
Hardest substance on earth
Symbol of prestige and status
Long history and tradition

Value for money
| will wear more often
Sentimental value

Suitable to wear on different
occasions

Fashionable and trendy
Base(Those who intend to
purchase/receive natural diamond 837 134 703 160 295 330
jewelries)

N IQ Q18a: Why are you considering purchasing natural diamond jewellery but not lab-grown diamond jewellery? 29



Reasons for Considering Natural Diamonds but not Lab-grown Diamonds
 Slightly more aged 40-54 considered purchasing natural diamonds as it is value for money.

Reasons for considering
purchasing natural but not TOta| 18'24 25'29 30'34 35'39 40'54

lab-grown diamonds (%)
Precious, rare, naturally formed
One-of-a-kind
Holds financial value over time
Higher quality
Durable and long-lasting
Symbol of love
Makes me feel noble and elegant
Hardest substance on earth
Symbol of prestige and status
Long history and tradition

Value for money
| will wear more often
Sentimental value

Suitable to wear on different
occasions

Fashionable and trendy
Base(Those who intend to
purchase/receive natural 837
diamond jewelries)

99 214 222 263

N IQ Q18a: Why are you considering purchasing natural diamond jewellery but not lab-grown diamond jewellery? 30



Degree of Importance — Country of Origin
+ Slightly more aged 40-54 or single respondents consider the country of origin of diamonds as important.

Importance - Country

. .o Total Male Female 18-24 25-29 30-34 35-39 40-54 Single Dating Married
of Origin (%)
Important (%) 61 62 61 52 58 54 63 72 67 58 62
[ Extremely important
| Important
Average
" Not important
. Extremely unimportant
37
40 33
32 29 33 34 31 o 33
24
Base(All) 1316 258 1058 75 183 350 353 355 251 529 466
N IQ Q19: On a scale of 1 to 5, how important do you think it is to know the country of origin of the diamonds? © 2024 Nielsen Consumer LLC. All Rights Reserved. 31



Statements Associated with Natural Diamonds

+ Slightly more female or engaged/married respondents agree with the statements that natural diamonds have a unique charm
and character, bring them joy to wear and gives them confidence.

Agree with statement

association to natural Total Male Female Single Dating Married
diamonds (%)

Natural diamonds are very precious 89
Natural diamonds are one-of-a-kind 89
Natural diamonds hold value better

because of their rarity and finite 83

supply
Natural diamonds have unique
charm and character

Natural diamonds bring me joy to
wear

Natural diamonds give me
confidence

Natural diamonds are a symbol of
prestige and status

Natural diamonds have sentimental
value

Natural diamonds are a symbol of
love

Natural diamonds are family
heirlooms

Base(All) 1316 258 1058 251 529 466

N IQ Q20: On a scale of 1 to 5, to what extent do you agree with the below statement about natural diamonds? 32



Statements Associated with Natural Diamonds

« Aged 40-54 have stronger sentiments towards natural diamonds holding value better because of their rarity and finite supply,
giving them confidence and are a symbol of prestige and status.

Agree with statement

association to natural Total 18-24 25-29 30-34 35-39 40-54
diamonds (%)
Natural diamonds are very precious

Natural diamonds are one-of-a-kind

Natural diamonds hold value better
because of their rarity and finite
supply

Natural diamonds have unique
charm and character

Natural diamonds bring me joy to
wear

Natural diamonds give me
confidence

Natural diamonds are a symbol of
prestige and status

Natural diamonds have sentimental
value

Natural diamonds are a symbol of
love

Natural diamonds are family
heirlooms

i

Base(All) 1316 75 183 350 353 355

N IQ Q20: On a scale of 1 to 5, to what extent do you agree with the below statement about natural diamonds?



Consideration of Lab-
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Considerations when Selecting Lab-grown Diamonds

» Higher proportion of females or engaged/married would consider carat and certification when selecting lab-grown diamonds.
* While those who are dating would consider personalization more when selecting lab-grown diamonds.

