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EXECUTIVE SUMMARY 
 
Conseil Sentier New Brunswick Trails Council Inc.  (SNBT) is a non-profit, 
membership/volunteer organization founded in 1994 that is dedicated to the advancement 
of the Greenway (active, non-motorized) Trails movement in New Brunswick. This 
report summarizes the findings of the first comprehensive economic impact study 
conducted across trails in the province. The study combines data from infrared counters 
installed on trails, trail user statistics from Parks Canada, and surveys of trail users on 
twelve trails including two (2) during winter and ten during summer and autumn.  
 
Key Trail User Findings  
 

q 586 surveys - were collected, representing 1,582 trail users. 
q 1.2 million counts - were reported by counting systems over the study period.  
q Trip direction - 81% of trail users enter and exit the trail at the same location, 

versus taking a one-way trip (19%). 
q 580,000 user trips – after accounting for people returning to their entry point on 

the trail (registering two counts). 
q Mode – walking and hiking account for 65% of trail users, cyclists account for 

20%, runners are 11%, and winter activities are discussed (e.g. ski, snowshoe). 
q Origin - 50% of trail users are residents of NB living less than 30 km from the 

trail, 32% are other residents, 16% from other provinces, and 2% international. 
q Party size - The average group size travelling on the trail is 2.2 people. 
q Age - 29% are 50-69, 26% are 35-49, 23% are 19-34, and 18% are under age 19. 
q Motivation - Most out-of-province visitors are on pleasure trips (60%), while 

most residents (74%) cite mental and physical health motivations for trail trips. 
q Trip planning - 39% of visitors plan to use the trail before they reach NB. 
q Trip duration - 54% of all users stay on the trail for up to 1 hour, 34% are 1-3 

hours, and 6% are on multi-day trips. 
q Regular use - 94% used the trail in the last year, on average 36 times. 

 
Economic impacts 
 
Trail-related spending reported by users is highest for out-of province cyclists ($130 per 
person-visit), but NB resident walkers and hikers represent 78% of all spending. About 
$7 million of the resident NB spending is by those travelling more than 30 kms from their 
home and these are traditionally considered intra-provincial tourists. 
   
Trail-related expenditures by resident and visitor cyclists and pedestrians 
 Trail user $ / person-visit Expenditures % share 
Resident cyclists $67.19 $1,499,453 10% 
Resident pedestrians $49.65 $12,017,308 78% 
Visitor cyclists $130.05 $224,583 1% 
Visitor pedestrians $42.65 $1,640,528 11% 
Total $51.70* $15,381,872 100% 

*This is a weighted average across all user origins and modes of travel. 
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Trail users were asked if they would support a fee for trail development and the average 
willingness to pay by NB residents is $10.96 per year, while the average for visitors is 
$4.84 per trip. The combined total across trail users is estimated at $4.9 million per year. 
This is indicative of support levels for annual public investments in trails. 
 
Resident and visitor willingness to pay (WTP) for trail development 
  Average WTP Total WTP 
Residents $10.96 $4,825,363 
Visitors $4.84 $104,957 
Total   $4,930,319 
 
The annual economic impacts of trail-related spending include $12.8 million in added 
value (gross domestic product), of which $7.7 million is wages and salaries for about 319 
full-time equivalent jobs in New Brunswick. The total taxes generated to the federal 
government are about $1.2 million, $1.5 million to the province, and $86,000 to 
municipal governments (excluding income taxes, corporate taxes, and property taxes). 
 
Economic impacts of trail-related expenditures in NB and in Canada 

  Direct Indirect Induced Total NB Total Canada 
Output $15,381,872 $4,609,607 $3,322,237 $23,313,716 $32,050,929 
GDP $8,245,401 $2,489,141 $2,030,183 $12,764,726 $16,946,274 
Income $5,517,101 $1,371,091 $801,102 $7,689,295 $10,049,805 
Employment* 263 32 24 319 368 
Federal tax $514,359 $155,276 $568,437 $1,238,072 $1,485,264 
Provincial tax $780,262 $193,908 $513,725 $1,487,895 $1,801,471 
Municipal tax $53,960 $6,635 $25,636 $86,232 $202,761 

Source: Statistics Canada 2013 interprovincial open input-output model. *Full-time equivalents 
 
Discussion 
 

q Conservative estimates - This did not survey users year-round, so all results are 
considered lower-bound estimates for each trail. Tax revenues generated to 
government exclude income taxes, which are typically substantial. NB residents 
also purchase $98 million in trail-related gear ($170 per person). 

q Whole province – the study simply examined twelve (12) trails, so the full 
network of green trails is discussed from the provincial perspective. 

q Other trail benefits – The report highlights: benefits to non-trail users, healthy 
lifestyle savings to provincial health care, increased workforce productivity, 
business attraction, resident retention, and higher property values near trails. 

q Focus on cyclist and trip spending – cyclist activity and trail user spending are 
lower than in other provinces so this signals a growth opportunity. 

q Regional benefits – Developing key NB trails into “signature trails” is helping to 
build a regional tourism product in Atlantic Canada that offers multiple 
experiences for outdoor adventure tourism segments.  

q Baseline data – Future economic surveys can be used to determine how 
investment and promotion of trails increases trail user activity and spending in 
particular.    
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I INTRODUCTION 
 
1.  Background 
 
Recreational trails are recognized for their contribution to the economy and are 
increasingly viewed as valuable investments for community and tourism development. 
Many expenditures by trail users are captured locally as revenues within a 30-minute 
drive of a trail. The expenditures relate to accommodations, food, entertainment, 
transportation, gear for trail users, travel guides, nature interpretation, and other 
community or tourism products and services. Trails also provide other non-expenditure 
benefits including health, fitness, and community quality of life improvements, which 
were not included in this study.  
 
The methodological foundation for economic impact studies in Atlantic Canada was 
established in 2012 with a study of the Confederation Trail in Prince Edward Island. The 
Rum Runners Trail in Nova Scotia was studied in 2016, and the same methodology is 
used for the current 2017 study in New Brunswick. The consistency of approach allows 
trail organizations and public policy-makers to combine results across the region and 
track changes over time as follow-up studies are carried out to gauge the effects of trail 
development and marketing.  
 
Conseil Sentier New Brunswick Trails Council Inc. (SNBT) is a non-profit, 
membership/volunteer organization founded in 1994 that is dedicated to the advancement 
of the Greenway (active, non-motorized) Trails movement in New Brunswick. This 
report summarizes an economic impact study conducted from February to October, 2017. 
The study combines data from infrared counters installed on trails, trail user statistics 
from Parks Canada, and surveys of trail users on twelve trails including two (2) during 
winter and ten during summer and autumn months.  
 
2.  Goal and objectives 
 
Goal: 
The goal is to complete an economic impact assessment of New Brunswick non-
motorized trails in 2017. More specifically, the study must include the following 
objectives and deliverables: 
 
Objectives: 

q Select trails to be studied in 2017; 
q Gather existing data about the trails and their users;  
q Design the questionnaires for on-site survey and online surveys; 
q Train volunteer and/or paid survey staff in the data collection techniques; 
q Conduct data collection, both on-site and on-line;  
q Analyze data and complete economic analysis; and 
q Deliver final reports and help communicate findings to key audiences. 
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II METHODOLOGY  
 
1. Survey design and administration 
 
This methodology section describes the economic impact study for recreational trails, and 
specifically covers the survey design, survey administration, training for survey staff and 
volunteers, trail counter systems, survey data analysis, and economic impact analysis.  
 
Approach 
 
The approach to survey design and selection of questions is based on previous surveys 
conducted by Gardner Pinfold, by Parks Canada Agency, and Statistics Canada. The 
approach is also informed by input from the SNBTC. In general, the survey is meant to 
be easy to administer (one double-sided 8.5 by 11inch sheet), focused on the study goals 
(economic impact of trail users), and in accordance with standards and accepted practices 
for such studies in Canada.  
 
User profiles 
 
The goal in designing the survey is to deliver economic impact estimates in relation to a 
comprehensive range of trail user characteristics. Except for the trail-related variables 
(below) and definition of a “local” trail user, the following profile variables are all based 
on Statistics Canada sources including the Travel Survey of Residents of Canada, 
International Travel Survey, and Census 2011. 
 
Table 2.1.1: Trail user trip characteristics (examples) 
Origin Length of trip Purpose Trail attraction 
q Local (<5 km) 
q Other NB 
q Other province 
q Other country 

q Same-day 
q Overnight 

(number of days 
recorded) 

q Portion in NB 

q Visit friends and 
relatives 

q Pleasure/holiday 
q Business/work 
q Other (education, 

shopping, 
medical) 

q Plan prior to trip  
q Plan once in NB  
q Part of tour 

program 
q Incidental/chance 

 
Origin: The main focus is on visiting tourists (out of province and out of country), but it 
is important to also separate “local” from other NB trail users. Large differences in 
spending and other characteristics are typically expected between these groups and 
separating them helps “tighten” the spending profiles produced by the survey.  
 
Length of trip: This is important not only as an explanatory variable for spending, but it 
is used to determine the proportion of time spent on the trail as a proportion of total trip 
time (not applicable to “locals”). The proportion of total trip time spent on the focal 
activity (trail use) is a common accepted basis for allocating trip spending.  
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Purpose (NB visitors only): These variables are used in Statistics Canada surveys and 
are useful in this study and future trail surveys to report findings in conventional 
categories, and to cross-reference results with other tourism statistics. 
 
Trail attraction (NB visitors only): Although this survey is not a full travel activities 
and motivations survey, it is still useful to report how significant the trail is in trip 
planning and decision-making. This variable is not intended to help with allocation of trip 
spending to the trail (proportion of trip time will be used as discussed under length of 
trip), but it will help determine the strength of linkages between spending and trail use. 
 
Table 2.1.2: Trail use and group characteristics 
Party size Gender/Age Trail mode Trail time 
q One 
q Two 
q Three 
q Four or more 

(number will be 
recorded) 

q Male/female by 
q Under 19 
q 19-34 
q 35-49 
q 50-69 
q >70 

q Walking 
q Jogging/running 
q Bike 
q Other 

q Under 1 hr 
q 1-3hrs 
q 3hrs-1day 
q Multiple days 

(number will be 
recorded) 

 
Party size: The number of party members is used to divide total trip spending into per-
person estimates. A related sub-question ascertains whether all party members are on the 
trail (e.g. addresses a family situation where two members visit trail while two members 
go shopping). This helps refine the allocation of trip spending to the trail. 
 
Gender/age (respondent only): Gender is a standard question and age is a significant 
determinant of spending. Having these variables may help interpret the spending patterns 
that are observed. 
 
Trail mode (respondent only): This is a variable of interest to trail planners and 
developers. Along with observations made by survey staff, this information also helps 
calibrate results from the infra-red beam and metal detecting counters installed on the 
trails at the survey locations. 
 
Trail time (respondent only): This variable is used in conjunction with the length of 
stay variable to determine the proportion of trip time spent on the trail, which in turn is 
used to allocate the spending estimates to the trail. The question asks for respondent’s 
estimated time on trail for the trip, not just on the day of taking the survey. 
 
Survey questions 
 
The final survey instrument is found in the appendix, and the following outlines the main 
rationale and importance of the survey instructions and questions. Overall, the aim is to 
gather the most critical data required for economic impact analysis, while maintaining the 
shortest possible survey. Keeping the surveys short increases participation rates and eases 
the administration of the survey on the trails. 
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Questions 1,2,3 – Respondent information: These are standard self-explanatory 
questions to collect basic trail user information. 
 
Questions 4,5 - Party information: This is the first complex question because there are 
two considerations for the respondent to clarify about their travelling party. Guidance for 
survey staff to assist respondents is in the survey manual. Respondents should not include 
fellow travellers on a bus tour, sports team, or other organization that are not part of their 
trip. They should narrow their party specifically to those they can report spending and 
trip activities for. Second, they should be clear whether all party members are on the trail 
on the day of the survey.  
 
Questions 6-8 – Trip information: These are relatively straight-forward questions 
including: age of party members, trip time in NB and in total for multi-province trips 
(visitors to NB), main purpose of trip according to visitors and residents, and trail use 
decision as part of trip planning.  
 
Questions 9-13 – Trail use information: These are relatively straight-forward questions 
including: mode of travel on trail, time spent on trail, direction of travel on trail (one-way 
or return), other use of this trail in the past year, and use of other trails in the past year. 
 
Question 14 - Total party spending: This question and the next follow the same format 
as the International Travel Survey by Statistics Canada. It is the most succinct and 
inclusive form for all traveller types. The challenge for the respondent is to think in terms 
of the whole travelling party, the whole trip, and all costs including taxes.  
 
Question 15 - Spending distribution: The spending categories and choice to indicate 
amounts or percentages is consistent with the approach in Statistics Canada travel 
surveys. Commonly “local” respondents will only have gas/mileage costs that would fit 
in the transportation category. 
 
Question 16 - Spending near trail: This question is meant to determine how much local 
businesses may benefit from trail user spending nearby. The main allocation of trail 
related spending will still be determined based on proportion of trip time spent on the 
trail, but this question adds geographic information to the spending estimate.  
 
Question 17 - Annual trail-related spending: This question will be most useful with 
respect to NB residents, assuming their trail-related spending takes place in their home 
province. It may also show that NB visitors from other Atlantic provinces spend on such 
items in conjunction with trips they intend to take on trails. 
 
Question 18 - Willingness to pay: This is the simplest form of economic survey 
question designed to address the “hidden” value of the trail. Since the trail is provided for 
free (e.g. no entrance fee) this is considered a “consumer surplus” in economic terms. We 
are interested in knowing how much consumer surplus there is, not that we intend to 
introduce any new fees for the trail per se.  
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The dollar amounts shown are only provided as examples. The printed survey forms 
contain randomly generated values ranging from $10-$50 for NB residents, and from $5-
$20 for visitors. The ranges are based in part of what might be acceptable to trail users, 
but also what prices would be required to cover a significant portion of annual trail 
construction and maintenance costs. For example, 100,000 unique trail users may include 
half NB residents and half visitors. If NB residents are willing to pay $20 per year and 
visitors are willing to pay $5 per trip then this represents $1.25 million.  
 
Online surveys 
 
An online version of the survey was launched to provide an alternative option that may 
be more convenient to trail users. The online survey collected 183 complete responses 
representing 31% of all surveys collected. For a survey to be complete the respondent 
must answer the main questions up to and including the spending questions. 
 
Survey administration 
 
The following plan for staffing offers a great deal of flexibility for scheduling while still 
being rigorous in obtaining a representative sample of trail users. Staff training guidance 
is contained in the appendix. 
 
Assumptions: Trail user characteristics are expected to vary according to the following 
factors: 
 
q Time of year (different average users/spending in June-low, July-mid, August-high) 
q Day of week (weekdays-lower versus weekends-higher) 
q Time of day (morning-low, afternoon-high, evening-mid) 
 
To control for these factors, the survey efforts are distributed proportionately across these 
factors and the expected patterns of trail use. Only “weekday” and “weekend” is 
specified, not specific days in each month, allowing flexibility for scheduling of staff. 
The days of the week need not be the same at each site. The only is to avoid sampling the 
same day repeatedly and therefore vary from Monday to Friday through the season, and 
likewise on the weekend if possible. Three to four-hour shifts are selected to allow for 
transition time to/from an office location and breaks. The specific time within the 
morning, afternoon, or evening can be flexible. For example, a 4-hour morning shift 
could start at 8, 9, or 10 and run until 11, 12, or 1pm as long as certain time-frames are 
not systematically sampled or avoided (e.g. lunch-time trail users). 
 
2. Counting trail users 
 
This section is critical for determining the number of trail users that are surveyed 
compared to the total number of trail users for the season. This will allow the results of 
the survey to be turned into estimates regarding all visitors to the trail. 
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Infrared counters 
 
TrafX trail counters were installed and operated by SNBTC staff on trails in Edmundston, 
Shippagan, and Bathurst. The same type of trail counters were installed and operated by 
municipal staff in Quispamsis and Fredericton. A trail counter was installed in Saint 
Andrews, but the trail counter could not be retrieved at the end of the season. The 
counters detect individuals passing by in each direction on the trail.  
 
Based on calibration with observed traffic on trails, these counters have been found to 
under-report trail users. A common occurrence is to single count when multiple trail users 
pass the counter simultaneously. This is more pronounced on busy trails and on wider 
trails where people often walk side-by-side. Counters may not distinguish two individuals 
if they appear as one mass, but even trail users that are slightly separated (ahead and 
behind) may be counted as one since there are delay settings on the counter to determine 
when the next count begins. This is unavoidable since the settings must balance between 
distinguishing slow moving individuals (pedestrians) and fast moving individuals 
(runners and cyclists). This issue will be more pronounced on trails with diverse modes 
of travel compared to single mode (e.g. hike only), assuming the counters are fine tuned 
to the type of trail users. These issues are accounted for in the analysis. 
 
Trail user counts 
 
Trail counts at the winter locations were supplied by Kouchibouguac National Park staff 
and Les Aventuriers Charlo staff. They record individuals coming to rent equipment, or 
participating in winter activities and events. Kouchibouguac counts may understate totals 
since counts are not observed on the trails directly so some users may be missed.  
 
