
Naples, 12-13 december 2019

The “In-Store Phygital Customer Journey" project evolves to make the Customer 
Experience even more fluid and connected: it gets multidevice and multiplayer  

Mondo Camerette lets its customers dive 
into a new experiential reality

Giuseppe Caruso, President of Mondo Camerette: “Our customers are young, 
connected and very focused to the quality of products. Therefore, it is essential for 
us to offer a new sale experience. Thanks to augmented and virtual reality, visiting 

our stores becomes a three-dimensional and multisensory journey”.

The company 
Mondo Camerette was born in 2012 when the first store in Pozzuoli (Na) opened with only five 
employees. Today the company has opened 21 stores from north to south, has 153 employees 
with an annual turnover of around 18 million euros. In 2020 it has scheduled to open a showroom 
at ‘Serravalle designer outlet’. 

The idea in short 

Mondo Camerette has always been at the forefront of the market and very focused on 
technological innovation. It accepted the challenge of today's consumers, who are more and more 
expert and digital. They seek customized, integrated, hyperconnected, omnichannel and high 
added value experiences. From this idea, the project “In-Store Phygital Customer Journey" was 
born and it was designed and developed for Mondo Camerette by Hevolus Innovation, a leading 
company in the field of phygital customer experience and Microsoft International partner for 
Mixed Reality. The project already won the SMAU Naples 2018 Innovation Award, but was further 
implemented in a multidevice and multiplayer key, with the aim of better supporting visitors - 
both young and adults – while choosing and purchasing their own bedroom thanks to the use of 
augmented, holographic and virtual reality on desktop, mobile and wearable devices. 

Augmented Store 
From customer reception to the final purchase phase, the customer journey re-designs the 
touchpoints with a customer-centric approach, associating each one of them with the 
technological tool that is most suitable. The Augmented Store, developed by Hevolus Innovation, 
supports the In-Store Phygital Customer Journey, allowing the visualization of three-dimensional 
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digital contents and multimedia that co-exist in the physical reality of the store. The platform has 
been implemented in multidevice key and this means that the experience can be lived in a very 
fluid way without technological embarrassment, with different devices (desktop, mobile and/or 
wearable), including the holographic computer Microsoft HoloLens 2, immersive headsets for 
mixed reality, PC, laptop, mobile devices and tablets (iOS and Android). Thanks to the room-scale 
technology, Spatial Anchors and Spatial Sound, the experience of viewing the bedrooms becomes 
an engaging experience for the customer.

How it works 
The consultants – who are always assisting the customer in the Mondo Camerette network - 
design the 3D graphic project of the bedroom. A customized, tailor-made and unique project 
based on the needs and tastes of the customer. In a few minutes, the project is processed and is 
ready to be "lived" by the customer. The experience is immediate and interactive, and depending 
on the device used, it will be immersive on different levels. The first level is that of Augmented 
Reality: the customer will have the chance to view the bedrooms in real scale or on a smaller scale 
on a tablet or smartphone. Then, they will have the chance to explore every detail by walking, 
moving the tablet and interacting with each part of the setting using touchscreen features. On the 
other hand, by wearing the HoloLens the customer will see the hologram of the bedroom in the 
physical space of the showroom and will also be able to move inside it. You can move the models 
with your hands and customize details and finishes activating contextual and multisensory menus. 
In the end, the user will enjoy a completely immersive experience with the Mixed Reality headset 
and controllers and will move in the 3D reproduction of the bedroom in real scale, perfectly 
positioned and anchored to the physical spaces of the showroom. Compared to virtual and mixed 
reality solutions, this is an even more advanced solution because it integrates advanced features 
such as room-scale technology and spatial sound. The first one enables the free movement of the 
user in the physical space and the realistic reproduction of the same movement in the virtual 
environment, allowing the user to walk in the virtual store. The second one is an off-screen sound 
activated according to predetermined criteria: the audio engine of Windows Mixed Reality 
reproduces the 3D sound using the direction, distance and environmental simulations, thus 
making the holograms credible and the user experience extraordinarily addictive. Completely 
based on Microsoft technologies, the Augmented Store uses Spatial Anchors, which allow you to 
share the experience remotely. 

Benefits 
The “In-Store Phygital Customer Journey" integrates the physical world with the digital one, to 
make the customer experience an even more complete and satisfying. The end customer will be 
able to experience an extraordinary, immediate, immersive, fluid and fast purchasing experience, 
being able to interact with both the product and people using the preferred device.
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The boundaries between physical and digital display disappear. The showroom becomes 
infinite, providing endless exhibition space. It is also continuously modifiable and upgradeable 
in order to offer personalized services and improve the one-to-one relationship with 
consumers.
The phygital, multidevice and multiplayer customer journey increases the store turnover by 
40% and reduces purchase decision time by 80%. 
The system also allows you to both reduce the actual exhibition space and to show an 
unlimited range of compositions, models, colours and finishes to the customer.




