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This publication is not intended as a source of legal or accounting advice.  
The information contained herein may be subject to varying state and / or 
local laws or regulations.

The reader of this publication assumes responsibility for the use of these 
materials and information.  Adherence to all applicable laws and 
regulations, including advertising and all other aspects of doing business in 
the United States or any other jurisdiction is the sole responsibility of the 
reader.  The author assumes no responsibility or liability whatsoever on 
behalf of any reader of these materials.

If your property is currently listed with a Realtor® please disregard this 
notice.  It is not my intention to solicit the offerings of other brokers.

Disclaimer And / 
Or Legal Notices

Jim Shorkey
REALTOR®, MRP, PSA
Future Home Realty
1035 North Orlando Ave, Ste 203
Winter Park, FL 32789
C: 321-750-4814
E: jimshorkey@futurehomerealty.com
www.centralfloridarealestate.us

mailto:jimshorkey@futurehomerealty.com


How Buyers Find The Home They Purchase

MLS
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Yard 
Signs
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Real Estate Sites
44%

National Association Of Realtors Survey

All Realtors®:
Put A Sign In The Yard

9% of buyers find the home they purchase from yard signs

Can Show Your Home Using The MLS
33% of buyers find the home they purchase from the multiple listing service
MLS.com is a free search to find real estate listings for sale by Realtors® and other 
real estate professionals.

Put Your Home On Real Estate Websites
44% of buyers find the home they purchase on listing syndication websites

86% of property marketing focuses on 3 strategies



How Buyers Find The Home They Purchase
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How Do We Find The Other 14%!??

Increasing Exposure
People who have not started looking yet
People who just left the market
People who know people who are looking

Repetition, Repetition, Repetition
Beat the distraction
The more a consumer sees your home, the more familiar they 
become with your home

14% of marketing can make the difference



How To Increase Exposure & Repetition
How Do We Find The Other 14%!??

Mobile Responsive Website

No 3rd Party Advertising To Distract

Always Accurate Content And Home Details

No Inaccurate Value Estimates

All Marketing Points To Dedicated Property Website



How To Increase Exposure & Repetition
How Do We Find The Other 14%!??

Mobile Responsive Emails

All FHR Agents (Approximately 1,400)

All Agents in Central Florida (Approximately 25,000)

Reverse Prospecting

Central Florida includes the following counties: Brevard, Citrus, Flagler, Hernando, Lake, 
Osceola, Orange, Pasco, Polk, Seminole, Sumter, & Volusia 

Email Marketing Campaign To Agents



How To Increase Exposure & Repetition
How Do We Find The Other 14%!??

Home Featured on Channel 27 WRDQ, Sunday 
at 9:30 AM

Approximately 1.2 Million Viewers

Orlando Real Estate Showcase



How To Increase Exposure & Repetition
How Do We Find The Other 14%!??
Marketing Postcards & Flyers
People view physical advertising longer than digital 
advertising.

People remember physical advertising for a longer time 
and recall details more quickly and more confidently 
than digital advertising.

Physical advertising produces a stronger emotional 
response, trigging activity in the brain that is 
responsible for value and desirability, which signals a 
greater intent to purchase.

According to a study conducted by TEMPLE UNIVERSITY NEUROLOGICAL INSTITUTE



Preparing The Interior & Exterior
Small Upgrades & Repairs Make A Big Difference
Interior

Fix or replace cracked molding or floor tiles, leaking taps and toilets, 
loose doorknobs, squeaky door hinges, closets or screen doors that are off 
their tracks, bathroom lighting and hardware, toilet seats, loose caulking 
or grout.
Fix and touch-up walls, ceilings, and windows.
Brighten interiors with a new coat of paint in light, neutral colors.
Shampoo carpets and rugs, replace if necessary.
Make sure major appliances are in good working order.
Clean or replace switch and outlet plates and register vents.
Add closet organizers or shelving to make closets more functional and 
spacious looking.
Add organizers or shelving to garage.
Clean or re-paint concrete floor and walls.
Clean water heater and change air filter.

Exterior
Fix or replace anything damaged or worn, such as patio and deck, gutters 
and eaves, windows, shutters, screens, storm doors, light fixtures, 
porches and steps, walkways and fences.
Touch up all exterior paint or if needed, re-paint the house.
Fix doorbells, tighten loose doorknobs and oil squeaking hinges.
Clean or paint front door, polish front door hardware, replace “Welcome” 
mat if necessary.
Green-up dry lawn patches, plant extra flowers for color, place potted 
plants beside the front door.



Preparing The Interior & Exterior
Reorganization & Maintenance, The Obvious That Needs Doing
Interior

Clean and tidy the entrance, clear stairs and halls.
Create space by storing excess furniture.
Remove from closets, cabinets and shelves any clothes and other items 
you will not need until after moving.  Pre-pack and store if possible.
Thoroughly clean everything in and out of sight.
Remove all odors and add air fresher and dishes of potpourri for scent.

Exterior
Mow and rake the lawn, trim hedges and shrubs, weed and edge gardens.
Clean sidewalks and driveway, remove any litter.
Remove unnecessary items from the exterior of house.
Power wash the porch, siding, deck and patio.
Clean off outdoor furniture and remove any in poor repair.
If you have a pool, make sure it is clean and functioning well.
Clear out the garage, throw out all unnecessary items, and then 
thoroughly organize and clean everything that remains.

A Few Words About Clutter
For most buyers, cluttered homes tend to appear smaller, less full of air and light, and somehow requiring of more maintenance. Conversely, clutter-free homes 
generally seem brighter, more open and spacious, perhaps cleaner and requiring of less work.  Additionally, clutter free homes can make ir easier for buyers to 
visualize their own interior design ideas, as well as the placement of all their belongings.



Pricing vs Potential Buyers
Properly priced, you will have the possibility of many more buyers competing for 
your property.

Work with a Realtor® who is a 
Pricing Strategy Advisor 
(PSA).

Working with a PSA adds valuable 
perspective to your transaction while 
taking the guess work out of pricing.  
Gain the confidence that the home you 
buy or sell has the most accurate price.



Creating A Multiple Offer Scenario
One Offer means one buyer is driving your price DOWN

Multiple Offers compete against each other driving your price UP

Tapping into enough of the 14%, properly preparing the interior & exterior, and 
properly pricing your home can create the Best Case Scenario of driving 

Multiple Offers!



Jim Shorkey
321-750-4814
jimshorkey@futurehomerealty.com
www.centralfloridarealestate.us

Thank You

Jim Shorkey
REALTOR®, MRP, PSA
Future Home Realty
1035 North Orlando Ave, Ste 203
Winter Park, FL 32789
C: 321-750-4814
E: jimshorkey@futurehomerealty.com
www.centralfloridarealestate.us

mailto:jimshorkey@futurehomerealty.com