The Saint Andrews counts are based on counting a sample of people on the trail in 2017, 
and Mi’gmaq trail counts are based on an estimated number of participants and related 
people attending events on the trail in 2017. 
 
Even though these trails did not have beam counters installed in 2017, the model used to 
calculate all results requires beam count data to be entered. For trails without beam 
counts in 2017 we have converted the counts of people (e.g. provided by Parks Canada) 
and derived beam counts by taking into consideration the number of people that exit by 
the same point of entry on the trail (would trigger two counts) and those that go only one 
direction along the trail (one beam count). The same is done for the remaining trails with 
historical records of trail users (next). 
 
Historical records 
 
The remaining trail counts are based on historical records, and observations by trail 
associations. These should be updated with infra-red counter data in the future, although 
traffic on these trails has been steady in recent years so estimates should be stable and 
within reasonable ranges of true counts.  
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3. Determining trail-related spending 
 
The rationale for determining trail-related spending is described in this section. In 
economic terms, the question is ultimately “what spending takes place that would not 
have occurred if the trail did not exist?” In particular, are visitors taking trips to NB 
because they are seeking a trail experience and they would go elsewhere if the SNBTC 
was not available? Similarly, do visitors make the trail part of their visit and might not 
remain as long in NB if the trail did not exist?  
 
In the above cases, one would argue that spending for accommodation, food, travel, and 
other purchases would not have occurred if they did not visit NB at all, or there would 
have been less spending if their stay was shorter. We allocate trail-related spending based 
on the proportion of their trip time that is spent on the trail.  
 
This is intuitive to businesses such as restaurants and accommodations, because they 
often locate and thrive near freely accessible attractions such as trails, beaches, scenic 
views, mountains, and parks. They know their business would not exist if the attraction 
was not there, moreover tourism operators often press for further development of the 
attraction because that will bring more traffic. In reality most business operators know 
their business depends on a multitude of attractions, and a trail represents a portion of the 
draw for their clientele. 
 
A few examples demonstrate these points, starting with the most obvious where a group 
of cyclists visiting NB for a weekend (2 days) spend the entire time on the trail. Clearly 
their primary trip purpose and motivation is to enjoy the trail, and their spending would 
have gone elsewhere (e.g. another province or country) in search of a similar trail 
experience. An individual or group hiking the trail for the entire duration of their visit to 
NB would be treated the same way. Again, one would argue that the trip spending would 
not have occurred without the trail.  
 
Another variation of trail-related spending is where trail cyclists or pedestrians plan to 
use the trail for one of two days during their visit, and this represents a portion of their 
trip. They might want to spend the other day visiting friends or relatives, enjoying an 
event or performance, golf club, or any other attraction. The trail is still a motivator for 
the trip, but not the only one, so trip spending is split based on the portion of the trip time 
spent on the trail (in this case 50%). This can be resolved for any length of trip and any 
amount of time on the trail, and we have asked the appropriate questions in the survey to 
collect the required information for this calculation. 
 
In either of the above cases, we must also account for the number of people in the travel 
party that are actually using the trail and the portion of their trip in NB if they are on a 
multi-province trip. If a travel party of four reports $2,000 in trip spending but only two 
of the four individuals are enjoying the trail, then the spending must be divided according 
to the proportion of the group on the trail (in this case 50%). Likewise if they spend two 
days in NB on a week-long trip in the Atlantic provinces, the total spending must be 
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divided accordingly (2 of 7 days is 29% in this case). Some concrete examples follow to 
further illustrate the approach: 
 
Example 1 – Visitors spend $1000: 

• 4 day long-weekend all in NB, half day on trail 
• 3 people in travel party, but only one on trail (same entry/exit) 
• Result: $1000 ÷4÷2 ÷3×1 = $42 for trail visitor ($21 per beam count) 

 
Example 2 – Visiting cyclists spend $1000: 

• 5 day trip – 2 on NB trail and 2 on a PEI trail, 1 other in NB 
• 2 in travel party with 2 on trail, but one-way trip on trail 
• Result: $1000 ÷5×2 ÷2×2 = $400 for both visitors ($100 per beam 

count) 
 
4. Confidence in the results 
 
How confident are we in the results obtained from the analysis, and how do we determine 
the range of results that are likely to contain the true estimate of spending? Because we 
only get to administer the survey to a sample of the people travelling on the trail, we get 
somewhat different results depending on the mix of trail users surveyed.  
 
It is not possible to collect another full set of surveys to make a comparison, however we 
can imagine that we only intended to collect half as many surveys, and then we compare 
results from one half with the other. Furthermore, we can look at a number of randomly 
selected subsets representing half of our surveys, and examine the patterns of the results. 
In statistics this is called subsampling analysis and we use this to examine the reliability 
of the grand total spending estimate produced from the survey. The method we used 
provides an estimate range with 90% confidence (i.e. correct estimate 18 times out of 20). 
 
5. Economic impact analysis 
 
Once all of the expenditure information is gathered for trail construction and 
maintenance, user-related expenditures (local resident and visitor), and other spending is 
accounted for, this is the starting point for economic impact analysis. Issues of double 
counting and attribution (is the trail a primary or secondary motivator for spending) must 
be resolved, and then it is possible to examine how spending is expected to flow through 
the economy for a given year. The formal economic analysis is done by economic input-
output modeling as outlined below.  
 
Statistics Canada maintains interprovincial economic input-output models that may be 
run for custom analysis. This is required since recreational trail use is not a defined sector 
of the economy according to the North American Industry Classification System 
(NAICS) adopted by Statistics Canada. Trail-related spending involves a mix of: 
accommodation and food services, retail, transportation, travel and entertainment, and 
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others. The trail-related expenditures must be split into categories that align with NAICS 
codes in order to run the input-output analysis.  
 
The economic input-output analysis calculates how the initial spending (output) flows 
through the economy triggering demand for a myriad of goods and services. Following 
conventional practice, the economic impact is measured with three indicators: 
 

q GDP: an industry’s contribution to Gross Domestic Product represents its 
broadest measure of economic impact.  The domestic product of an industry 
captures the value it adds to purchased inputs through the application of labour 
and capital.  GDP represents the sum of the value added by each industry.  GDP is 
typically lower than the gross output (spending) since many goods and services 
are brought in from other parts of the country and abroad. GDP represents the 
value that stays in within each province or region. 

q Income: this captures payments in the form of wages and salaries earned in the 
affected industries. Returns to labour in the form of wages, salaries and earnings 
form a key component of GDP.  Industries paying relatively high average wages 
and salaries generate a correspondingly higher economic impact than industries 
paying lower average incomes.   

q Employment: industry employment is important politically because of the 
significance generally attached to jobs, but from an economic impact perspective, 
the significance lies in the economic impact generated through the spending of 
employment income. The greater the employment and higher the average income, 
the more significant the industry in terms of economic impact.  Employment is 
measured in full-time equivalents (FTE). 

q Taxes: are generated to the three levels of government, and these include sales 
taxes, gasoline taxes, and income taxes. The Statistics Canada model does not 
include corporate tax or municipal property tax estimates so results underestimate 
revenues to government.  

 
Economic impacts are generated through direct, indirect and induced demand in the 
provincial and national economy as follows:   
 

q Direct impact: refers to impact arising from the expenditures made by firms in 
the subject industries on the goods and services needed to produce industry 
outputs.  For example, tourism operators purchase vehicles from manufacturers or 
restaurants purchase food from wholesalers or directly from agriculture producers. 

q Indirect impact: refers to the inter-industry purchases triggered by the direct 
demand. For example, agriculture buys farm inputs from manufacturers; refineries 
buy services from maintenance contractors.  These industries in turn buy more 
basic goods and services, and so on.   

q Induced impacts: refer to the impacts of those employed by direct and indirect 
activities (above) who spend their earned incomes on household needs.   
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The sum of impacts flowing from each level of demand gives the overall economic 
impact of Canada’s sectors.  Generally, the greater the domestic supply capability at each 
level, the greater will be the economic impact.  Conversely, the higher the import content, 
the weaker the domestic industry response (multipliers) and the lower the impact. 
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III RESULTS 
 
Economic impact estimates are based on the combination of trail user counts and profiles 
of trail user spending associated with the trail. We start with estimates of trail users on 
each trail. At Kouchibouguac and Charlo the winter counts are provided by staff rather 
than derived from beam counters. June through October, 2016 based on analysis of beam 
counter data. Trail user profiles and their related spending is based on the economic 
impact surveys administered to trail users. The total spending estimates are then subject 
to economic input-output analysis to provide estimates of the impacts to the provincial 
economy.  
 
1. Trip counts and trail users 
 
The total estimated number of trail counts from June 1st to October 30th is 1.2 million 
(shown in Table 3.1.1). Although trail activity is counted in different ways on each trail, 
all data is converted to “beam counts” for the analysis. As expected, the pattern of beam 
counts rises in July and August compared to the shoulder months in June, September and 
October. The winter locations are not separated by month since the pattern is much more 
variable in relation to weather and in relation to organized events especially in Charlo. 
 
Table 3.1.1: Seasonal beam counts for all modes of travel at survey locations 

  Winter June Jul Aug Sep Oct Total 
Charlo1  9,500        9,500  
Kouchibouguac Park1  57,102             57,102  
Edmundston2   3,206   3,599   2,513   2,813   1,939   14,070  
Fredericton2    158,363   194,265   173,550   158,009   108,933   793,120  
Shippagan2   19,783   23,570   21,143   14,344   12,391   91,231  
Quispamsis2    7,959   8,489   8,600   7,279   5,018   37,345  
Fundy Park2   11,312   30,963   32,365   18,785   10,808   104,233  
Fundy Footpath3           5,303  

Bathurst2 
 

 8,208   8,639   8,353   7,506   5,175   37,880  
Dobson3              63,000  
Saint Andrews1       10,421  
Miqmaq1            2,100   2,100  

Total 
      

1,225,384 
1. Counts based on trail/park staff counts of trail users.  
2. Counts from TrafX infra-red beam counters installed at trail locations in 2017. 
3. Based on historical data, interpret results with caution. 
 
Beam counts are adjusted for those who exit the trail by their point of entry (double 
counts), and calibration of counter equipment as applicable. The number of trail users and 
the percentage by mode of travel is shown in the table below.  
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Table 3.1.2: Trail users by mode of travel at survey locations 
  Users Walk Run Cycle Ski Snowshoe Fatbike / Other 
Charlo  4,043  63% 7% 4% 26% 0% 0% 
Kouchibouguac Park  27,887  64% 0% 0% 17% 2% 17% 
Edmundston  8,549  43% 7% 50% 0% 0% 0% 
Fredericton  349,633  59% 15% 25% 0% 0% 1% 
Shippagan  57,297  51% 14% 35% 0% 0% 0% 
Quispamsis  18,547  82% 3% 16% 0% 0% 0% 
Fundy Park  53,687  100% 0% 0% 0% 0% 0% 
Fundy Footpath  3,503  97% 0% 3% 0% 0% 0% 
Bathurst  21,172  60% 9% 19% 3% 2% 7% 
Dobson  30,141  100% 0% 0% 0% 0% 0% 
Saint Andrews  4,685  77% 4% 17% 0% 0% 1% 
Miqmaq  867  91% 0% 9% 0% 0% 0% 
Total  580,012  65% 11% 20% 1% 0% 2% 
 Source: Gardner Pinfold survey. 
 

2. Representative results  
 
The survey sampling was strong across the province, however the results for some 
locations should be interpreted with caution. In particular, Charlo, Dobson, and Mi’gmaq 
trails had less than 30 surveys. The results at these locations could be updated in the 
future with additional survey efforts. 
 
The trail user counting on the Fundy Footpath, Dobson, St. Andrews, and Mi’gmaq relied 
on historical information and should be updated with trail counter data in the future. The 
limited number of TrafX counters can be moved to new locations next year to improve 
the underlying data.  
 
Table 3.2.1: Survey sample size by trail 

  Surveys Users 
Charlo 27 65 
Kouchibouguac Park 39 147 
Edmundston 58 96 
Fredericton 143 339 
Shippagan 45 103 
Quispamsis 40 74 
Fundy Park 36 94 
Fundy Footpath 36 92 
Bathurst 53 236 
Dobson 29 61 
Saint Andrews 69 194 
Miqmaq 11 81 
Total  586   1,582  
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Refusal rates at survey locations are typically less than 5% so there should not be a 
significant non-response bias. Previous documentation of reasons for refusal do not 
suggest a systematic pattern of missing certain trail user types.  
 
Although there is a good balance overall, the summer sampling took place mainly from 
July onward. There may be a different distribution of trail users in June, for instance 
fewer tourists may be on trails at that time.  
 
3. Trail user characteristics 
 
This section summarizes the responses to demographic, trip, and trail use questions in the 
survey. Nearly all questions were completed except on occasion when respondents 
missed a question or chose not to answer.  
 
The origin of the surveyed trail users is 81% NB, nearly 2% from each of NS, QC, and 
ON, 11% from other provinces, and 2% from international origins. NB residents are 
further divided by their travel distance from home to the trail, if it is less than 30 kms 
they are considered “local” and otherwise “distant”. There are more “local” residents 
(50% of total) than “distant” resident trail users (31% of total). Statistics Canada formerly 
defined tourism according to distances of travel greater than 30 kms, but now refers to 
tourists as those who “travel outside of their normal environments”.  
 
Table 3.3.1: Number of surveys and trail users by origin 
  Surveys Surveyed users % user share Total users 
NB local (<30km)  316   793  50%  365,309  
NB distant (>30km)  165   489  31%  161,422  
NS  13   32  2%  10,290  
PE  -     -    0%  -    
NL  1   1  0%  90  
QC  11   37  2%  3,091  
ON  7   29  2%  2,296  
Other Provinces  58   171  11%  35,045  
USA  12   25  2%  2,154  
Other Countries  3   5  0%  315  
Total  586   1,582  100%  580,012  

Source: Gardner Pinfold survey. 
 
The distance of residents from the trail is further divided in the table below. There are are 
many (26%) within 1 km of the trail, then balanced numbers at the next three distances. 
The largest group (33%) is over 20 kms from the trail.   
 
Table 3.3.2: Distance of NB respondents from trail 
  Up to 1km 1-5km 6-10km 11-20km >20km 
% Share 26% 14% 14% 13% 33% 

Source: Gardner Pinfold survey. 
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About 72% of parties travelling on the trail are either single or couples, and the average 
party size is 2.21. 
 
Table 3.3.3: All trail users party size (on trail) 
  1 2 3 4 >4 
% Share 31% 41% 9% 12% 6% 

Source: Gardner Pinfold survey. 
 
The largest age category is 50-69 (29%), followed by 35-49 (26%). Trail users appear to 
be somewhat older than the typical age distribution in the province and in Canada. This 
age distribution is more balanced compared to findings in NS and PEI where the older 
groups are even more pronounced. 
 
Table 3.3.4: All trail users by age category 
  Under19 19-34 35-49 50-69 Over 69 
% Share 18% 23% 26% 29% 4% 

Source: Gardner Pinfold survey. 
 
According to Statistics Canada travel purpose categories, the most prevalent main trip 
purpose for non-resident visitors is for pleasure (60%). Those travelling due to the other 
three purposes are less likely to have been primarily motivated to visit for the trail 
experience. The large component of pleasure travelers is promising since this is a group 
that can be influenced by trail marketing, and they are more likely to promote the trail to 
others through social media (e.g. selfies on trail) or to others when they get home (e.g. 
word of mouth). 
 
Table 3.3.5: Non-resident visitor main purpose of travel 
  Pleasure VFR* Business Other 
% Share 60% 39% 1% 0% 

Source: Gardner Pinfold survey. *Visiting friends and relatives 
 
Residents value the trail for mental and physical health benefits (74%), while scenic 
viewing is next common (16%), followed by commuting (5%). Fredericton trail activity 
is high so the commuting activity is reflected in the findings. The health benefits of trails 
are not a primary focus of this report, but these are often cited as a key benefit of trail 
networks.  
 
Table 3.3.6: NB resident main purpose of trail visit 
  Health Commute Social Scenic view 
% Share 74% 5% 4% 16% 

Source: Gardner Pinfold survey. 
 
Non-resident visitors often make their decision to use the trail before they come to the 
province (39%) or on a tour (25%), for a combined total of 64% that intend to visit the 
trail is part of their trip. Another 3% add it to their trip after they are in the province while 
33% come to the trail by chance. This signifies that the trail is part of planning a trip to 
NB (i.e. attraction and motivation) and/or extending their stay in NB to enjoy the trail.  
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The aim of marketing and advertising is to raise the portion that plan to use the trail 
before they come or as part of a tour.  
 
Table 3.3.7: Non-resident visitor trail use planning 
  Before After Tour Chance 
% Share 39% 3% 25% 33% 

Source: Gardner Pinfold survey. 
 
Short to medium trips are characteristic of trail users with 54% pursuing up to 1 hour 
trips, and 34% enjoying 1-3 hour trips. There are 7 % over 3 hours, and 6% on multi-day 
trips. This is the highest portion of multi-day trail hikes compared to previous studies in 
NS and PEI.  
 
Table 3.3.8: All trail users duration of trail use  
  1hr 1-3hr 3hr-1day Multi-day 
% Share 54% 34% 7% 6% 

Source: Gardner Pinfold survey. 
 