Considerations of lab-
grown diamonds (%) Total Male Female Single Dating Married
4Cs

Price

Design

Color

Clarity

Cut

Carat

Certification

Brand

Practicality

Confidence

Financial value

Personalization

Environmental protection and
sustainability

Base(All) 1316 258 1058 251

N IQ Q16b: What factor(s) would you consider during the selection of lab-grown diamonds? 35



Considerations when Selecting Lab-grown Diamonds

» 40-54 would consider brand and confidence more often when selecting lab-grown diamonds.
» In comparison to other age groups, those aged 35-39 would consider personalization more.

Considerations of lab-
grown diamonds (%)  Total 18-24 25-29 30-34 35-39 40-54

4Cs

Price
Design
Color

Clarity

Cut

Carat
Certification
Brand
Practicality
Confidence
Financial value
Personalization

Environmental protection and
sustainability

Base(All) 1316 75 183 350 353 355

N IQ Q16b: What factor(s) would you consider during the selection of lab-grown diamonds? 36



Reasons for Choosing Lab-grown Diamonds

 Affordability and value for money are key reasons for choosing lab-grown natural diamonds.
« Slightly more female choose lab-grown diamonds because of the variety of options, while those who are single cite durability
and long-lasting.

Reasons for lab-grown  Tqtg] Male Female Single Dating Married
natural diamonds (%)

More affordable

Better value for money

Variety of options (e.g. colors,
sizes and shapes)

Rising trend
Fashionable and trendy
Durable and long-lasting

Innovative technology

Suitable to wear on different
occasions

More environmentally friendly;
promotes sustainable
development

Celebrities/KOLs are wearing

Base(All) 1316 258 1058 251 529 466

N IQ Q17b: Why do you choose lab-grown diamonds? 37



Reasons for Choosing Lab-grown Diamonds

« Slightly more of those aged 18-24 cite durable and long lasting as reasons for choosing lab-grown diamonds.
« While more of those aged 25-29 think lab-grown diamonds is better value for money.

Reasons for lab-grown  Tqtg] 18-24 25-29 30-34 35-39 40-54

natural diamonds (%)

More affordable

Better value for money

Variety of options (e.g. colors,
sizes and shapes)

Rising trend
Fashionable and trendy
Durable and long-lasting

Innovative technology

Suitable to wear on different
occasions

More environmentally friendly;
promotes sustainable
development

Celebrities/KOLs are wearing

Base(All) 1316 75 183 350 353 355

N IQ Q17b: Why do you choose lab-grown diamonds? 38



Reasons for Considering Lab-grown but not Natural Diamonds
» More affordable and better value for money are key reasons for considering lab-grown but not natural diamonds.
 Particularly female consumers consider lab-grown diamonds more due to its affordability.

Reasons for considering

purchasing lab-grown but  Total Male Female Single Dating Married
not natural diamonds (%)

More affordable
Better value for money

| will wear it more often

Variety of options (e.g. colors, sizes
and shapes)

Suitable to wear on different
occasions

Rising trend

Durable and long-lasting

More environmentally friendly;
promotes sustainable development

Fashionable and trendy
Celebrities/KOLs are wearing

Easier to match with my daily outfit

Base(Those who intend to
purchase/receive lab-made 76 32 44 13* 44 18*
diamond jewelries)

N I Q18b: Why are you considering purchasing lab-grown diamond jewellery but not natural diamond jewellery?
Remark: *” sample size below n=30, please read with caution



Reasons for Considering Lab-grown but not Natural Diamonds
» Less consideration on affordability among 25-29 year olds.

Reasons for considering

purchasing lab-grown but Total 18-24 25-29 30-34 35-39 40-54
not natural diamonds (%)

More affordable
Better value for money

| will wear it more often

Variety of options (e.g. colors, sizes
and shapes)

Suitable to wear on different
occasions

Rising trend

Durable and long-lasting

More environmentally friendly;
promotes sustainable development

Fashionable and trendy
Celebrities/KOLs are wearing

Easier to match with my daily outfit

Base(Those who intend to
purchase/receive lab-made 76 8* 12* 24* 16* 16*
diamond jewelries)

N I Q18b: Why are you considering purchasing lab-grown diamond jewellery but not natural diamond jewellery? 40
Remark: *’ sample size below n=30, please read with caution
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