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SESSIONS BOUNCE RATE DURATION
The visitors that
view your site.

People that are
currently visiting your
site in real time.

Repeat visitors 
that keep coming 
back to your site.

Visits that came to your site from 
sources outside of its search 
engine such as paid advertising.

Visits that came to your site from 
social media outlets and posts.

Visits that came to your site by 
typing your URL directly into 
the HTML bar.

Visits that came to your site from 
search engine results.

Each visit to your
site in its entirety.
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website
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one page.
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Allow you to track specific user interactions on your site. Examples
include: form submissions, button clicks, ebook downloads, and more.
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