Most trail users (81%) will exit by the same way they entered the trail. 
 
Table 3.3.9: Same or different point of entry and exit for all trail users 
  Same exit Different exit 
% Share 81% 19% 

Source: Gardner Pinfold survey. 
 
Most respondents (94%) used the trail previously in the last 12 months. Among those that 
indicated “yes” the average number of trail trips in the previous year is 36 or about once 
per week during two-thirds of the year. 
 
Table 3.3.10: Previous use of SNBT in past 12 months 
  No Yes Average times* 
% Share 6% 94% 36 

Source: Gardner Pinfold survey. * For those who responded “yes” 
 
When asked if respondents had visited other trails 68% indicated no, and of those that 
said “yes”, 90% used another trail in NB, 5% used a trail in another province, and 5% 
used a trail in their home province or state (visitors). 
 
Table 3.3.11: Use of other trails in the past 12 months by location 
  No Yes NB Home* Other 
% Share 68% 32% 90% 5% 5% 

Source: Gardner Pinfold survey. * Visitors indicating use of trails near their home 
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4. Trail-related spending 
 
The trail-related spending is shown here for residents and visitors, cyclists and 
pedestrians (table below). Further breakdowns for each trail are shown in the Appendix. 
 
Estimates of trail-related spending start with the beam count data, which is multiplied by 
the spending profiles of the different trail user groups to obtain total spending. The 
expenditures per beam count are shown, and it is recognized that most audiences relate to 
expenditures per person-visit so these are also shown. The expenditures per person-visit 
tend to be almost double the value per beam count, reflecting the frequency of trail users 
returning by the same path they enter the trail (crossing the beam twice). Finally, the 
shares of expenditures for each trail user type are shown in the far right column. 
 
Spending per person-visit ranges from a low of about $43 for visitor pedestrians, to a 
high of $130 for visitor cyclists. The total spending is about $15.4 million, with the 
largest share coming from resident pedestrians (78%), then visitor pedestrians (11%).  
 
Table 3.4.1: Trail-related expenditures by resident and visitor cyclists and pedestrians 
 Trail user Beam counts $ / count $ / person-visit Expenditures % share 
Resident cyclists  215,985  $6.94 $67.19 $1,499,453 10% 
Resident pedestrians  950,146  $12.65 $49.65 $12,017,308 78% 
Visitor cyclists  9,965  $22.54 $130.05 $224,583 1% 
Visitor pedestrians  49,289  $33.28 $42.65 $1,640,528 11% 
Total  1,225,384  $12.55* $51.70* $15,381,872 100% 

Source: Gardner Pinfold survey. *This is a weighted average across all user origins and modes of travel. 
 
The total spending including amounts unrelated to the trail reported by all trail users was 
about $64 million. The trail-related spending is about 24% of all expenditures. Based on 
statistical techniques the confidence in these results can be expressed as follows: 
 

“The estimated total trail-related spending is $15.4 million, with 90% 
confidence that the true spending is between $9.4 and $21.3 million”  
 

As discussed in the methodology section 4, the spending estimate is presented within a 
range where we have 90% confidence the true spending lies (i.e. correct 18 times out of 
20). Statistical analysis indicates the 90% confidence range is plus or minus $5.9 million 
(i.e. +/- 39%). The wide range reflects the high variability in spending patterns of trail 
users due to, for example, very different spending for visitors versus residents, and for 
those enjoying a short walk versus others taking multi-day trips. 
 

5. Local business benefits 
 
Survey participants were asked how much of their total spending occurs within 20 
minutes of the trail. The total amount in Table 3.5.1 is about $9.6 million, which is 63% 
of all trail-related spending ($15.4 million). This is higher proximity spending than found 
in NS and PEI, mainly owing to the high volume of trail use in Fredericton as well as 
Fundy National Park.  
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Table 3.5.1: All users spending in proximity to the trail 
Origin Expenditures % share 
Resident cyclists 2,876,651 30% 
Resident pedestrians 4,314,771 45% 
Visitor cyclists 717,999 7% 
Visitor pedestrians 1,706,170 18% 
Total $9,615,592 100% 

Source: Gardner Pinfold survey. 
 
Separate from the spending that takes place on their trips, survey respondents were asked 
how much they spent on trail-related gear in the last year. There is $98 million in annual 
NB resident spending on trail-related gear ($170 average per person). About one-third of 
this is typically considered spending within the province (retail margin), so over $30 
million benefits NB retailers. This helps support local retail establishments and suggests 
local businesses should be highly engaged in trail development. 
 
6. Consumer surplus (WTP) 
 
Once trails are built there is typically no fee to access them even though considerable cost 
goes into trail design, construction, maintenance, and marketing. In most cases trail users 
would be willing to pay some amount to enjoy the trail and help develop the trail for 
future use. They don’t have to pay, so this is called “consumer surplus” in economic 
terms. It is important to measure this hidden surplus so that the full trail value is 
recognized in decisions regarding trail investment. Knowing there is a willingness to pay 
(WTP) among local resident tax-payers helps to justify public investment in trails.  
 
In order to measure this trail value we use a referendum style question in the survey. The 
survey asks whether the survey respondent is willing to pay a fee (annually for residents, 
per trip for non-resident visitors), and they simply answer “yes” or “no”. Survey 
participants are asked the same question, but the fee amount they are asked will differ 
from one survey participant to another. As the fee amount rises we expect more “no” 
responses. Resident annual fee amounts varied from $10 to $40, and visitor trip fee 
amounts varied from $4 to $20. The results provide data to calculate an average WTP. 
 
The average WTP for residents is about $10.96 per year, while visitors would be willing 
to pay about $4.84 per trail visit. When multiplied by the number of visitors and residents 
respectively, the total is about $4.9 million per year, 98% of which comes from residents.  
 
Table 3.6.1: Resident and visitor willingness to pay (WTP) for trail development 
  Average WTP Total WTP 
Residents $10.96 $4,825,363 
Visitors $4.84 $104,957 
Total   $4,930,319 
Source: Gardner Pinfold survey.  
Note: resident WTP is on an annual basis and visitor WTP is on a trail visit basis. 
 



18 SNBT Economic Impact Study 

  Gardner Pinfold 

“The $4.9 million total WTP per year speaks to the value New Brunswick 
trail users place on local trail networks and their level of support for 
further development.“ 

 
7. Economic impact analysis 
 
The total trail-related spending output of just over $15.4 million is the starting point for 
economic impact analysis. This figure is broken down by spending category according to 
the responses to survey questions about how trail user money is spent (Table 3.7.1). 
 
Table 3.7.1: Total trail-related expenditures by spending category 
Categories Spending % Shares 
Accommodation $3,949,435  26% 
Transportation $4,306,248  28% 
Food & Beverage $4,280,467  28% 
Rec & Entertainment $1,602,172  10% 
Other $1,243,550  8% 
Total $15,381,872 100% 

Source: Gardner Pinfold survey.  
 
The expenditure amounts are aligned with industry categories for the Statistics Canada 
input-output model to generate economic impacts including: gross domestic product GDP 
(added value), income, and employment (full-time equivalent jobs). These are reported in 
direct and indirect impacts to NB, as well as interprovincial impacts contributing to the 
national economy. 
 
Table 3.7.2: Economic impacts of trail-related expenditures in NB and in Canada 

  Direct Indirect Induced Total NB Total Canada 
Output $15,381,872 $4,609,607 $3,322,237 $23,313,716 $32,050,929 
GDP $8,245,401 $2,489,141 $2,030,183 $12,764,726 $16,946,274 
Income $5,517,101 $1,371,091 $801,102 $7,689,295 $10,049,805 
Employment* 263 32 24 319 368 
Federal tax $514,359 $155,276 $568,437 $1,238,072 $1,485,264 
Provincial tax $780,262 $193,908 $513,725 $1,487,895 $1,801,471 
Municipal tax $53,960 $6,635 $25,636 $86,232 $202,761 

Source: Statistics Canada 2009 interprovincial open input-output model. *Full-time equivalents 
 
The economic impacts of $15.4 million in trail-related spending include the following 
highlights for the province: 
 

q Total GDP (added value) of $12.8 million; 
q Income (salaries and wages) of $7.7 million; 
q Employment (full-time equivalent) of 319 jobs; and 
q Federal taxes of $1.2 million, provincial taxes of $1.5 million and $86,000 in 

municipal taxes. 
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IV DISCUSSION 
 
Study context 
 
First, this is considered a baseline study before the SNBTC undertakes further 
development, promotion and marketing of the trails. This is particularly important with 
respect to the finding of a moderate visitor component of trail users. The number of 
visitors should increase as information distribution and awareness expands through 
tourism channels. 
 
Second, the survey efforts were directed to twelve SNBT trail locations, representing a 
large portion, but not all of the green trail network across the province. Examples of trail 
segments not included are those running along the Saint John River Valley, or from 
Moncton through Memramcook to Sackville, or from the Sackville Waterfowl Park to 
Port Elgin. These are prime trails for residents and visitors that could not be completed 
along with all the others in 2017. 
 
Third, the survey findings only reflect the winter months for Charlo and Kouchibouguac 
and the summer trails only capture the June-October period. These trails are enjoyed 
year-round, so the findings understate the total annual trail benefits.  
 
Fourth, the study focuses primarily on spending related to trail trips, however there is 
$98 million in annual NB resident spending on trail-related gear ($170 average per 
person). This helps support local retail establishments and suggests local businesses 
should be highly engaged in trail development. 
 
Tourism context 
 
Statistics Canada reported participation in walking/hiking, and cycling up to the 2006 
Travel Survey of residents of Canada. The rate of domestic traveler participation in 
walking and hiking varied from 7.1% to 9.5% with an average of 8.6% of all tourism 
visits in New Brunswick over a five-year period. These statistics are not readily available 
for recent years, but the rate (8.6%) is applied to the latest five years of visitation 
statistics in the figure below. Over the period from 2012 to 2016 the average domestic 
tourist participation in walking and hiking would be 623,000 and for cycling it would be 
94,000 visits per year in New Brunswick.  
 
  



20  ACT Economic Impact Study 

  Gardner Pinfold 

Figure 4.1.1: Domestic tourism visits in NB with walking, hiking, and cycling activity 

 
Source: Statistics Canada Travel Survey of Residents of Canada.  
Note: Historical participation rates applied to recent visitation levels. 
 
Considering the 579,000 estimated trail users reflected in the results for 2017, 364,000 
were residents living less than 30 kms from the trails and 215,000 were over 30 kms 
away or from outside the province. If there are from 623,000 up to 716,000 tourists 
(walking and cycling participants may include some double-counting) the survey findings 
only reflect about one-third of these. Several explanations for the discrepancy are 
possible: 
 

q The limited summer and winter months for surveying may miss a substantial 
number of trail users, for instance at Kouchibouguac National Park; 

q The trails surveyed represent only a portion of all trail activity in the province; 
q The Statistics Canada current definition of tourist is broader than the 30 km 

threshold used for estimates here; 
q The walking/hiking and cycling participation reported to Statistics Canada does 

not necessarily take place on trails; and/or 
q The rate of tourist participation in hiking/walking and cycling has declined in the 

2012 to 2016 period compared to earlier years.  
 
The last point would seem unlikely given the substantial development of trails in the last 
decade and informal observations that trail use has remained stable or increased across 
key trails. 
 
Other trail benefits 
 
It is important to reiterate that other trail benefits are not quantified in this study, but 
should still be considered carefully. The community development and community health 
benefits of trails provide real economic returns that are not always easy to quantify. 
Although well-documented in the research literature, this study did not attempt to 
quantify:  
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q Benefits to non-trail users including improvements made to scenic areas; 
q Savings to provincial health care budgets due to healthier lifestyles; 
q Increased workforce productivity;  
q Attraction and retention of New Brunswick residents by having attractive and 

vibrant community amenities such as trails; 
q Attraction for businesses locating in communities with green space amenities and 

high quality of life for workers; and 
q Higher property values with trail developments. 

  
Each of these benefits are substantial in their own right and deserve careful thought even 
though they are not quantified here. Many trail investments are justified on the basis of 
retaining and attracting residents, or benefits of healthier lifestyles and workforce 
productivity. The economic benefits of tourism may actually be smaller than these key 
drivers of trail development. 
 
Marketing and development insights 
 
Several highlights from the findings provide insights for marketing efforts. Foremost is 
the 39% of visitors that plan to visit the trail before they arrive to the province. This 
indicates that existing information and marketing efforts are already reaching many 
individuals. This percentage will climb with development of the SNBT online presence 
and tie-in to provincial and regional marketing of tourism products.  
 
Cyclists are a significant trail user segment, due to their high rates of trail-related 
spending. The high spending of cyclists typically reflects the greater importance of the 
trail in their trip and the much longer portion of their stay that is dedicated to trail 
enjoyment. Compared to other trails in Atlantic Canada the proportion of cyclists is 
somewhat lower in these results so more could be done to attract these high value 
cyclists. 
 
Developing more cycle trails is important to attract these high value trails users, but in 
some cases the cycle trails exist, however specific amenities they need for a successful 
trip should be developed. Bicycle services at locations that work for their trip distances, 
or service providers willing to meet them will help. Shuttle services that facilitate one-
way trips on trails can be very important for cyclists as well. 
 
Facilitating one-way trips is important for all users since shuttle services can: stimulate 
enjoyment of the trail (avoid repetition of scenery on return to point of entry), capture 
income for trail related services (shuttle), draw people to other goods and service 
providers in adjacent communities (drop-off and pick-up points), and extend the time on 
the trail by encouraging shuttle points at greater distances. Other signature trails in 
Canada and globally build this service over time and this greatly enhances the trail-
related spending. When tied in to interpretive guidance and interaction that enhances the 
experience, this also stimulates visitors to recommend the experience to others. 
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APPENDIX A – SURVEY INSTRUMENT 

 
 

Date: Time: Survey #:

Complete this survey, and enter the prize draw for a solar backpack! Online survey option

We are conducting a survey for the Conseil Sentier NB Trail Council Inc. to better 
understand trail use and make appropriate investments for future enjoyment of trails.
Information remains anonymous and confidential. If you have any questions about this 
survey, please email gregmacaskill@gardnerpinfold.ca or call (506) 939-2261.

For more information about New Brunswick trails visit www.sentiernbtrail.com gardnerpinfold.ca/Trails/
Trailslogin.html

1 Where do you live? Country: State/Prov: Zip/Post code

2 How many kilometres did you travel from your residence to reach the trail? kms
(NB residents only) (estimate)

3 Are you: Male? Female? Prefer not to answer

4 Including yourself, how many people are in your travel party? (Include only those for whom you can report 
trip spending information) Are they all on the trail today? Yes No # on trail?

5 Including yourself, how many travel party members on the trail are in the following age categories?
Under 19: 19-34: 35-49: 50-69: Over 69:

6 Is this an overnight trip? No Yes If yes - For how many days in NB?

(The return trip from/to your permanent residence) For how many days in total?

7 What is the main purpose of your trip? Non-Resident Visitors NB Residents
(please check one only) Pleasure vacation or holiday? Mental/physical health?

Visiting friends or relatives? Commute/local travel?
Business or work related? Social/event?
Other (health, study, shopping)? Scenic/wildlife viewing?

If	wildlife	viewing,	do	you: Photograph Draw/paint ID	species Simply enjoy

8 Did you plan to visit this trail: - before you came to NB? - as part of a tour program?
(Non-resident visitors only) - after you came to NB? - came by chance?

9 How did you first hear about the trail? Provincial guide Local guide Word of mouth Media
SentierNBTrail	website Other website: Other:

10 Your mode of travel on the trail? Hike/Walk Run Cycle Wheelchair
(for respondent only, not party) Ski Snowshoe Fat-bike Other

11 How long do you plan to be on the trail? Less than 2 hours 2-4 hrs Longer? days hrs
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12 Will you exit the trail at the same location as where you started? Yes No

13 Did you visit this trail in the past 12 months? No Yes How many times?
(estimate only)

14 Did you visit any other trails in the past 12 months? No Yes - In this province
(respondent only, check any that apply, including on this trip) In my home state/prov

Other place(s)

15 What is the total party (as in question 4)     spending estimate for this trip (from start at your permanent 
residence until you return there - all cash/credit transactions including taxes for transport, accomodation,
 food, entertainment, gifts and other merchandise, even if paid for by someone else)? .00
If not in Canadian dollars, please indicate the country currency:

16 Please distribute total trip spending from previous question in each of the following categories:
Amount %

Accomodation .00 or %
Transportation (fuel, rentals, plane, bus, train, boat, taxi) .00 or %
Food and beverage .00 or %
Recreation and entertainment .00 or %
Other (shopping, gifts, etc) .00 or %

17 What spending will take place in this province? Amount %
.00 or %

18 What spending will take place within a 20 minute radius of the trail? Amount %
.00 or %

19 In the past 12 months, estimate your spending on specific trail-related items: .00
(respondent only - special footwear, hiking and camping gear, biking gear, nature viewing equipment, etc)

20 Residents - Would you be willing to pay a $10.00 trail development fee per year? Yes No

Visitors - Would you be willing to pay a $4.00 trail development fee per visit? Yes No

21 In	your	view,	do	any	of	the	following	need	improvement: Safety Maintenance Cleanliness
Interpretive	signage parking Washrooms Accessibility trail	events/activities

22 Visitors	-	In	addition	to	your	trail	visit,	are	you	also	interested	in	the	following	(check	any	that	apply):
Historic	site/museum Café Restaurant Shops Crafts Event

Canoe	/	kayak Other,	please	specify:

23 To enter the prize draw for a solar backpack, please provide your contact information below. 
This	information	will	be	kept	separate	from	your	responses	to	maintain	confidentiality.

Phone: Email:
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APPENDIX B – SURVEY TRAINING 
 
This appendix is a handout for those who administer the survey on trails. The first part is 
a workshop outline with points to review, and the second part provides more detail. 
 
Background 
q Purpose, who is involved 
q Key contacts  
 
Trail Observations 
q Trail counters 
q Use data sheets for manual observations (to address multiple people crossing beam, 

repeated beam crossings for kids/pets/belongings, staff trail use) 
q Schedule - 3hrs morning, afternoon, evening, weekday, weekend, evaluate response 

count 
 
Survey Overview 
q Paper (onsite, mail-back, use un-numbered surveys to make more copies if needed) 
q Online (card or QR code, small differences from paper version) 
q CAPI version 
q Cycle program (targeted delivery?) 
q Intercepting respondents - by mode, by group size, bus tours? 
q Knowing the trail and local area to be helpful and friendly  
q Interpreting questions from perspectives of different respondents - 1) NB residents on 

a day/overnight trip, 2) NB locals,3) Visitors from outside NB - test on office staff? 
q Informed participation (purpose, length of time, confidentiality) 
q Select person over 18 with next birthday 
q Giving clipboard and pencil to respondent or asking them each question (let them 

know remaining number of questions near end) 
q Check for questions or difficulties, thank them for participating, and wish them well 
q If not too busy, check answers for completeness and validity 
 
Materials and Setup 
q Dividing surveys out to locations 
q Information signs? 
q QR code posters? 
q Clipboards, pencils/pens, printed surveys (some in envelopes) 
q Observation sheets 
q ID tag or identifiable clothing? 
q Envelope/storage container for completed paper surveys 
 
Data Entry 
q Store paper surveys in numerical order for ease of data entry and reference afterwards  
q Keep in a secure location after data entry 
q Return to SNBT or Gardner Pinfold to enter data  
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Gardner Pinfold will be available anytime for technical questions and may be reached by 
calling the phone number indicated on the survey front page. 
 
This survey is designed to inform decision-makers about trail users and in particular their 
spending related to the trail. This will help them make investment decisions for trail 
development here and elsewhere. This survey is being carried out on behalf of the SNBT 
and its affiliates/member organizations. 
 
1. Trail Orientation 
 
Before surveying on a study trail for the first time, interviewers should either walk the 
relevant study trail section(s) or be very familiar with the trail features and 
characteristics. This ensures that the interviewers understand comments from respondents 
and they can respond to any questions the respondents may have about the trail.  
 
2. Knowledge of local area 
 
Besides being familiar with the trail, it is also beneficial if the interviewers have some 
knowledge of the local area. The most positive interview experience results from 
interviews in which there is some two-way sharing of information between the 
respondent and the interviewer. Some respondents may be keen to receive information 
about the local area or other trails in the province, while others may want to talk about 
trail experiences in their home province or state. While this type of interaction lengthens 
the interview experience, it is mutually more satisfying for both parties involved. It is 
important then for interviewers to have a good general knowledge of the local area 
(things to do, places to eat and stay etc.), and to be familiar with other trails in the 
province, or at least be able to direct respondents to places where they could obtain this 
information.  
 
3. Selecting site for surveying 
 
A specific interviewing and counting site should be selected by the interview team at the 
beginning of the project to ensure consistency in the counting data and interviewing 
process. On single access trails, the trailhead is the logical site for interviewing, as trail 
users have to exit from the same place they entered the trail. On multi-access trails, the 
access point that appears to be the most used or advertised should be used.  
 
Attempting to interview trail users as they head for their cars after their hike presents 
some problems as people may be anxious to be on their way especially if children were 
waiting in the car. This may be less of a problem on trails that have washrooms or other 
facilities at their trailheads which offer other group or family members something to do 
while interviews are conducted. Interviewers should attempt to offer trail users shade 
from the sun or shelter from the rain as required. To avoid problems with bugs and flies, 
the interviewers should try to pick an interview spot that is more open to breezes.  
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4. Selecting respondents 
 
Interviewers should attempt to interview trail users on a “catch-as-can-catch” basis. 
While some groups of trail users such as bikers and joggers may be reluctant to 
participate in the survey, they should be approached just the same. Interviewers should 
tell the potential respondents about the purpose of the study, the sponsors of the study, 
the prize draw, and the average time required for an interview (5-10 minutes). If trail 
users refuse to participate in the survey, the interviewers should thank them anyway and 
wish them a pleasant trip on the trail.  
 
If a group of trail users agrees to be interviewed, one respondent should be selected by 
asking the group to identify the person in the group over 18 years of age with the next 
birthday. Others may still assist the respondent.  
 
5. Reaching joggers and cyclists 
 
It may be difficult to get joggers and bikers to participate in the survey. Some trail users 
who are timing their walks/runs may not want to stop. If there is consistent difficulty, 
consider having a stop sign on the back of a clipboard to get the attention of bikers 
travelling quickly.  
 
6. Consistency 
 
Respondents may complete the survey on their own (provide clipboard and pencil) or be 
administered the survey verbally. If the respondent seeks clarification for any question, 
the most important direction for interviewers is to stick as closely as possible to the actual 
wording of the survey. This reduces the chances of introducing errors due to interviewers 
re-wording questions or emphasizing different parts of a question. When more than one 
interviewer is conducting surveys, there is even greater need for consistency.  
 
7. End of interview 
 
If (potential) respondents refuse to participate in the on-site interview, they should be 
offered the online and/or mail-back survey option, they should still be thanked, and the 
observation data sheet (at end of next section) should be completed to the extent possible.  
 
If the respondent completes the survey and time permits, the interviewer should quickly 
review each question to check for ambiguities and items left incomplete.  
 
8. Managing and storing surveys 
 
Interviewers should be reminded that the completed surveys are original documents that 
require careful storage until their information is entered into a working database or 
statistical program. It may be a consideration to photocopy originals and store these off-
site for extra security. 
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APPENDIX C – OBSERVATION DATA SHEET 
 
The data sheet is to be filled in each survey shift and applies only to trail users that do not 
complete a survey. While administering one survey it may not be possible to intercept 
other groups passing by. In this case, getting as many observations as possible will help.  
 

Observation Data Sheet 
 
Location: __________________________________________________________________________  
Date: __________________________________________________________________________ 
Time: __________________________________________________________________________ 
Weather: __________________________________________________________________________ 
 

Time Group Size Type of Users Origin Missed/ 
Refused/Other 

In Out Adult U-18 
Child 

Walker/ 
Hiker 

Other 
(specify) Visitor NB (M / R / O) 
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APPENDIX D – RESULTS BY TRAIL 
 
The following notes explain key results and answer common questions regarding each 
trail. This aims to help readers interpret the findings appropriately. 
 

q Why do all trails show beam counts? – Even though some trails did not have 
beam counters installed in 2017, the model used to calculate all results requires 
beam count data to be entered. For trails without beam counts in 2017 we have 
converted the counts of people (e.g. provided by Parks Canada) and derived beam 
count equivalents by taking into consideration the number of people that exit by 
the same point of entry on the trail (would trigger two counts) and those that go 
only one direction along the trail (one beam count).  

q Does the spending occur in the community near the trail? – The spending 
totals for survey questions 15, 16, and 17 include spending throughout the 
province. Survey question 18 shows spending that is in the communities near the 
trail.  

q Results by trail add up to main report findings – The number of trail users and 
spending for each trail, when combined, add up to the totals found in the main 
report.  

q What is the relationship between total spending, proximity spending, and 
spending on trail-related items in the last year? – The proximity spending for 
question 18 is part of the total spending reported for questions 15, 16, and 17. The 
spending on trail-related items in the last year is separate since it does not occur 
as part of the trail trip. The trail related item spending is not part of the economic 
impact analysis so results are conservative for GDP, jobs, incomes and taxes 
generated. It is also helpful to keep this separate for comparison with other trail 
impact studies. 
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1. Fundy Footpath 
 
Beam counts by origin (derived from person counts)  
  Beam 

counts 
% share    

NB local (<30km)  -    0%    
NB distant (>30km)  100  72%    
NS  7  5%    
PE  -    0%    
NL  -    0%    
QC  12  9%    
ON  2  1%    
Other Provinces  5  3%    
USA  14  10%    
Other Countries  -    0%    
Total  139  100%    
      
Q1. Surveys and trail users by origin    
  Surveys Trail users % user share Total users  
NB local (<30km)  -     -    0%  -     
NB distant (>30km)  18   53  58%  2,018   
NS  4   7  8%  267   
PE  -     -    0%  -     
NL  -     -    0%  -     
QC  4   12  13%  457   
ON  1   2  2%  76   
Other Provinces  2   4  4%  152   
USA  7   14  15%  533   
Other Countries  -     -    0%  -     
Total  36   92  100%  3,503   
      
Q2. Distance of resident trail users from trail    
  Up to 1km 1-5km 6-10km 11-20km >20km 
% Share 0% 0% 0% 0% 100% 

      
Q3. Gender      
  Male Female    
% Share 59% 41%    
      
      
Q4. Party size       
  1 2 3 4 >4 
% Share 6% 56% 19% 17% 3% 
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Q5. Age categories  
  Under19 19-34 35-49 50-69 Over 69 
% Share 9% 34% 41% 14% 2% 

      
      
Q6. Overnight      
  Yes No    
% Share 91% 9%    
      
      
Q7. Trip purpose for visiting trail users    
(Visitors) Pleasure VFR Business Other  
% Share 94% 6% 0% 0%  
      
(Residents) Health Commute Social Scenic 

view 
 

% Share 41% 0% 6% 53%  
      
      
Q8. Planning to use trail by visiting trail users    
  Before After Tour Chance  
% Share 89% 11% 0% 0%  
      
      
Q9. Trail awareness      
  Guidebook Word of 

mouth 
Media Website Other 

% Share 8% 54% 16% 23% 0% 
      

      
Q10. Mode of travel on trail      
  Walk Run Cycle Other  
% Share 97% 0% 3% 0%  
      
      
Q11. Time spent on trail      
  1hr 1-3hr 3hr-1day Multi-day  
% Share 4% 6% 90% 0%  
      
      
Q12. Same or different exit      
  Same exit Different exit    
% Share 25% 75%    
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Q13. Previous use of this trail in past 12 months    
  No Yes Average 

times 
  

% Share 51% 49% 2   
      
      
Q14. Use of other trails in past twelve months    
  No Yes NB Home Other 
% Share 45% 55% 25% 44% 31% 

      
      
Q15. Trail-related spending by origin    
Origin Beam 

counts 
$ / count $ / person-

trip 
Spending % share 

NB local (<30km)  0  $0.00 $0.00 $0 0% 
NB distant (>30km)  3,798  $16.14 $30.38 $61,307 30% 
NS  267  $78.57 $78.57 $20,943 10% 
PE  0  $0.00 $0.00 $0 0% 
NL  0  $0.00 $0.00 $0 0% 
QC  457  $54.19 $54.19 $24,764 12% 
ON  76  $100.00 $100.00 $7,616 4% 
Other Provinces  171  $53.97 $60.71 $9,248 5% 
USA  533  $147.97 $147.97 $78,885 39% 
Other Countries  0  $0.00 $0.00 $0 0% 
Total  5,303  $38.24 $57.88 $202,763 100% 

      
      
Q16. Trail-related spending by resident and visitor cyclists and pedestrians  
Origin Beam 

counts 
$ / count $ / person-

trip 
Spending % share 

Resident cyclists  286  $8.89 $22.22 $2,539 1% 
Resident 
pedestrians 

 3,513  $16.73 $30.87 $58,769 29% 

Visitor cyclists  -    $0.00 $0.00 $0 0% 
Visitor pedestrians  1,504  $94.05 $95.25 $141,455 70% 
Total  5,303  $38.24 $57.88 $202,763 100% 

      
      
Q17. Trail-related spending by category     
Categories Spending % Shares    
Accommodation $47,364  23%    
Transportation $66,226  33%    
Food & Beverage $63,284  31%    
Rec & 
Entertainment 

$16,341  8%    

Other $9,547  5%    
Total $202,763 100%    
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Q18. Proximity spending by user origin    
Origin Spending % share    
NB local (<30km) $0 0%    
NB distant (>30km) $44,743 25%    
NS $39,602 22%    
PE $0 0%    
NL $0 0%    
QC $8,377 5%    
ON $0 0%    
Other Provinces $31,986 18%    
USA $51,978 29%    
Other Countries $0 0%    
Total $176,687 100%    
      
      
Q18. Proximity spending by origin, by mode    
Origin Spending % share    
Resident cyclists 381 0%    
Resident 
pedestrians 

44,362 25%    

Visitor cyclists 0 0%    
Visitor pedestrians 131,944 75%    
Total $176,687 100%    
      
      
Q19. Spending on trail-related items in last year    
  Residents Visitors Total   
Spending $548,338 $319,483 $867,820   
      
      
Q20. WTP by residents and visitors    
  Average 

WTP 
Total WTP    

Residents $3.57 $7,198    
Visitors $7.68 $11,405    
Total   $18,604    
      
      
Q21. Trail improvements suggested by users    
  Safety Maintenance Cleaning Signage  
% Share 3% 29% 4% 2%  
      
  Parking Washrooms Access Events  
% Share 0% 13% 10% 4%  
Note: Total is not 100% since respondents could select multiple items or none.  
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Q22. Trail related interests identified by users    
  Historic sites Cafes Restaurant Shops  
% Share 11% 26% 26% 13%  
      
  Crafts Events Other   
% Share 4% 9% 23%   
Note: Total is not 100% since respondents could select multiple items or none.  
      
Economic impacts of trail-related spending (2017)   

  Direct Indirect Induced Total NB Total 
Canada 

Output $202,763 $60,761 $43,805 $307,329 $422,596 
GDP $108,679 $32,810 $26,769 $168,258 $223,413 
Income $72,748 $18,077 $10,563 $101,388 $132,525 
Employment* 3 0 0 4 5 
Federal tax $6,780 $2,047 $7,493 $16,320 $19,579 
Provincial tax $10,286 $2,556 $6,772 $19,613 $23,747 
Municipal tax $711 $87 $338 $1,137 $2,673 
Source: Statistics Canada 2013 interprovincial open input-output model. *Full-time equivalents 
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2. Fundy National Park 
 
Beam counts by origin (derived from person counts)  
  Beam counts % share    
NB local (<30km)  10  5%    
NB distant (>30km)  155  85%    
NS  15  8%    
PE  -    0%    
NL  -    0%    
QC  -    0%    
ON  -    0%    
Other Provinces  -    0%    
USA  3  1%    
Other Countries  -    0%    
Total  183  100%    
      
      
Q1. Surveys and trail users by origin    
  Surveys Trail users % user share Total users  
NB local (<30km)  1   4  4%  2,285   
NB distant (>30km)  31   78  83%  44,549   
NS  3   10  11%  5,711   
PE  -     -    0%  -     
NL  -     -    0%  -     
QC  -     -    0%  -     
ON  -     -    0%  -     
Other Provinces  -     -    0%  -     
USA  1   2  2%  1,142   
Other Countries  -     -    0%  -     
Total  36   94  100%  53,687   
      
      
Q2. Distance of resident trail users from trail    
  Up to 1km 1-5km 6-10km 11-20km >20km 
% Share 3% 0% 0% 0% 97% 

      
      
Q3. Gender      
  Male Female    
% Share 36% 64%    
      
      
Q4. Party size       
  1 2 3 4 >4 
% Share 6% 56% 17% 17% 6% 
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Q5. Age categories       
  Under19 19-34 35-49 50-69 Over 69 
% Share 10% 46% 29% 15% 1% 

      
      
Q6. Overnight      
  Yes No    
% Share 74% 26%    
      
      
Q7. Trip purpose for visiting trail users    
(Visitors) Pleasure VFR Business Other  
% Share 25% 75% 0% 0%  
      
(Residents) Health Commute Social Scenic 

view 
 

% Share 72% 0% 0% 28%  
      
      
Q8. Planning to use trail by visiting trail users    
  Before After Tour Chance  
% Share 75% 0% 25% 0%  
      
      
Q9. Trail awareness      
  Guidebook Word of 

mouth 
Media Website Other 

% Share 12% 63% 17% 9% 0% 
      

      
Q10. Mode of travel on trail      
  Walk Run Cycle Other  
% Share 100% 0% 0% 0%  
      
      
Q11. Time spent on trail      
  1hr 1-3hr 3hr-1day Multi-day  
% Share 9% 25% 16% 50%  
      
Q12. Same or different exit      
  Same exit Different exit    
% Share 56% 44%    
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Q13. Previous use of this trail in past 12 months     
  No Yes Average 

times 
  

% Share 0% 100% 2   
      
      
Q14. Use of other trails in past twelve months    
  No Yes NB Home Other 
% Share 68% 32% 100% 0% 0% 

      
      
Q15. Trail-related spending by origin    
Origin Beam counts $ / count $ / person-

trip 
Spending % share 

NB local (<30km)  5,711  $7.50 $18.75 $42,836 1% 
NB distant (>30km)  88,527  $43.98 $87.39 $3,893,288 97% 
NS  8,567  $7.74 $11.62 $66,348 2% 
PE  0  $0.00 $0.00 $0 0% 
NL  0  $0.00 $0.00 $0 0% 
QC  0  $0.00 $0.00 $0 0% 
ON  0  $0.00 $0.00 $0 0% 
Other Provinces  0  $0.00 $0.00 $0 0% 
USA  1,428  $0.00 $0.00 $0 0% 
Other Countries  0  $0.00 $0.00 $0 0% 
Total  104,234  $38.40 $74.55 $4,002,471 100% 

      
      
Q16. Trail-related spending by resident and visitor cyclists and pedestrians  
Origin Beam counts $ / count $ / person-

trip 
Spending % share 

Resident cyclists  -    $0.00 $0.00 $0 0% 
Resident 
pedestrians 

 94,239  $41.77 $84.04 $3,936,123 98% 

Visitor cyclists  -    $0.00 $0.00 $0 0% 
Visitor pedestrians  9,995  $6.64 $9.68 $66,348 2% 
Total  104,234  $38.40 $74.55 $4,002,471 100% 

      
      
Q17. Trail-related spending by category     
Categories Spending % Shares    
Accommodation $732,885  18%    
Transportation $1,000,618  25%    
Food & Beverage $1,198,037  30%    
Rec & 
Entertainment 

$446,221  11%    

Other $624,710  16%    
Total $4,002,471 100%    
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Q18. Proximity spending by user origin    
Origin Spending % share    
NB local (<30km) $0 0%    
NB distant (>30km) $1,110,872 85%    
NS $51,403 4%    
PE $0 0%    
NL $0 0%    
QC $0 0%    
ON $0 0%    
Other Provinces $0 0%    
USA $142,786 11%    
Other Countries $0 0%    
Total $1,305,061 100%    
      
      
Q18. Proximity spending by origin, by mode    
Origin Spending % share    
Resident cyclists 0 0%    
Resident 
pedestrians 

1,110,872 85%    

Visitor cyclists 0 0%    
Visitor pedestrians 194,188 15%    
Total $1,305,061 100%    
      
      
Q19. Spending on trail-related items in last year    
  Residents Visitors Total   
Spending $11,979,713 $342,685 $12,322,399   
      
      
Q20. WTP by residents and visitors    
  Average 

WTP 
Total WTP    

Residents $9.40 $440,237    
Visitors $2.56 $17,545    
Total   $457,782    
      
      
Q21. Trail improvements suggested by users    
  Safety Maintenance Cleaning Signage  
% Share 7% 18% 0% 0%  
      
  Parking Washrooms Access Events  
% Share 2% 22% 3% 27%  
Note: Total is not 100% since respondents could select multiple items or none.  
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Q22. Trail related interests identified by users    
  Historic sites Cafes Restaurant Shops  
% Share 11% 34% 44% 35%  
      
  Crafts Events Other   
% Share 19% 38% 40%   
Note: Total is not 100% since respondents could select multiple items or none.  
      
Economic impacts of trail-related spending (2017)   

  Direct Indirect Induced Total NB Total 
Canada 

Output $4,002,471 $1,199,408 $864,701 $6,066,580 $8,341,918 
GDP $2,145,287 $647,665 $528,409 $3,321,361 $4,410,099 
Income $1,436,017 $356,840 $208,508 $2,001,365 $2,615,996 
Employment* 69 8 6 83 96 
Federal tax $133,838 $40,406 $147,910 $322,153 $386,481 
Provincial tax $203,033 $50,452 $133,673 $387,159 $468,759 
Municipal tax $14,042 $1,725 $6,671 $22,438 $52,760 
Source: Statistics Canada 2013 interprovincial open input-output model. *Full-time equivalents 
 
 
 
 
  



SNBT Economic Impact Study 39 

Gardner Pinfold  

3. Dobson Trail 
 
Beam counts by origin (derived from person counts)  
  Beam 

counts 
% share    

NB local (<30km)  109  85%    
NB distant (>30km)  16  13%    
NS  -    0%    
PE  -    0%    
NL  -    0%    
QC  -    0%    
ON  -    0%    
Other Provinces  3  2%    
USA  -    0%    
Other Countries  -    0%    
Total  128  100%    
      
      
Q1. Surveys and trail users by origin    
  Surveys Trail users % user share Total users  
NB local (<30km)  21   47  77%  23,224   
NB distant (>30km)  7   13  21%  6,424   
NS  -     -    0%  -     
PE  -     -    0%  -     
NL  -     -    0%  -     
QC  -     -    0%  -     
ON  -     -    0%  -     
Other Provinces  1   1  2%  494   
USA  -     -    0%  -     
Other Countries  -     -    0%  -     
Total  29   61  100%  30,141   
      
      
Q2. Distance of resident trail users from trail    
  Up to 1km 1-5km 6-10km 11-20km >20km 
% Share 7% 7% 30% 22% 33% 

      
      
Q3. Gender      
  Male Female    
% Share 48% 52%    
      
      
Q4. Party size       
  1 2 3 4 >4 
% Share 28% 48% 14% 7% 3% 
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Q5. Age categories       
  Under19 19-34 35-49 50-69 Over 69 
% Share 10% 30% 33% 28% 0% 

      
      
Q6. Overnight      
  Yes No    
% Share 25% 75%    
      
      
Q7. Trip purpose for visiting trail users    
(Visitors) Pleasure VFR Business Other  
% Share 100% 0% 0% 0%  
      
(Residents) Health Commute Social Scenic 

view 
 

% Share 75% 0% 0% 25%  
      
      
Q8. Planning to use trail by visiting trail users    
  Before After Tour Chance  
% Share 100% 0% 0% 0%  
      
      
Q9. Trail awareness      
  Guidebook Word of 

mouth 
Media Website Other 

% Share 0% 72% 0% 28% 0% 
      

      
Q10. Mode of travel on trail      
  Walk Run Cycle Other  
% Share 100% 0% 0% 0%  
      
      
Q11. Time spent on trail      
  1hr 1-3hr 3hr-1day Multi-day  
% Share 39% 43% 18% 0%  
      
Q12. Same or different exit      
  Same exit Different exit    
% Share 66% 34%    
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Q13. Previous use of this trail in past 12 months     
  No Yes Average 

times 
  

% Share 0% 100% 9   
      
      
Q14. Use of other trails in past twelve months    
  No Yes NB Home Other 
% Share 76% 24% 100% 0% 0% 

      
      
Q15. Trail-related spending by origin    
Origin Beam 

counts 
$ / count $ / person-

trip 
Spending % share 

NB local (<30km)  53,735  $8.09 $18.71 $434,576 56% 
NB distant (>30km)  8,029  $17.68 $22.09 $141,922 18% 
NS  0  $0.00 $0.00 $0 0% 
PE  0  $0.00 $0.00 $0 0% 
NL  0  $0.00 $0.00 $0 0% 
QC  0  $0.00 $0.00 $0 0% 
ON  0  $0.00 $0.00 $0 0% 
Other Provinces  1,235  $160.00 $400.00 $197,647 26% 
USA  0  $0.00 $0.00 $0 0% 
Other Countries  0  $0.00 $0.00 $0 0% 
Total  63,000  $12.29 $25.68 $774,145 100% 

      
      
Q16. Trail-related spending by resident and visitor cyclists and pedestrians  
Origin Beam 

counts 
$ / count $ / person-

trip 
Spending % share 

Resident cyclists  -    $0.00 $0.00 $0 0% 
Resident 
pedestrians 

 61,765  $9.33 $19.45 $576,498 74% 

Visitor cyclists  -    $0.00 $0.00 $0 0% 
Visitor pedestrians  1,235  $160.00 $400.00 $197,647 26% 
Total  63,000  $12.29 $25.68 $774,145 100% 

      
      
Q17. Trail-related spending by category     
Categories Spending % Shares    
Accommodation $98,423  13%    
Transportation $296,965  38%    
Food & Beverage $324,455  42%    
Rec & 
Entertainment 

$13,576  2%    

Other $40,727  5%    
Total $774,145 100%    
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Q18. Proximity spending by user origin    
Origin Spending % share    
NB local (<30km) $163,553 42%    
NB distant (>30km) $175,412 45%    
NS $0 0%    
PE $0 0%    
NL $0 0%    
QC $0 0%    
ON $0 0%    
Other Provinces $49,412 13%    
USA $0 0%    
Other Countries $0 0%    
Total $388,376 100%    
      
      
Q18. Proximity spending by origin, by mode    
Origin Spending % share    
Resident cyclists 0 0%    
Resident 
pedestrians 

338,965 87%    

Visitor cyclists 0 0%    
Visitor pedestrians 49,412 13%    
Total $388,376 100%    
      
      
Q19. Spending on trail-related items in last year    
  Residents Visitors Total   
Spending $5,672,471 $592,941 $6,265,412   
      
      
Q20. WTP by residents and visitors    
  Average 

WTP 
Total WTP    

Residents $10.08 $298,694    
Visitors $0.60 $296    
Total   $298,991    
      
      
Q21. Trail improvements suggested by users    
  Safety Maintenance Cleaning Signage  
% Share 18% 38% 7% 0%  
      
  Parking Washrooms Access Events  
% Share 3% 39% 10% 8%  
Note: Total is not 100% since respondents could select multiple items or none.  
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Q22. Trail related interests identified by users    
  Historic 

sites 
Cafes Restaurant Shops  

% Share 10% 30% 23% 11%  
      
  Crafts Events Other   
% Share 3% 23% 33%   
Note: Total is not 100% since respondents could select multiple items or none.  
      
Economic impacts of trail-related spending (2017)   

  Direct Indirect Induced Total NB Total 
Canada 

Output $774,145 $231,986 $167,248 $1,173,378 $1,613,467 
GDP $414,935 $125,269 $102,203 $642,407 $852,987 
Income $277,750 $69,019 $40,329 $387,098 $505,978 
Employment* 13 2 1 16 19 
Federal tax $25,886 $7,815 $28,608 $62,310 $74,752 
Provincial tax $39,270 $9,758 $25,855 $74,883 $90,666 
Municipal tax $2,716 $334 $1,290 $4,340 $10,205 
Source: Statistics Canada 2013 interprovincial open input-output model. *Full-time equivalents 
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4. Fredericton 
 
Beam counts by origin (beam counter data)  
  Beam counts % share    
NB local (<30km)  617  80%    
NB distant (>30km)  144  19%    
NS  8  1%    
PE  -    0%    
NL  -    0%    
QC  -    0%    
ON  -    0%    
Other Provinces  1  0%    
USA  -    0%    
Other Countries  -    0%    
Total  769  100%    
      
      
Q1. Surveys and trail users by 
origin 

    

  Surveys Trail users % user share Total users  
NB local (<30km)  127   276  81%  284,657   
NB distant (>30km)  14   59  17%  60,851   
NS  1   3  1%  3,094   
PE  -     -    0%  -     
NL  -     -    0%  -     
QC  -     -    0%  -     
ON  -     -    0%  -     
Other Provinces  1   1  0%  1,031   
USA  -     -    0%  -     
Other Countries  -     -    0%  -     
Total  143   339  100%  349,633   
      
      
Q2. Distance of resident trail users from trail    
  Up to 1km 1-5km 6-10km 11-20km >20km 
% Share 33% 17% 17% 14% 19% 

      
      
Q3. Gender      
  Male Female    
% Share 26% 74%    
      
      
Q4. Party size       
  1 2 3 4 >4 
% Share 34% 41% 7% 14% 4% 
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Q5. Age categories       
  Under19 19-34 35-49 50-69 Over 69 
% Share 22% 22% 25% 28% 3% 

      
      
Q6. Overnight      
  Yes No    
% Share 24% 76%    
      
      
Q7. Trip purpose for visiting trail users    
(Visitors) Pleasure VFR Business Other  
% Share 50% 50% 0% 0%  
      
(Residents) Health Commute Social Scenic 

view 
 

% Share 80% 8% 3% 9%  
      
      
Q8. Planning to use trail by visiting trail users    
  Before After Tour Chance  
% Share 17% 0% 33% 50%  
      
      
Q9. Trail awareness      
  Guidebook Word of 

mouth 
Media Website Other 

% Share 16% 63% 5% 19% 0% 
      

      
Q10. Mode of travel on trail      
  Walk Run Cycle Other  
% Share 59% 15% 25% 1%  
      
      
Q11. Time spent on trail      
  1hr 1-3hr 3hr-1day Multi-day  
% Share 62% 36% 2% 0%  
      
Q12. Same or different exit      
  Same exit Different exit    
% Share 84% 16%    
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Q13. Previous use of this trail in past 12 months     
  No Yes Average 

times 
  

% Share 3% 97% 56   
      
      
Q14. Use of other trails in past twelve months    
  No Yes NB Home Other 
% Share 71% 29% 96% 1% 3% 

      
      
Q15. Trail-related spending by origin    
Origin Beam counts $ / count $ / person-

trip 
Spending % share 

NB local (<30km)  635,837  $7.25 $16.20 $4,612,169 70% 
NB distant (>30km)  148,517  $8.24 $20.11 $1,223,458 18% 
NS  7,735  $51.11 $127.78 $395,357 6% 
PE  0  $0.00 $0.00 $0 0% 
NL  0  $0.00 $0.00 $0 0% 
QC  0  $0.00 $0.00 $0 0% 
ON  0  $0.00 $0.00 $0 0% 
Other Provinces  1,031  $375.00 $375.00 $386,762 6% 
USA  0  $0.00 $0.00 $0 0% 
Other Countries  0  $0.00 $0.00 $0 0% 
Total  793,120  $8.34 $18.93 $6,617,746 100% 

      
      
Q16. Trail-related spending by resident and visitor cyclists and pedestrians  
Origin Beam counts $ / count $ / person-

trip 
Spending % share 

Resident cyclists  168,628  $4.47 $9.03 $754,432 11% 
Resident 
pedestrians 

 615,725  $8.25 $19.40 $5,081,195 77% 

Visitor cyclists  -    $0.00 $0.00 $0 0% 
Visitor pedestrians  8,767  $89.22 $189.58 $782,119 12% 
Total  793,120  $8.34 $18.93 $6,617,746 100% 

      
      
Q17. Trail-related spending by category     
Categories Spending % Shares    
Accommodation $1,813,905  27%    
Transportation $1,972,978  30%    
Food & Beverage $1,750,592  26%    
Rec & 
Entertainment 

$700,395  11%    

Other $379,875  6%    
Total $6,617,746 100%    
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Q18. Proximity spending by user origin    
Origin Spending % share    
NB local (<30km) $2,075,108 79%    
NB distant (>30km) $341,382 13%    
NS $206,273 8%    
PE $0 0%    
NL $0 0%    
QC $0 0%    
ON $0 0%    
Other Provinces $0 0%    
USA $0 0%    
Other Countries $0 0%    
Total $2,622,763 100%    
      
      
Q18. Proximity spending by origin, by mode    
Origin Spending % share    
Resident cyclists 1,113,875 42%    
Resident 
pedestrians 

1,302,615 50%    

Visitor cyclists 0 0%    
Visitor pedestrians 206,273 8%    
Total $2,622,763 100%    
      
      
Q19. Spending on trail-related items in last year    
  Residents Visitors Total   
Spending $37,728,389 $103,137 $37,831,526   
      
      
Q20. WTP by residents and visitors    
  Average 

WTP 
Total WTP    

Residents $8.09 $2,795,320    
Visitors $0.60 $2,475    
Total   $2,797,796    
      
      
Q21. Trail improvements suggested by users    
  Safety Maintenance Cleaning Signage  
% Share 14% 18% 12% 2%  
      
  Parking Washrooms Access Events  
% Share 12% 34% 9% 15%  
Note: Total is not 100% since respondents could select multiple items or none.  
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Q22. Trail related interests identified by users    
  Historic sites Cafes Restaurant Shops  
% Share 4% 37% 49% 34%  
      
  Crafts Events Other   
% Share 9% 37% 47%   
Note: Total is not 100% since respondents could select multiple items or none.  
      
Economic impacts of trail-related spending (2017)   

  Direct Indirect Induced Total NB Total 
Canada 

Output $6,617,746 $1,983,119 $1,429,710 $10,030,574 $13,792,652 
GDP $3,547,050 $1,070,859 $873,679 $5,491,588 $7,291,724 
Income $2,374,332 $590,004 $344,751 $3,309,087 $4,325,327 
Employment* 113 14 10 138 158 
Federal tax $221,289 $66,807 $244,556 $532,652 $639,014 
Provincial tax $335,698 $83,419 $221,018 $640,135 $775,053 
Municipal tax $23,218 $2,852 $11,030 $37,099 $87,234 
Source: Statistics Canada 2013 interprovincial open input-output model. *Full-time equivalents 
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5. Shippagan 
 
Beam counts by origin (beam counter data)  
  Beam 

counts 
% share    

NB local (<30km)  85  52%    
NB distant (>30km)  72  44%    
NS  -    0%    
PE  -    0%    
NL  -    0%    
QC  8  5%    
ON  -    0%    
Other Provinces  -    0%    
USA  -    0%    
Other Countries  -    0%    
Total  164  100%    
      
      
Q1. Surveys and trail users by origin    
  Surveys Trail users % user share Total users  
NB local (<30km)  14   35  34%  19,470   
NB distant (>30km)  12   28  27%  15,576   
NS  -     -    0%  -     
PE  -     -    0%  -     
NL  -     -    0%  -     
QC  1   3  3%  1,669   
ON  -     -    0%  -     
Other Provinces  18   37  36%  20,583   
USA  -     -    0%  -     
Other Countries  -     -    0%  -     
Total  45   103  100%  57,297   
      
      
Q2. Distance of resident trail users from trail    
  Up to 1km 1-5km 6-10km 11-20km >20km 
% Share 36% 11% 5% 14% 34% 

      
      
Q3. Gender      
  Male Female    
% Share 33% 67%    
      
      
Q4. Party size       
  1 2 3 4 >4 
% Share 42% 36% 9% 4% 9% 
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Q5. Age categories       
  Under19 19-34 35-49 50-69 Over 69 
% Share 17% 10% 33% 21% 18% 

      
      
Q6. Overnight      
  Yes No    
% Share 35% 65%    
      
      
Q7. Trip purpose for visiting trail users    
(Visitors) Pleasure VFR Business Other  
% Share 100% 0% 0% 0%  
      
(Residents) Health Commute Social Scenic 

view 
 

% Share 67% 3% 0% 31%  
      
      
Q8. Planning to use trail by visiting trail users    
  Before After Tour Chance  
% Share 100% 0% 0% 0%  
      
      
Q9. Trail awareness      
  Guidebook Word of 

mouth 
Media Website Other 

% Share 6% 50% 7% 14% 0% 
      

      
Q10. Mode of travel on trail      
  Walk Run Cycle Other  
% Share 51% 14% 35% 0%  
      
      
Q11. Time spent on trail      
  1hr 1-3hr 3hr-1day Multi-day  
% Share 80% 20% 0% 0%  
      
Q12. Same or different exit      
  Same exit Different exit    
% Share 93% 7%    
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Q13. Previous use of this trail in past 12 months  
  No Yes Average 

times 
  

% Share 7% 93% 59   
      
      
Q14. Use of other trails in past twelve months    
  No Yes NB Home Other 
% Share 73% 27% 100% 0% 0% 

      
      
Q15. Trail-related spending by origin    
Origin Beam 

counts 
$ / count $ / person-

trip 
Spending % share 

NB local (<30km)  47,284  $13.47 $32.71 $636,948 49% 
NB distant (>30km)  39,774  $14.92 $38.09 $593,306 45% 
NS  0  $0.00 $0.00 $0 0% 
PE  0  $0.00 $0.00 $0 0% 
NL  0  $0.00 $0.00 $0 0% 
QC  4,172  $18.50 $46.24 $77,175 6% 
ON  0  $0.00 $0.00 $0 0% 
Other Provinces  0  $0.00 $0.00 $0 0% 
USA  0  $0.00 $0.00 $0 0% 
Other Countries  0  $0.00 $0.00 $0 0% 
Total  91,231  $14.33 $22.82 $1,307,429 100% 

      
      
Q16. Trail-related spending by resident and visitor cyclists and pedestrians  
Origin Beam 

counts 
$ / count $ / person-

trip 
Spending % share 

Resident cyclists  26,841  $10.01 $24.16 $268,806 21% 
Resident 
pedestrians 

 60,218  $15.97 $40.19 $961,448 74% 

Visitor cyclists  4,172  $18.50 $46.24 $77,175 6% 
Visitor pedestrians  -    $0.00 $0.00 $0 0% 
Total  91,231  $14.33 $35.61 $1,307,429 100% 

      
      
Q17. Trail-related spending by category     
Categories Spending % Shares    
Accommodation $475,059  36%    
Transportation $260,943  20%    
Food & Beverage $306,413  23%    
Rec & 
Entertainment 

$212,419  16%    

Other $52,596  4%    
Total $1,307,429 100%    
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Q18. Proximity spending by user origin    
Origin Spending % share    
NB local (<30km) $13,907 1%    
NB distant (>30km) $1,079,195 99%    
NS $0 0%    
PE $0 0%    
NL $0 0%    
QC $0 0%    
ON $0 0%    
Other Provinces $0 0%    
USA $0 0%    
Other Countries $0 0%    
Total $1,093,103 100%    
      
      
Q18. Proximity spending by origin, by mode    
Origin Spending % share    
Resident cyclists 812,178 74%    
Resident 
pedestrians 

280,925 26%    

Visitor cyclists 0 0%    
Visitor pedestrians 0 0%    
Total $1,093,103 100%    
      
      
Q19. Spending on trail-related items in last year    
  Residents Visitors Total   
Spending $11,784,926 $1,112,573 $12,897,499   
      
      
Q20. WTP by residents and visitors    
  Average 

WTP 
Total WTP    

Residents $12.12 $424,836    
Visitors $0.60 $1,001    
Total   $425,837    
      
      
Q21. Trail improvements suggested by users    
  Safety Maintenance Cleaning Signage  
% Share 11% 17% 5% 0%  
      
  Parking Washrooms Access Events  
% Share 19% 47% 4% 14%  
Note: Total is not 100% since respondents could select multiple items or none.  
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Q22. Trail related interests identified by users    
  Historic sites Cafes Restaurant Shops  
% Share 3% 31% 36% 33%  
      
  Crafts Events Other   
% Share 20% 18% 27%   
Note: Total is not 100% since respondents could select multiple items or none.  
      
Economic impacts of trail-related spending (2017)   

  Direct Indirect Induced Total NB Total 
Canada 

Output $1,307,429 $391,793 $282,459 $1,981,682 $2,724,933 
GDP $700,770 $211,563 $172,608 $1,084,941 $1,440,583 
Income $469,083 $116,564 $68,110 $653,757 $854,529 
Employment* 22 3 2 27 31 
Federal tax $43,719 $13,199 $48,315 $105,233 $126,246 
Provincial tax $66,322 $16,481 $43,665 $126,468 $153,123 
Municipal tax $4,587 $564 $2,179 $7,330 $17,234 
Source: Statistics Canada 2013 interprovincial open input-output model. *Full-time equivalents 
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6. Bathurst 
 
Beam counts by origin (beam counter data)  
  Beam 

counts 
% share    

NB local (<30km)  149  35%    
NB distant (>30km)  58  14%    
NS  -    0%    
PE  -    0%    
NL  1  0%    
QC  -    0%    
ON  34  8%    
Other Provinces  177  42%    
USA  4  1%    
Other Countries  -    0%    
Total  422  100%    
      
      
Q1. Surveys and trail users by origin    
  Surveys Trail users % user share Total users  
NB local (<30km)  19   94  40%  8,433   
NB distant (>30km)  9   27  11%  2,422   
NS  -     -    0%  -     
PE  -     -    0%  -     
NL  1   1  0%  90   
QC  -     -    0%  -     
ON  2   17  7%  1,525   
Other Provinces  21   95  40%  8,522   
USA  1   2  1%  179   
Other Countries  -     -    0%  -     
Total  53   236  100%  21,172   
      
      
Q2. Distance of resident trail users from trail    
  Up to 1km 1-5km 6-10km 11-20km >20km 
% Share 15% 7% 19% 11% 48% 

      
      
Q3. Gender      
  Male Female    
% Share 37% 63%    
      
      
Q4. Party size       
  1 2 3 4 >4 
% Share 24% 24% 7% 6% 39% 
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Q5. Age categories       
  Under19 19-34 35-49 50-69 Over 69 
% Share 6% 17% 33% 44% 1% 

      
      
Q6. Overnight      
  Yes No    
% Share 66% 34%    
      
      
Q7. Trip purpose for visiting trail users    
(Visitors) Pleasure VFR Business Other  
% Share 62% 27% 12% 0%  
      
(Residents) Health Commute Social Scenic 

view 
 

% Share 27% 5% 23% 45%  
      
      
Q8. Planning to use trail by visiting trail users    
  Before After Tour Chance  
% Share 54% 29% 0% 18%  
      
      
Q9. Trail awareness      
  Guidebook Word of 

mouth 
Media Website Other 

% Share 15% 31% 12% 42% 0% 
      

      
Q10. Mode of travel on trail      
  Walk Run Cycle Other  
% Share 60% 9% 19% 7%  
      
      
Q11. Time spent on trail      
  1hr 1-3hr 3hr-1day Multi-day  
% Share 11% 23% 42% 24%  
      
Q12. Same or different exit      
  Same exit Different exit    
% Share 79% 21%    
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Q13. Previous use of this trail in past 12 months  
  No Yes Average 

times 
  

% Share 71% 29% 12   
      
      
Q14. Use of other trails in past twelve months    
  No Yes NB Home Other 
% Share 42% 58% 40% 43% 18% 

      
      
Q15. Trail-related spending by origin    
Origin Beam 

counts 
$ / count $ / person-

trip 
Spending % share 

NB local (<30km)  13,344  $16.77 $26.54 $223,827 27% 
NB distant (>30km)  5,203  $49.72 $106.80 $258,685 31% 
NS  0  $0.00 $0.00 $0 0% 
PE  0  $0.00 $0.00 $0 0% 
NL  90  $466.67 $466.67 $41,865 5% 
QC  0  $0.00 $0.00 $0 0% 
ON  3,050  $1.05 $2.10 $3,204 0% 
Other Provinces  15,834  $19.31 $35.87 $305,703 36% 
USA  359  $25.00 $50.00 $8,971 1% 
Other Countries  0  $0.00 $0.00 $0 0% 
Total  37,880  $22.23 $39.78 $842,255 100% 

      
      
Q16. Trail-related spending by resident and visitor cyclists and pedestrians  
Origin Beam 

counts 
$ / count $ / person-

trip 
Spending % share 

Resident cyclists  6,100  $5.37 $7.61 $32,766 4% 
Resident 
pedestrians 

 12,447  $36.13 $68.68 $449,747 53% 

Visitor cyclists  2,602  $43.85 $84.77 $114,076 14% 
Visitor pedestrians  16,731  $14.68 $27.38 $245,667 29% 
Total  37,880  $22.23 $39.78 $842,255 100% 

      
      
Q17. Trail-related spending by category     
Categories Spending % Shares    
Accommodation $375,030  45%    
Transportation $209,719  25%    
Food & Beverage $168,518  20%    
Rec & 
Entertainment 

$59,269  7%    

Other $29,719  4%    
Total $842,255 100%    
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Q18. Proximity spending by user origin    
Origin Spending % share    
NB local (<30km) $60,106 3%    
NB distant (>30km) $394,276 22%    
NS $0 0%    
PE $0 0%    
NL $201,848 11%    
QC $0 0%    
ON $26,913 2%    
Other Provinces $1,068,447 60%    
USA $17,942 1%    
Other Countries $0 0%    
Total $1,769,532 100%    
      
      
Q18. Proximity spending by origin, by mode    
Origin Spending % share    
Resident cyclists 212,613 12%    
Resident 
pedestrians 

241,769 14%    

Visitor cyclists 520,319 29%    
Visitor pedestrians 794,831 45%    
Total $1,769,532 100%    
      
      
Q19. Spending on trail-related items in last year    
  Residents Visitors Total   
Spending $3,198,165 $876,019 $4,074,184   
      
      
Q20. WTP by residents and visitors    
  Average 

WTP 
Total WTP    

Residents $15.95 $173,136    
Visitors $5.03 $51,937    
Total   $225,073    
      
      
Q21. Trail improvements suggested by users    
  Safety Maintenance Cleaning Signage  
% Share 0% 22% 11% 8%  
      
  Parking Washrooms Access Events  
% Share 3% 25% 2% 19%  
Note: Total is not 100% since respondents could select multiple items or none.  
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Q22. Trail related interests identified by users    
  Historic 

sites 
Cafes Restaurant Shops  

% Share 28% 25% 37% 25%  
      
  Crafts Events Other   
% Share 15% 18% 34%   
Note: Total is not 100% since respondents could select multiple items or none.  
      
Economic impacts of trail-related spending (2017)   

  Direct Indirect Induced Total NB Total 
Canada 

Output $842,255 $252,396 $181,962 $1,276,613 $1,755,421 
GDP $451,441 $136,290 $111,195 $698,926 $928,033 
Income $302,186 $75,091 $43,877 $421,155 $550,494 
Employment* 14 2 1 18 20 
Federal tax $28,164 $8,503 $31,125 $67,792 $81,329 
Provincial tax $42,725 $10,617 $28,129 $81,471 $98,643 
Municipal tax $2,955 $363 $1,404 $4,722 $11,102 
Source: Statistics Canada 2013 interprovincial open input-output model. *Full-time equivalents 
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7. Les Aventuriers Charlo (Winter) 
 
Beam counts by origin (derived from person counts)  
  Beam 

counts 
% share    

NB local (<30km)  71  47%    
NB distant (>30km)  44  29%    
NS  18  11%    
PE  -    0%    
NL  -    0%    
QC  20  13%    
ON  -    0%    
Other Provinces  -    0%    
USA  -    0%    
Other Countries  -    0%    
Total  153  100%    
      
      
Q1. Surveys and trail users by origin    
  Surveys Trail users % user share Total users  
NB local (<30km)  16   32  49%  1,990   
NB distant (>30km)  7   18  28%  1,119   
NS  2   7  11%  435   
PE  -     -    0%  -     
NL  -     -    0%  -     
QC  2   8  12%  498   
ON  -     -    0%  -     
Other Provinces  -     -    0%  -     
USA  -     -    0%  -     
Other Countries  -     -    0%  -     
Total  27   65  100%  4,043   
      
      
Q2. Distance of resident trail users from trail    
  Up to 1km 1-5km 6-10km 11-20km >20km 
% Share 13% 17% 22% 9% 39% 

      
      
Q3. Gender      
  Male Female    
% Share 26% 74%    
      
      
Q4. Party size       
  1 2 3 4 >4 
% Share 22% 37% 19% 22% 0% 
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Q5. Age categories       
  Under19 19-34 35-49 50-69 Over 69 
% Share 21% 11% 39% 29% 0% 

      
      
Q6. Overnight      
  Yes No    
% Share 40% 60%    
      
      
Q7. Trip purpose for visiting trail users    
(Visitors) Pleasure VFR Business Other  
% Share 100% 0% 0% 0%  
      
(Residents) Health Commute Social Scenic 

view 
 

% Share 91% 0% 4% 4%  
      
      
Q8. Planning to use trail by visiting trail users    
  Before After Tour Chance  
% Share 100% 0% 0% 0%  
      
      
Q9. Trail awareness      
  Guidebook Word of 

mouth 
Media Website Other 

% Share 2% 52% 0% 46% 0% 
      

      
Q10. Mode of travel on trail      
  Walk Run Fatbike Ski Snowshoe 
% Share 63% 7% 4% 26%  0% 
      
      
Q11. Time spent on trail      
  1hr 1-3hr 3hr-1day Multi-day  
% Share 28% 21% 51% 0%  
      
Q12. Same or different exit      
  Same exit Different exit    
% Share 85% 15%    
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Q13. Previous use of this trail in past 12 months  
  No Yes Average 

times 
  

% Share 15% 85% 18   
      
      
Q14. Use of other trails in past twelve months    
  No Yes NB Home Other 
% Share 63% 37% 50% 29% 21% 

      
      
Q15. Trail-related spending by origin    
Origin Beam 

counts 
$ / count $ / person-

trip 
Spending % share 

NB local (<30km)  4,431  $13.60 $30.27 $60,244 39% 
NB distant (>30km)  2,736  $22.10 $54.03 $60,483 40% 
NS  1,088  $17.38 $43.45 $18,917 12% 
PE  0  $0.00 $0.00 $0 0% 
NL  0  $0.00 $0.00 $0 0% 
QC  1,244  $10.38 $25.94 $12,905 8% 
ON  0  $0.00 $0.00 $0 0% 
Other Provinces  0  $0.00 $0.00 $0 0% 
USA  0  $0.00 $0.00 $0 0% 
Other Countries  0  $0.00 $0.00 $0 0% 
Total  9,500  $16.06 $37.74 $152,549 100% 

      
      
Q16. Trail-related spending by resident and visitor cyclists and pedestrians  
Origin Beam 

counts 
$ / count $ / person-

trip 
Spending % share 

Resident cyclists  233  $10.67 $13.33 $2,488 2% 
Resident 
pedestrians 

 6,935  $17.05 $40.45 $118,239 78% 

Visitor cyclists  -    $0.00 $0.00 $0 0% 
Visitor pedestrians  2,332  $13.64 $34.11 $31,822 21% 
Total  9,500  $16.06 $37.74 $152,549 100% 

      
      
Q17. Trail-related spending by category     
Categories Spending % Shares    
Accommodation $49,758  33%    
Transportation $18,362  12%    
Food & Beverage $45,746  30%    
Rec & 
Entertainment 

$21,187  14%    

Other $17,496  11%    
Total $152,549 100%    
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Q18. Proximity spending by user origin    
Origin Spending % share    
NB local (<30km) $31,718 17%    
NB distant (>30km) $82,406 44%    
NS $49,755 26%    
PE $0 0%    
NL $0 0%    
QC $24,877 13%    
ON $0 0%    
Other Provinces $0 0%    
USA $0 0%    
Other Countries $0 0%    
Total $188,756 100%    
      
      
Q18. Proximity spending by origin, by mode    
Origin Spending % share    
Resident cyclists 3,732 2%    
Resident 
pedestrians 

110,393 58%    

Visitor cyclists 0 0%    
Visitor pedestrians 74,632 40%    
Total $188,756 100%    
      
      
Q19. Spending on trail-related items in last year    
  Residents Visitors Total   
Spending $365,696 $77,741 $443,437   
      
      
Q20. WTP by residents and visitors    
  Average 

WTP 
Total WTP    

Residents $11.13 $34,606    
Visitors $7.96 $7,426    
Total   $42,032    
      
      
Q21. Trail improvements suggested by users    
  Safety Maintenance Cleaning Signage  
% Share 0% 40% 2% 0%  
      
  Parking Washrooms Access Events  
% Share 3% 26% 0% 5%  
Note: Total is not 100% since respondents could select multiple items or none.  
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Q22. Trail related interests identified by users    
  Historic 

sites 
Cafes Restaurant Shops  

% Share 15% 22% 48% 3%  
      
  Crafts Events Other   
% Share 0% 9% 25%   
Note: Total is not 100% since respondents could select multiple items or none.  
      
Economic impacts of trail-related spending (2017)   

  Direct Indirect Induced Total NB Total 
Canada 

Output $152,549 $45,714 $32,957 $231,220 $317,942 
GDP $81,765 $24,685 $20,140 $126,590 $168,086 
Income $54,732 $13,601 $7,947 $76,280 $99,706 
Employment* 3 0 0 3 4 
Federal tax $5,101 $1,540 $5,637 $12,278 $14,730 
Provincial tax $7,738 $1,923 $5,095 $14,756 $17,866 
Municipal tax $535 $66 $254 $855 $2,011 
Source: Statistics Canada 2013 interprovincial open input-output model. *Full-time equivalents 
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8. Kouchibouguac National Park (Winter)  
 
Beam counts by origin (derived from person counts)  
  Beam 

counts 
% share    

NB local (<30km)  89  29%    
NB distant (>30km)  205  68%    
NS  8  3%    
PE  -    0%    
NL  -    0%    
QC  -    0%    
ON  -    0%    
Other Provinces  -    0%    
USA  -    0%    
Other Countries  -    0%    
Total  301  100%    
      
      
Q1. Surveys and trail users by origin    
  Surveys Trail users % user share Total users  
NB local (<30km)  18   39  27%  7,399   
NB distant (>30km)  20   104  71%  19,730   
NS  2   4  3%  759   
PE  -     -    0%  -     
NL  -     -    0%  -     
QC  -     -    0%  -     
ON  -     -    0%  -     
Other Provinces  (1)  -    0%  -     
USA  -     -    0%  -     
Other Countries  -     -    0%  -     
Total  39   147  100%  27,887   
      
      
Q2. Distance of resident trail users from trail    
  Up to 1km 1-5km 6-10km 11-20km >20km 
% Share 11% 5% 8% 18% 58% 

      
      
Q3. Gender      
  Male Female    
% Share 43% 58%    
      
      
Q4. Party size       
  1 2 3 4 >4 
% Share 35% 28% 8% 15% 15% 
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Q5. Age categories       
  Under19 19-34 35-49 50-69 Over 69 
% Share 7% 14% 16% 62% 1% 

      
      
Q6. Overnight      
  Yes No    
% Share 12% 88%    
      
      
Q7. Trip purpose for visiting trail users    
(Visitors) Pleasure VFR Business Other  
% Share 100% 0% 0% 0%  
      
(Residents) Health Commute Social Scenic view  
% Share 58% 5% 24% 13%  
      
      
Q8. Planning to use trail by visiting trail users    
  Before After Tour Chance  
% Share 50% 0% 17% 33%  
      
      
Q9. Trail awareness      
  Guidebook Word of 

mouth 
Media Website Other 

% Share 7% 69% 23% 12% 0% 
      

      
Q10. Mode of travel on trail      
  

Walk Ski Snowshoe 
Fatbike / 

Other  
% Share 64% 17% 2% 17%  
      
      
Q11. Time spent on trail      
  1hr 1-3hr 3hr-1day Multi-day  
% Share 34% 61% 5% 0%  
      
Q12. Same or different exit      
  Same exit Different exit    
% Share 89% 11%    
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Q13. Previous use of this trail in past 12 months  
  No Yes Average 

times 
  

% Share 9% 91% 15   
      
      
Q14. Use of other trails in past twelve months    
  No Yes NB Home Other 
% Share 56% 44% 54% 23% 23% 

      
      
Q15. Trail-related spending by origin    
Origin Beam 

counts 
$ / count $ / person-

trip 
Spending % share 

NB local (<30km)  16,789  $11.27 $25.56 $189,135 44% 
NB distant (>30km)  38,795  $4.54 $8.94 $176,287 41% 
NS  1,518  $43.75 $87.50 $66,398 15% 
PE  0  $0.00 $0.00 $0 0% 
NL  0  $0.00 $0.00 $0 0% 
QC  0  $0.00 $0.00 $0 0% 
ON  0  $0.00 $0.00 $0 0% 
Other Provinces  0  $0.00 $0.00 $0 0% 
USA  0  $0.00 $0.00 $0 0% 
Other Countries  0  $0.00 $0.00 $0 0% 
Total  57,102  $7.56 $15.48 $431,820 100% 

      
      
Q16. Trail-related spending by resident and visitor cyclists and pedestrians  
Origin Beam 

counts 
$ / count $ / person-

trip 
Spending % share 

Resident cyclists  1,850  $5.13 $10.00 $9,485 2% 
Resident 
pedestrians 

 53,735  $6.62 $13.60 $355,937 82% 

Visitor cyclists  -    $0.00 $0.00 $0 0% 
Visitor pedestrians  1,518  $43.75 $87.50 $66,398 15% 
Total  57,102  $7.56 $15.48 $431,820 100% 

      
      
Q17. Trail-related spending by category     
Categories Spending % Shares    
Accommodation $63,484  15%    
Transportation $176,330  41%    
Food & Beverage $164,799  38%    
Rec & 
Entertainment 

$5,182  1%    

Other $22,025  5%    
Total $431,820 100%    
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Q18. Proximity spending by user origin    
Origin Spending % share    
NB local (<30km) $82,334 24%    
NB distant (>30km) $135,642 40%    
NS $118,568 35%    
PE $0 0%    
NL $0 0%    
QC $0 0%    
ON $0 0%    
Other Provinces $0 0%    
USA $0 0%    
Other Countries $0 0%    
Total $336,543 100%    
      
      
Q18. Proximity spending by origin, by mode    
Origin Spending % share    
Resident cyclists 5,691 2%    
Resident 
pedestrians 

212,284 63%    

Visitor cyclists 0 0%    
Visitor pedestrians 118,568 35%    
Total $336,543 100%    
      
      
Q19. Spending on trail-related items in last year    
  Residents Visitors Total   
Spending $1,732,800 $94,854 $1,827,654   
      
      
Q20. WTP by residents and visitors    
  Average 

WTP 
Total WTP    

Residents $11.47 $311,201    
Visitors $0.60 $455    
Total   $311,656    
      
      
Q21. Trail improvements suggested by users    
  Safety Maintenance Cleaning Signage  
% Share 24% 10% 5% 16%  
      
  Parking Washrooms Access Events  
% Share 1% 19% 10% 12%  
Note: Total is not 100% since respondents could select multiple items or none.  
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Q22. Trail related interests identified by users    
  Historic 

sites 
Cafes Restaurant Shops  

% Share 31% 35% 24% 7%  
      
  Crafts Events Other   
% Share 3% 21% 18%   
Note: Total is not 100% since respondents could select multiple items or none.  
      
Economic impacts of trail-related spending (2017)   

  Direct Indirect Induced Total NB Total 
Canada 

Output $431,820 $129,402 $93,291 $654,513 $899,996 
GDP $231,452 $69,875 $57,009 $358,336 $475,798 
Income $154,930 $38,499 $22,496 $215,924 $282,236 
Employment* 7 1 1 9 10 
Federal tax $14,440 $4,359 $15,958 $34,757 $41,697 
Provincial tax $21,905 $5,443 $14,422 $41,770 $50,574 
Municipal tax $1,515 $186 $720 $2,421 $5,692 
Source: Statistics Canada 2013 interprovincial open input-output model. *Full-time equivalents 
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9. Quispamsis 
 
Beam counts by origin (beam counter data)  
  Beam 

counts 
% share    

NB local (<30km)  67  45%    
NB distant (>30km)  63  42%    
NS  -    0%    
PE  -    0%    
NL  -    0%    
QC  -    0%    
ON  3  2%    
Other Provinces  17  11%    
USA  -    0%    
Other Countries  -    0%    
Total  149  100%    
      
      
Q1. Surveys and trail users by origin    
  Surveys Trail users % user share Total users  
NB local (<30km)  22   36  49%  9,023   
NB distant (>30km)  11   25  34%  6,266   
NS  -     -    0%  -     
PE  -     -    0%  -     
NL  -     -    0%  -     
QC  -     -    0%  -     
ON  1   2  3%  501   
Other Provinces  6   11  15%  2,757   
USA  -     -    0%  -     
Other Countries  -     -    0%  -     
Total  40   74  100%  18,547   
      
      
Q2. Distance of resident trail users from trail    
  Up to 1km 1-5km 6-10km 11-20km >20km 
% Share 28% 21% 13% 10% 28% 

      
      
Q3. Gender      
  Male Female    
% Share 40% 60%    
      
      
Q4. Party size       
  1 2 3 4 >4 
% Share 35% 50% 10% 5% 0% 
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Q5. Age categories       
  Under19 19-34 35-49 50-69 Over 69 
% Share 12% 28% 26% 30% 4% 

      
      
Q6. Overnight      
  Yes No    
% Share 28% 72%    
      
      
Q7. Trip purpose for visiting trail users    
(Visitors) Pleasure VFR Business Other  
% Share 100% 0% 0% 0%  
      
(Residents) Health Commute Social Scenic 

view 
 

% Share 71% 0% 0% 29%  
      
      
Q8. Planning to use trail by visiting trail users    
  Before After Tour Chance  
% Share 0% 50% 50% 0%  
      
      
Q9. Trail awareness      
  Guidebook Word of 

mouth 
Media Website Other 

% Share 11% 68% 3% 15% 0% 
      

      
Q10. Mode of travel on trail      
  Walk Run Cycle Other  
% Share 82% 3% 16% 0%  
      
      
Q11. Time spent on trail      
  1hr 1-3hr 3hr-1day Multi-day  
% Share 69% 26% 5% 0%  
      
Q12. Same or different exit      
  Same exit Different exit    
% Share 83% 18%    
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Q13. Previous use of this trail in past 12 months  
  No Yes Average 

times 
  

% Share 5% 95% 54   
      
      
Q14. Use of other trails in past twelve months    
  No Yes NB Home Other 
% Share 33% 67% 56% 15% 29% 

      
      
Q15. Trail-related spending by origin    
Origin Beam 

counts 
$ / count $ / person-

trip 
Spending % share 

NB local (<30km)  16,793  $1.91 $3.55 $31,998 13% 
NB distant (>30km)  15,665  $10.24 $25.59 $160,348 66% 
NS  0  $0.00 $0.00 $0 0% 
PE  0  $0.00 $0.00 $0 0% 
NL  0  $0.00 $0.00 $0 0% 
QC  0  $0.00 $0.00 $0 0% 
ON  627  $80.00 $100.00 $50,127 21% 
Other Provinces  4,261  $0.35 $0.55 $1,504 1% 
USA  0  $0.00 $0.00 $0 0% 
Other Countries  0  $0.00 $0.00 $0 0% 
Total  37,345  $6.53 $13.15 $243,977 100% 

      
      
Q16. Trail-related spending by resident and visitor cyclists and pedestrians  
Origin Beam 

counts 
$ / count $ / person-

trip 
Spending % share 

Resident cyclists  5,514  $8.14 $14.93 $44,906 18% 
Resident 
pedestrians 

 26,943  $5.47 $12.01 $147,440 60% 

Visitor cyclists  -    $0.00 $0.00 $0 0% 
Visitor pedestrians  4,887  $10.56 $15.85 $51,631 21% 
Total  37,345  $6.53 $13.15 $243,977 100% 

      
      
Q17. Trail-related spending by category     
Categories Spending % Shares    
Accommodation $47,485  19%    
Transportation $94,969  39%    
Food & Beverage $61,540  25%    
Rec & 
Entertainment 

$22,793  9%    

Other $17,189  7%    
Total $243,977 100%    
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Q18. Proximity spending by user origin    
Origin Spending % share    
NB local (<30km) $279,460 59%    
NB distant (>30km) $190,484 40%    
NS $0 0%    
PE $0 0%    
NL $0 0%    
QC $0 0%    
ON $0 0%    
Other Provinces $1,504 0%    
USA $0 0%    
Other Countries $0 0%    
Total $471,447 100%    
      
      
Q18. Proximity spending by origin, by mode    
Origin Spending % share    
Resident cyclists 61,406 13%    
Resident 
pedestrians 

408,537 87%    

Visitor cyclists 0 0%    
Visitor pedestrians 1,504 0%    
Total $471,447 100%    
      
      
Q19. Spending on trail-related items in last year    
  Residents Visitors Total   
Spending $2,310,868 $325,827 $2,636,695   
      
      
Q20. WTP by residents and visitors    
  Average 

WTP 
Total WTP    

Residents $12.42 $189,945    
Visitors $0.60 $1,955    
Total   $191,900    
      
      
Q21. Trail improvements suggested by users    
  Safety Maintenance Cleaning Signage  
% Share 9% 8% 0% 11%  
      
  Parking Washrooms Access Events  
% Share 12% 23% 3% 15%  
Note: Total is not 100% since respondents could select multiple items or none.  
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Q22. Trail related interests identified by users    
  Historic sites Cafes Restaurant Shops  
% Share 11% 14% 20% 8%  
      
  Crafts Events Other   
% Share 4% 18% 19%   
Note: Total is not 100% since respondents could select multiple items or none.  
      
Economic impacts of trail-related spending (2017)   

  Direct Indirect Induced Total NB Total 
Canada 

Output $243,977 $73,112 $52,709 $369,798 $508,494 
GDP $130,769 $39,479 $32,210 $202,459 $268,824 
Income $87,535 $21,752 $12,710 $121,996 $159,462 
Employment* 4 1 0 5 6 
Federal tax $8,158 $2,463 $9,016 $19,637 $23,559 
Provincial tax $12,376 $3,075 $8,148 $23,600 $28,574 
Municipal tax $856 $105 $407 $1,368 $3,216 
Source: Statistics Canada 2013 interprovincial open input-output model. *Full-time equivalents 
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10. Saint Andrews 
 
Beam counts by origin (derived from person counts)  
  Beam 

counts 
% share    

NB local (<30km)  200  46%    
NB distant (>30km)  158  36%    
NS  1  0%    
PE  -    0%    
NL  -    0%    
QC  30  7%    
ON  20  5%    
Other Provinces  8  2%    
USA  13  3%    
Other Countries  5  1%    
Total  435  100%    
      
      
Q1. Surveys and trail users by origin    
  Surveys Trail users % user share Total users  
NB local (<30km)  27   89  46%  2,133   
NB distant (>30km)  29   70  36%  1,678   
NS  1   1  1%  24   
PE  -     -    0%  -     
NL  -     -    0%  -     
QC  3   12  6%  288   
ON  3   8  4%  192   
Other Provinces  3   7  4%  168   
USA  2   5  3%  120   
Other Countries  1   2  1%  48   
Total  69   194  100%  4,650   
      
      
Q2. Distance of resident trail users from trail    
  Up to 1km 1-5km 6-10km 11-20km >20km 
% Share 16% 15% 4% 11% 55% 

      
      
Q3. Gender      
  Male Female    
% Share 20% 80%    
      
      
Q4. Party size       
  1 2 3 4 >4 
% Share 17% 44% 13% 16% 10% 
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Q5. Age categories       
  Under19 19-34 35-49 50-69 Over 69 
% Share 29% 16% 28% 23% 4% 

      
      
Q6. Overnight      
  Yes No    
% Share 35% 65%    
      
      
Q7. Trip purpose for visiting trail users    
(Visitors) Pleasure VFR Business Other  
% Share 50% 50% 0% 0%  
      
(Residents) Health Commute Social Scenic 

view 
 

% Share 74% 2% 2% 22%  
      
      
Q8. Planning to use trail by visiting trail users    
  Before After Tour Chance  
% Share 60% 0% 13% 27%  
      
      
Q9. Trail awareness      
  Guidebook Word of 

mouth 
Media Website Other 

% Share 21% 56% 8% 15% 2% 
      

      
Q10. Mode of travel on trail      
  Walk Run Cycle Other  
% Share 77% 4% 17% 0%  
      
      
Q11. Time spent on trail      
  1hr 1-3hr 3hr-1day Multi-day  
% Share 63% 29% 8% 0%  
      
Q12. Same or different exit      
  Same exit Different exit    
% Share 77% 23%    
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Q13. Previous use of this trail in past 12 months  
  No Yes Average 

times 
  

% Share 3% 97% 28   
      
      
Q14. Use of other trails in past twelve months    
  No Yes NB Home Other 
% Share 65% 35% 78% 11% 11% 

      
      
Q15. Trail-related spending by origin    
Origin Beam 

counts 
$ / count $ / person-

trip 
Spending % share 

NB local (<30km)  4,800  $19.31 $43.45 $92,680 16% 
NB distant (>30km)  3,775  $111.03 $249.82 $419,156 75% 
NS  30  $0.00 $0.00 $0 0% 
PE  0  $0.00 $0.00 $0 0% 
NL  0  $0.00 $0.00 $0 0% 
QC  719  $5.90 $14.76 $4,245 1% 
ON  479  $57.50 $143.75 $27,564 5% 
Other Provinces  198  $66.67 $78.57 $13,183 2% 
USA  300  $18.29 $45.71 $5,479 1% 
Other Countries  120  $1.90 $4.76 $228 0% 
Total  10,421  $53.98 $120.98 $562,535 100% 

      
      
Q16. Trail-related spending by resident and visitor cyclists and pedestrians  
Origin Beam 

counts 
$ / count $ / person-

trip 
Spending % share 

Resident cyclists  863  $248.90 $527.09 $214,775 38% 
Resident 
pedestrians  7,712  $38.52 $87.28 $297,061 

53% 

Visitor cyclists  869  $18.68 $45.14 $16,229 3% 
Visitor pedestrians  977  $35.29 $79.89 $34,470 6% 
Total  10,421  $53.98 $120.98 $562,535 100% 

      
      
Q17. Trail-related spending by category     
Categories Spending % Shares    
Accommodation $173,317  31%    
Transportation $128,534  23%    
Food & Beverage $146,896  26%    
Rec & 
Entertainment $67,426  12%    

Other $46,363  8%    
Total $562,535 100%    
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Q18. Proximity spending by user origin    
Origin Spending % share    
NB local (<30km) $10,666 2%    
NB distant (>30km) $289,666 49%    
NS $1,198 0%    
PE $0 0%    
NL $0 0%    
QC $170,181 29%    
ON $16,778 3%    
Other Provinces $74,304 13%    
USA $26,366 4%    
Other Countries $3,595 1%    
Total $592,755 100%    
      
      
Q18. Proximity spending by origin, by mode    
Origin Spending % share    
Resident cyclists 51,294 9%    
Resident 
pedestrians 249,039 42%    

Visitor cyclists 174,974 30%    
Visitor pedestrians 117,449 20%    
Total $592,755 100%    
      
      
Q19. Spending on trail-related items in last year    
  Residents Visitors Total   
Spending $408,505 $157,717 $566,222   
      
      
Q20. WTP by residents and visitors    
  Average 

WTP 
Total WTP    

Residents $12.07 $45,987    
Visitors $0.60 $503    
Total   $46,490    
      
      
Q21. Trail improvements suggested by users    
  Safety Maintenance Cleaning Signage  
% Share 14% 30% 11% 1%  
      
  Parking Washrooms Access Events  
% Share 12% 27% 14% 18%  
Note: Total is not 100% since respondents could select multiple items or none.  
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Q22. Trail related interests identified by users    
  Historic 

sites 
Cafes Restaurant Shops  

% Share 12% 46% 28% 17%  
      
  Crafts Events Other   
% Share 15% 36% 35%   
Note: Total is not 100% since respondents could select multiple items or none.  
      
Economic impacts of trail-related spending (2017)   

  Direct Indirect Induced Total NB Total 
Canada 

Output $562,535 $168,560 $121,522 $852,617 $1,172,310 
GDP $301,520 $91,018 $74,261 $466,798 $619,786 
Income $201,823 $50,138 $29,303 $281,264 $367,627 
Employment* 10 1 1 12 13 
Federal tax $18,811 $5,678 $20,794 $45,284 $54,326 
Provincial tax $28,538 $7,089 $18,792 $54,419 $65,888 
Municipal tax $1,974 $243 $938 $3,154 $7,415 
Source: Statistics Canada 2013 interprovincial open input-output model. *Full-time equivalents 
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11. Mi’gmaq 
 
Beam counts by origin (derived from person counts at events only)  
  Beam 

counts 
% share    

NB local (<30km)  181  92%    
NB distant (>30km)  15  8%    
NS  -    0%    
PE  -    0%    
NL  -    0%    
QC  -    0%    
ON  -    0%    
Other Provinces  -    0%    
USA  -    0%    
Other Countries  -    0%    
Total  196  100%    
      
      
Q1. Surveys and trail users by origin    
  Surveys Trail users % user share Total users  
NB local (<30km)  9   75  93%  803   
NB distant (>30km)  2   6  7%  64   
NS  -     -    0%  -     
PE  -     -    0%  -     
NL  -     -    0%  -     
QC  -     -    0%  -     
ON  -     -    0%  -     
Other Provinces  -     -    0%  -     
USA  -     -    0%  -     
Other Countries  -     -    0%  -     
Total  11   81  100%  867   
      
      
Q2. Distance of resident trail users from trail    
  Up to 1km 1-5km 6-10km 11-20km >20km 
% Share 0% 0% 27% 27% 45% 

      
      
Q3. Gender      
  Male Female    
% Share 36% 64%    
      
      
Q4. Party size       
  1 2 3 4 >4 
% Share 0% 45% 27% 18% 9% 
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Q5. Age categories       
  Under19 19-34 35-49 50-69 Over 69 
% Share 2% 5% 11% 81% 0% 

      
      
Q6. Overnight      
  Yes No    
% Share 17% 83%    
      
      
Q7. Trip purpose for visiting trail users    
(Visitors) Pleasure VFR Business Other  
% Share 0% 0% 0% 0%  
      
(Residents) Health Commute Social Scenic 

view 
 

% Share 70% 0% 0% 30%  
      
      
Q8. Planning to use trail by visiting trail users    
  Before After Tour Chance  
% Share 0% 0% 0% 0%  
      
      
Q9. Trail awareness      
  Guidebook Word of 

mouth 
Media Website Other 

% Share 0% 91% 5% 4% 0% 
      

      
Q10. Mode of travel on trail      
  Walk Run Cycle Other  
% Share 91% 0% 9% 0%  
      
      
Q11. Time spent on trail      
  1hr 1-3hr 3hr-1day Multi-day  
% Share 0% 50% 50% 0%  
      
Q12. Same or different exit      
  Same exit Different exit    
% Share 82% 18%    
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Q13. Previous use of this trail in past 12 months  
  No Yes Average 

times 
  

% Share 0% 100% 8   
      
      
Q14. Use of other trails in past twelve months    
  No Yes NB Home Other 
% Share 67% 33% 100% 0% 0% 

      
      
Q15. Trail-related spending by origin    
Origin Beam 

counts 
$ / count $ / person-

trip 
Spending % share 

NB local (<30km)  1,939  $0.76 $1.84 $1,478 45% 
NB distant (>30km)  161  $11.11 $27.78 $1,783 55% 
NS  0  $0.00 $0.00 $0 0% 
PE  0  $0.00 $0.00 $0 0% 
NL  0  $0.00 $0.00 $0 0% 
QC  0  $0.00 $0.00 $0 0% 
ON  0  $0.00 $0.00 $0 0% 
Other Provinces  0  $0.00 $0.00 $0 0% 
USA  0  $0.00 $0.00 $0 0% 
Other Countries  0  $0.00 $0.00 $0 0% 
Total  2,100  $1.55 $3.76 $3,261 100% 

      
      
Q16. Trail-related spending by resident and visitor cyclists and pedestrians  
Origin Beam 

counts 
$ / count $ / person-

trip 
Spending % share 

Resident cyclists  54  $20.00 $50.00 $1,070 33% 
Resident 
pedestrians 

 2,046  $1.07 $2.59 $2,191 67% 

Visitor cyclists  -    $0.00 $0.00 $0 0% 
Visitor pedestrians  -    $0.00 $0.00 $0 0% 
Total  2,100  $1.55 $3.76 $3,261 100% 

      
      
Q17. Trail-related spending by category     
Categories Spending % Shares    
Accommodation $668  20%    
Transportation $746  23%    
Food & Beverage $1,179  36%    
Rec & 
Entertainment 

$216  7%    

Other $452  14%    
Total $3,261 100%    
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Q18. Proximity spending by user origin    
Origin Spending % share    
NB local (<30km) $2,247 66%    
NB distant (>30km) $1,177 34%    
NS $0 0%    
PE $0 0%    
NL $0 0%    
QC $0 0%    
ON $0 0%    
Other Provinces $0 0%    
USA $0 0%    
Other Countries $0 0%    
Total $3,424 100%    
      
      
Q18. Proximity spending by origin, by mode    
Origin Spending % share    
Resident cyclists 107 3%    
Resident 
pedestrians 

3,317 97%    

Visitor cyclists 0 0%    
Visitor pedestrians 0 0%    
Total $3,424 100%    
      
      
Q19. Spending on trail-related items in last year    
  Residents Visitors Total   
Spending $114,497 $0 $114,497   
      
      
Q20. WTP by residents and visitors    
  Average 

WTP 
Total WTP    

Residents $4.60 $3,987    
Visitors $0.60 $0    
Total   $3,987    
      
      
Q21. Trail improvements suggested by users    
  Safety Maintenance Cleaning Signage  
% Share 69% 84% 0% 0%  
      
  Parking Washrooms Access Events  
% Share 10% 89% 73% 67%  
Note: Total is not 100% since respondents could select multiple items or none.  
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Q22. Trail related interests identified by users    
  Historic sites Cafes Restaurant Shops  
% Share 2% 11% 7% 15%  
      
  Crafts Events Other   
% Share 69% 74% 7%   
Note: Total is not 100% since respondents could select multiple items or none.  
      
Economic impacts of trail-related spending (2017)   

  Direct Indirect Induced Total NB Total 
Canada 

Output $3,261 $977 $705 $4,943 $6,797 
GDP $1,748 $528 $431 $2,706 $3,593 
Income $1,170 $291 $170 $1,631 $2,131 
Employment* 0 0 0 0 0 
Federal tax $109 $33 $121 $262 $315 
Provincial tax $165 $41 $109 $315 $382 
Municipal tax $11 $1 $5 $18 $43 
Source: Statistics Canada 2013 interprovincial open input-output model. *Full-time equivalents 
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12. Edmundston 
 
Beam counts by origin (beam counter data)  
  Beam 

counts 
% share    

NB local (<30km)  99  63%    
NB distant (>30km)  18  11%    
NS  -    0%    
PE  -    0%    
NL  -    0%    
QC  4  3%    
ON  -    0%    
Other Provinces  27  17%    
USA  4  3%    
Other Countries  6  4%    
Total  158  100%    
      
      
Q1. Surveys and trail users by origin    
  Surveys Trail users % user share Trail Users Total users 
NB local (<30km)  42   66  69%  5,877   5,877  
NB distant (>30km)  5   8  8%  712   712  
NS  -     -    0%  -     -    
PE  -     -    0%  -     -    
NL  -     -    0%  -     -    
QC  1   2  2%  178   178  
ON  -     -    0%  -     -    
Other Provinces  7   15  16%  1,336   1,336  
USA  1   2  2%  178   178  
Other Countries  2   3  3%  267   267  
Total  58   96  100%  8,549   8,549  
      
      
Q2. Distance of resident trail users from trail    
  Up to 1km 1-5km 6-10km 11-20km >20km 
% Share 24% 20% 13% 20% 22% 

      
      
Q3. Gender      
  Male Female    
% Share 67% 33%    
      
      
Q4. Party size       
  1 2 3 4 >4 
% Share 59% 34% 2% 0% 5% 
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Q5. Age categories       
  Under19 19-34 35-49 50-69 Over 69 
% Share 13% 19% 23% 36% 9% 

      
      
Q6. Overnight      
  Yes No    
% Share 21% 79%    
      
      
Q7. Trip purpose for visiting trail users    
(Visitors) Pleasure VFR Business Other  
% Share 44% 33% 22% 0%  
      
(Residents) Health Commute Social Scenic 

view 
 

% Share 79% 2% 7% 12%  
      
      
Q8. Planning to use trail by visiting trail users    
  Before After Tour Chance  
% Share 50% 25% 25% 0%  
      
      
Q9. Trail awareness      
  Guidebook Word of 

mouth 
Media Website Other 

% Share 17% 71% 3% 8% 2% 
      

      
Q10. Mode of travel on trail      
  Walk Run Cycle Other  
% Share 43% 7% 50% 0%  

      
      
Q11. Time spent on trail      
  1hr 1-3hr 3hr-1day Multi-day  
% Share 64% 27% 9% 0%  
      
Q12. Same or different exit      
  Same exit Different exit    
% Share 67% 33%    
      
      
Q13. Previous use of this trail in past 12 months     
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  No Yes Average 
times 

  

% Share 11% 89% 45   
      
      
Q14. Use of other trails in past twelve months    
  No Yes NB Home Other 
% Share 44% 56% 51% 23% 26% 

      
      
Q15. Trail-related spending by origin    
Origin Beam 

counts 
$ / count $ / person-

trip 
Spending % share 

NB local (<30km)  8,816  $1.34 $2.01 $11,784 5% 
NB distant (>30km)  1,603  $115.52 $259.91 $185,162 78% 
NS  0  $0.00 $0.00 $0 0% 
PE  0  $0.00 $0.00 $0 0% 
NL  0  $0.00 $0.00 $0 0% 
QC  356  $31.00 $62.00 $11,042 5% 
ON  0  $0.00 $0.00 $0 0% 
Other Provinces  2,404  $4.51 $8.11 $10,834 5% 
USA  356  $0.00 $0.00 $0 0% 
Other Countries  534  $33.33 $66.67 $17,810 8% 
Total  14,070  $16.82 $27.68 $236,633 100% 

      
      
Q16. Trail-related spending by resident and visitor cyclists and pedestrians  
Origin Beam 

counts 
$ / count $ / person-

trip 
Spending % share 

Resident cyclists  5,610  $29.69 $44.53 $166,550 70% 
Resident 
pedestrians 

 4,809  $6.32 $10.67 $30,396 13% 

Visitor cyclists  2,315  $7.33 $13.62 $16,979 7% 
Visitor pedestrians  1,336  $17.00 $31.88 $22,708 10% 
Total  14,070  $16.82 $27.68 $236,633 100% 

      
      
Q17. Trail-related spending by category     
Categories Spending % Shares    
Accommodation $70,737  30%    
Transportation $78,878  33%    
Food & Beverage $47,888  20%    
Rec & 
Entertainment 

$36,632  15%    

Other $2,498  1%    
Total $236,633 100%    
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Q18. Proximity spending by user origin    
Origin Spending % share    
NB local (<30km) $89,140 13%    
NB distant (>30km) $535,640 81%    
NS $0 0%    
PE $0 0%    
NL $0 0%    
QC $3,562 1%    
ON $0 0%    
Other Provinces $16,474 2%    
USA $8,905 1%    
Other Countries $8,905 1%    
Total $662,626 100%    
      
      
Q18. Proximity spending by origin, by mode    
Origin Spending % share    
Resident cyclists 614,984 93%    
Resident 
pedestrians 

9,796 1%    

Visitor cyclists 21,372 3%    
Visitor pedestrians 16,474 2%    
Total $662,626 100%    
      
      
Q19. Spending on trail-related items in last year    
  Residents Visitors Total   
Spending $6,433,020 $231,532 $6,664,551   
      
      
Q20. WTP by residents and visitors    
  Average 

WTP 
Total WTP    

Residents $15.15 $99,865    
Visitors $5.08 $9,952    
Total   $109,817    
      
      
Q21. Trail improvements suggested by users    
  Safety Maintenance Cleaning Signage  
% Share 11% 32% 9% 0%  
      
  Parking Washrooms Access Events  
% Share 3% 26% 3% 4%  
Note: Total is not 100% since respondents could select multiple items or none.  
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Q22. Trail related interests identified by users    
  Historic sites Cafes Restaurant Shops  
% Share 4% 6% 6% 5%  
      
  Crafts Events Other   
% Share 1% 4% 10%   
Note: Total is not 100% since respondents could select multiple items or none.  
      
Economic impacts of trail-related spending (2017)   

  Direct Indirect Induced Total NB Total 
Canada 

Output $236,633 $70,914 $51,109 $358,656 $493,068 
GDP $126,846 $38,293 $31,232 $196,371 $260,700 
Income $84,874 $21,093 $12,324 $118,291 $154,605 
Employment* 4 0 0 5 6 
Federal tax $7,913 $2,389 $8,745 $19,046 $22,849 
Provincial tax $12,003 $2,983 $7,903 $22,890 $27,714 
Municipal tax $830 $102 $394 $1,327 $3,119 
Source: Statistics Canada 2013 interprovincial open input-output model. *Full-time equivalents 

 
 


